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Institutional Innovation Committee 

Build a Brand Competition 

The Institutional Innovation Committee (IIC) of Bharati Vidyapeeth (Deemed to be 

University) Dental College and Hospital, Navi Mumbai organized a Build a Brand 

competition on 18 December 2025. The event was designed to encourage innovation, 

creativity, entrepreneurial thinking, and teamwork among students by integrating branding 

concepts with dental science. 

IIC Report 

1. To promote innovative and entrepreneurial thinking among students 

2. To enhance creativity and problem-solving skills 

Inaugural Session and Felicitation 

Event Details 

3. To introduce students to branding and marketing concepts within the dental field 

Theme: Dental Objects 

To encourage teamwork and effective communication 

Dr. V. Sreenivasan 

Chairperson 

The program commenced with a formal inaugural session. As a mark of appreciation and 

encouragement, the winners and judges of the previous Model Making Competition 

organized by the Institutional Innovation Committee were felicitated at the beginning of the 

event. This gesture motivated the participants and highlighted the importance of innovation 

driven activities within the institution. In addition, the judges of the current event were also 

felicitated as a token of gratitude for graciously taking time out of their busy schedules to 

evaluate the competition and encourage the participants. 

BDS 

Team Composition: Maximum of 5 participants per team 
Number of Teams: 7 teams from I BDS and 

Each team was assigned the theme of dental objects and was tasked with conceptualizing a 
unique brand. The presentations included aspects such as brand identity, logo design. 
innovation, target audience, practical application, and potential market relevance. 



The event was smoothly conducted by Dr Karishma, who served as the Emcee for the 

program. She was ably assisted by Dr Jyotsna Sethumadhavan and Dr Shashikala 
Ramaswamy, whose support ensured effective coordination and seamless execution of the 
event. 

Judging Panel 
The competition was evaluated by an experienced and esteemed panel of judges: 

Dr Pradeep Dave 
Professor, Department of Biochemistry 
> Dr Nilesh Joshi 

Professor, Department of Periodontics 
> Dr Kirti Buva 

Associate Professor, Department of Oral Pathology 
The judges assessed the teams based on innovation, creativity, relevance to the theme, 
feasibility, clarity of concept, and presentation skills. 

Results 

After thorough evaluation and deliberation, the judges selected one team as the Winner and 
one team for the Consolation Prize 

The judging panel appreciated the originality, enthusiasm, and innovative ideas presented by 
all participating teamns. 

Conclusion 
The Build a Brand competition was a successful and enriching academic activity that 
efectively combined dental knowledge with innovation and branding concepts. The event 
provided students with a valuable platform to think creatively, work collaboratively, and gain 
exposure to entrepreneurial skills relevant to the dental profession. The Institutional 
Innovation Committee's efforts contributed significantly to fostering a culture of innovation 
within the institution. 
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