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BHARATI VIDYAPEETH
(DEEMED TO BE UNIVERSITY), PUNE
Faculty of Management Studies

Master of Business Administration
MBA [Regular/Distance and Online]

Revised Course Structure (To be effective from 2022-2023)

Title:

a) Name of the Programme: Master of Business Administration

MBA

b) Nature & duration of the Programme: [Regular /Distance and Online Post

Graduate Degree Programme of TWO YEARS (Approved by AICTE).

Preamble :

The Master of Business Administration is a two-year program offered byBharati
Vidyapeeth (Deemed to be University), Pune and conducted at its Constituent Units/
Learner Support Centers in Pune, New Delhi, Navi Mumbai, Karad, Kolhapur, Sangli,
and Solapur. All the Constituent Units / Learner Support Centers have experienced
faculty members, excellent Laboratories, Library, and other modern facilities to provide
proper learning environment to the Students/Learners. This programme is very well

received by the industry.

Rationale for Syllabus revision:

The Vision and Mission statements of the MBA programme embodies the spirit
of the mission of the University and vision of Hon‘ble Dr. Patangraoji Kadam, Founder-
Chancellor Bharati Vidyapeeth (Deemed to be University), Pune, which is to usher in
-Social Transformation through Dynamic Education.

In view of the dynamic nature of the market, an economy and evolving
expectation of the stakeholders such as Students/Learners, faculty members and
industry in particular, the syllabus is revised periodically. Last revision was in the year
2020-21.

Over the past two years, feedback was received from various stakeholders and
considering the changes that in the macro environment, a need was felt to revise the

syllabus so as to suffice the requirements of the industry and society. This revised
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VI.

draft is the result of inputs received from the industry, academia, alumni and all
stakeholders.

Vision Statement of MBA Programme :

To facilitate creation of Dynamic and Effective Business Professionals, HR
Managers, Marketing Managers and Entrepreneurs who can transform the corporate
sector, cater to the needs of the society and contribute towards Nation building.

Broad Objectives of the Learning Outcome based Curriculum Framework
(LOCF) of Master of Business Administration Programme:

At Bharati Vidyapeeth (Deemed to be University), Pune the objective of MBA
Program is to provide world class Business Education and develop dynamic HR
Managers, Marketing Managers, entrepreneurs and business leaders. The Program aims
to enhance decision-making capabilities of upcoming HR managers, Marketing
Managers, Leaders and Entrepreneurs by imparting critical thinking and analytical
abilities in leading dynamic organizations. Master‘s Degree is the well-recognized
postgraduate qualification in higher education. The contents of this degree are
determined in terms of knowledge and understanding, expertise and skills that a student
intends to acquire. Students/Learners qualify for joining a profession or to provide
development opportunities in particular employment settings. Graduates are enabled to

enter a variety of jobs or to continue academic study at higher level.

Aim of Master of Business Administration Programme
The aim of this programme is to inculcate the Students/Learners with rigorous
knowledge and understanding the domain of field Management.
Students/Learners/Learners undertaking this programme will:
e Demonstrate an understanding of key terms, theories/concepts and practices
within the field of Management.
e Demonstrate competencies in development and problem solving in the area of
Management

e Provide innovative solutions to problems in the field of Management.

e Be able to identify and appreciate the significance of the ethical issues in Management
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VII.

VIII.

Postgraduate Attributes in MBA
On completion of the PG course Students/Learners are expected to have
acquired the skills of critical thinking, rational enquiry, effective communication, and
exploring the relationship between the stakeholders of an organization while remaining
sensitive to the fulfillment of societal objectives at large. The Graduate attributes
expected from the postgraduates of M.B.A. are:
e Critically assess existing theory and practice in the field of Management
e Develop an ability to undertake qualitative and quantitative research
e Apply knowledge about qualitative and quantitative research to an
independently constructed piece of work
e Respond positively to problems in unfamiliar contexts
e Identify and apply new ideas, methods and ways of thinking
e Demonstrate competence in communicating and exchanging ideas in a group
context
e Be able to advance well-reasoned and factually supported arguments in both
written work and oral presentations
e Work effectively with colleagues with diverse skills, experience levels and
way of thinking
e Be able to evaluate Management related social, cultural, ethical and

environmentalresponsibilities and issues in a Global Context

Qualification Descriptors

Upon successful completion of the PG course, the Students/Learners receive a
M.B.A. Post Graduate degree are expected to branch out into different paths seeking
spheres of knowledge and domains of professional work that they find fulfilling. They
will be able to demonstrate knowledge of major Management functions and the ability
to provide an overview of scholarly debates relating to Management. It is expected that
besides the skills specific to the discipline, these wider life skills of argumentation and
communication, attitudes and temperaments, and general values inherent in a discipline
that studies human beings in their social context, in all its complexity, ultimately enable
learners to live rich, productive and meaningful lives. The list below provides a synoptic
overview of possible career pathsprovided by postgraduate training in MBA: Human
Resource Manager, Human Resource Generalist, Staffing Director, Technical

Recruiter, Compensation Manager,
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XI.

Employee Relations Manager, Employment Manager, Director of HR Training and

Development, Marketing Manager, Import Export Manager etc.

MBA Programme Course Outcomes

On the successful completion of this Post Graduate Programme, a student /Learners

shall be able to:

o

Apply the knowledge of management theories and practices to solve business
problems

Foster analytical and critical thinking abilities for data-based decision making
Learn new technologies with ease and be productive at all times

Ability to understand, analyze and communicate global, economic, legal and
ethical aspects of business.

Read, write, and contribute to Business literature

Ability to lead themselves and others in the achievement of organizational
goals, contributing effectively to a team environment.

Eligibility for Admission:

Admission to the programme is open to any Graduate (10+2+3) of any recognized

university satisfying the following conditions:
1. The candidate should have secured at least 50% (45% for SC/ST) in aggregate at

graduate level university examination.

2. The Candidate studying in final year of Bachelor‘s degree may also apply.

Admission of such candidates will remain provisional until submission of final

result certificates in original.

3. Subject to the above conditions, the final admission is based solely on
a) The merit at the All India entrance test (B-MAT) conducted by Bharati

Vidyapeeth (Deemed to be University), Pune.

b) Submission of Migration Certificate, Transference Certificate, anti-ragging

affidavit etc.

Structure of the Programme:

The MBA programme is of 124 credits, which need minimum two years divided into

four semesters to complete. During third semester Students/Learners have to opt for

specialization(s) and study the specialization courses in depth. The programme also

includes Summer Internship / Summer Training of 60 days. The medium of
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instruction and examination will be only English. A student would be required to
complete the course as per the ABC (Academic Bank Credit) policy of UGC.

XIl.  Credits- Total: 124 credits
The definition of credits based on the following parameters;
For Regular Mode
i) Learning hours put in by the student
if) Course Outcomes
iif) Contents of the syllabus prescribed for the course etc.
In this system each credit can be described as a combination of 03 (THREE)
components such as Lectures (L) + Tutorials (T) + Practice (P).
These components are further elaborated for an effective teaching learning
process;
e Lectures (L): Classroom lectures delivered by Faculty member in an
interactive mode.
e Tutorials (T): Sessions that includes participatory discussions, presentations
by the Students/Learners, case study discussions etc.
e Practice (P): It includes LAB sessions for IT related courses & Business
Communication and practice sessions for courses like Accounts,

Mathematics, Statistics and field assignments etc.

ONE Credit = 15 Hours
In terms of a Semester of 15 (FIFTEEN) weeks,
a) Every ONE hour session per week of Lecture (L) = 01 (one) credit per
Semester
b) TWO hour sessions per week of Tutorial (T) = 01(one) credit per Semester

c) TWO hour sessions per week of Practice (P) = 01(one) credit per Semester

For CDOE
i) Synchronous Online Counseling/Webinars/Interactive Live Lectures
ii) Discussion Forum/ Asynchronous Mentoring
iii) Hours spent on E-Tutorial and E-content of Study Material

iv) Self Study Hours including Assignments
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In this system, each credit can be described as a combination of FOUR components.

Sr. | Credit No. of Self-Study | Total
No. | value Weeks hours Hours
of No. of Interactive Sessions Hours of Study including of Study
the Material Assessment | (based on
course etc. 30 hours
per
credit)
Synchronous | Discussion e- e-
Online Forum/ Tutorial | Content
Counseling/ | asynchronous | in hours
Webinars/ Mentoring hours
Interactive (2 hours per
Live week)
Lectures
(1 hour per
week)
1 |2 6 6 hours 12 hours 10 10 22 60
credits | weeks
2 |4 12 12 hours 24 hours 20 20 44 120
credits | weeks
3 |6 14 14 hours 28 hours 30 30 66 180
credits | weeks
4 |8 16 16 hours 32 hours 40 40 88 240
credits | weeks

XI1l: Examinations:

For Regular

A) Scheme of Examination:

Courses having Internal Assessment (IA) / Internal Examination(IE) and University

Examinations (UE) shall be evaluated by the respective institutes and the University at
the term end for 50(fifty) and 50(fifty) Marks respectively. The total marks of IA and

UE shall be 100 Marks and it will be converted to grade points and grades.

For courses having only Internal Assessment (1A) the respective institutes will evaluate

the Students in various ways through Class Test, Presentations, Field Assignments

and Mini Projects for a total of 100 marks during the term. Then the marks will be

converted to grade points and grades.

Open Courses shall be evaluated for 100 marks only (hundred marks only).

(Note: MOOCs and Open Courses are compulsory)
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B) Components of continuous evaluation system (CES):

Following are the suggested components of CES,

a) Case Study/Case let/Situation Analysis- (Group Activity or Individual Activity)
b) Class Test

c) Field Assignment

d) Role Play

e) Industry Analsysis (Group Activity or Individual Activity)
f) Business Plan

g) Quiz

h) Workbook / Scrapbook

i) Presentations

J) Mini Research Projects

Breakup of CES marks (50)

Class Participation / Attendance 10
Mid-term 15
End-term 15

Class Tests, Assignments, MOOCs, Presentation/ 10
Project, Case Study/Lab work etc.

For CDOE
A) Scheme of Examinations:
Courses having Internal Assessment (IA) and University Examinations (UE) shall be
evaluated by the respective Learner Support Centers and the University at the term end
for 30(1IE) and 70(UE) Marks respectively. The total marks of IA and UE shall be 100

Marks and it will be converted to grade points and grades.

For courses having only Internal Assessment (IA) the respective Learner Support
Centers will evaluate the learners in various ways through home assignments, online
assignments, for a total of 100 marks during the term. Then the marks will be converted

to grade points and grades.

Open Courses shall be evaluated for 100 marks only (hundred marks only).
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B) Components of continuous evaluation system (CES/CCA):
Following are the suggested components of CES/CCA,
k) Online Case Study
I) On line Test
m) Online Assignment
n) Online Business plan
0) Online Quiz
p) Online Presentations
Breakup of CES marks —-Home Assignments, online Assignments: 30Marks
C) MOOCS Guidelines —
MOOCS stands for Massive Open Online Courses. The student will complete MOOCS
courses prescribed by Institute from following sources in respective semesters.
Following are the sources from where Students/Learners can undertake MOOCs
1. iimb.ac.in

swayam.gov.in

alison.com

edx.org

nptel.com (technical courses)

Coursera

harvardx.harvard.edu

udemy.com

© o N o g b~ wDN

futurelearn.com
. Indira Gandhi National Open University (IGNOU)
. National Council of Educational Research and Training (NCERT)
. National Institute of Open Schooling (N1OS)

I e
N —, O

13. National Programme on Technology Enhanced Learning (NPTEL)
Important Note:
e Students should complete the MOOCs during four semesters of the program.
e Students have to submit completion certificate of all MOOCs. Unless certificate of all

MOOCs are not submitted the mark sheet of the final semester will not be issued.
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Grading System for Programmes under Faculty of Management Studies:

The Faculty of Management Studies, Bharati Vidyapeeth (Deemed to be University),

Pune has suggested the use of a 10-point grading system for all programmes designed byits
different Board of Studies.

The 10 point Grades and Grade Points according to the following table

Range of Marks (%) | Grade Grade Point

80<Marks<100 0] 10
70<Marks<80 A+ 9
60<Marks<70 A 8
55<Marks<60 B+ 7
50<Marks<55 6
40<Marks<50 5
Marks < 40 0

Standard of Passing:

For all courses, both UE and IA constitute separate heads of passing (HoP). In order to pass

in such courses and to earn the assigned credits, the student must obtain a minimum grade

point of 5.0 (40% marks) at UE and also a minimum grade point of 5.0 (40% marks)at IA.

If Students/ Learners fails in I A, the Students/ Learners passes in the course provided,
he/she obtains a minimum 25% marks in 1A and GPA for the course is at least 6.0 (50%
in aggregate). The GPA for a course will be calculated only if the student passes at UE.
A Students/ Learners who fails at UE in a course has to reappear only at UE as backlog
candidate and clear the Head of Passing. Similarly, a Students/ Learners who fails in a
course at 1A he/she has to reappear only at 1A as backlog candidate and clearthe Head
of Passing to secure the GPA required for passing.

The performance at UE and IA will be combined to obtain GPA (Grade Point Average)
for the course. The weights for performance at UE and IA shall be 50% and 50%
respectively.

GPA is calculated by adding the UE marks out of 50 and IA marks out of 50.The total

marks out of 100 are converted to grade point, which will be the GPA.
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Rules of ATKT
e For course upto four semesters, a student is allowed to carry any number of Backlogs

of a prescribed course in Sem-I, Il, Il to Sem-1V provided he appears and have
backlogs

A student can appear for any four continuous semesters in an examination season
including the regular semester, provided the student has appeared and have backlogs for
other three semesters.

Formula to calculate Grade Points (GP)
Suppose that _Max‘ is the maximum marks assigned for an examination or evaluation,
based on which GP will be computed. In order to determine the GP, Set x = Max/10 (since

we have adopted 10 point system).

Then GP is calculated by the following formulas

Range of Marks Formula for the Grade Point
8Xx < Marks<10x 10

5.5x < Marks<8x Truncate (M/x) +2

4x < Marks<5.5x Truncate (M/x) +1

Two kinds of performance indicators, namely the Semester Grade Point Average (SGPA)
and the Cumulative Grade Point Average (CGPA) shall be computed at the end of each
term. The SGPA measures the cumulative performance of a student in all the courses in a
particular semester, while the CGPA measures the cumulative performance in all the
courses since his/her enrollment. The CGPA of student when he /she complete theprogram
is the final result of the student.
The SGPA is calculated by the formula
SGPA= Y Ck * GPk

>Ck
Where, Ck is the Credit value assigned to a course and GPk is the GPA obtained by the
student in the course. In the above, the sum is taken over all the courses that the student has
undertaken for the study during the Semester, including those in which he/she might have
failed or those for which he/she remained absent. The SGPA shall be calculated upto two

decimal place accuracy.

The CGPA is calculated by the following formula

2Cr* GPy
2Cr

where, Ck is the Credit value assigned to a course and GPk is the GPA obtained by the

CGPA =

Page 10



student in the course. In the above, the sum is taken over all the courses that the student has
undertaken for the study from the time of his/her enrollment and also during the semester
for which CGPA is calculated. The CGPA shall be calculated up to two decimal place
accuracy.

The formula to compute equivalent percentage marks for specified CGPA: =
(Final CGPA-0.5)*10

Award of Honours:
A Students/ Learners who has completed the minimum credits specified for the programme

shall be declared to have passed in the programme. The final result will be in terms of letter
grade only and is based on the CGPA of all courses studied and passed.

The criteria for the award of honours are given below.

Range of CGPA | Final Grade | Performance Equivalent Range of Marks (%)
Descriptor

9.5<CGPA<10 @) Outstanding 80<Marks<100
9.0<CGPA <9.49 A+ Excellent 70<Marks<80
8.0<CGPA <8.99 A Very Good 60<Marks<70
7.0<CGPA <7.99 B+ Good 55<Marks<60
6.0<CGPA <6.99 B Average 50<Marks<55
5.0<CGPA <5.99 C Satisfactory 40<Marks<50

CGPA below 5.0 F Fail Marks below 40

Important Note:

e Student or Learner is expected to write Two Research Papers and publish it in Peer
Reviewed Journals.

e A Student /Lerner can carry any number of backlog paper till Semester-1V provided
his/her academic term(s) is/are granted

XIV: A. Dual Specialization:
M.B.A Programme 2023-24 offers Dual Specialization to the Students/Learners in second
year of MBA Programme. Under dual specialization Students/Learners will have to select

Two Specialization Subjects from the list given below in semester 111 & IV.
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i) Prerequisite for offering a combination of Specialization Groups
The Constituent Unit will offer the Specializations proposed only if minimum Ten
Students opt for the same (Not applicable in case of CDOE Students)

i1) Specialization Combinations:
The specialization may be chosen by the student from the following choices:

Specialization 11 (Any Two of these)

Marketing Management

Financial Management

Human Resource Management

International Business Management

Production & Operations Management

Information Technology Management

Agribusiness Management

Retail Management

Project Management

Business Analytics

Event Management

Hospitality Management

Sports Management

Infrastructure Management

B.  Summer Internship:

Rules for Summer Internship:

1) All students of MBA-I have to undergo a mandatory Summer Internship Program (SIP) of
minimum 60 days in an organization after their Sem-11 exams.

2) The Summer Internship is allocated 8 credits as per the University Syllabus

3) Selection of students for Internship: The Institute CRC (Corporate Resource Cell) gets the
Internship requirements from Industry/Organization for specific roles. After the allocation
of internship slots by the industry to the institute, the students undergo the selection process.
At the end the company selects the students based on their performance. Once a student has

taken up a summer internship project from campus, he/she will not be allowed
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4)

5)

6)

7)

8)

9)

to withdraw for another off-campus offer that he/she may secure at a later stage. Violation
of the rule will result in barring him/her from the final placement process.

During the period of the Internship it is absolutely necessary for the students to conduct
himself/herself professionally during the tenure withthe organization as a summer intern.
During the Internship period, on all working days, students to be in formal dress code.
Situations may arise when the Company guide may call and wants to have a video call with
students and students are not found in formals. Complaints from the company guide, such
as these will not be tolerated. This will lead to cancellation of the project.

At all times during the Internship period, students should be accessible on their Mobile
Phones. Also they are to regularly access their emails for any messages from their Internal
faculty guide or their Company Guide. In addition, if the institute receives any complaint
from the organization‘s regarding the conduct or indiscipline of the student, strict action
will be taken against the student.

The permission to extend the period of summer internship is taken in consultation with the
Institute Director.

Team CRC will be in constant touch with the Company Guide to take the feedback on
student‘s progress during the Internship.

The student‘s need to remember that his/her conduct & performance, can mar or enhance

the Institute‘s image thereby affecting the final placement.

10) During the entire period of the Internship, for subject/project related matters, students are

to be in touch with their Internal Faculty Guide. And for other company matters they can
contact CRC.

11) During the tenure with the organization the student is required to work on a subject relevant

to the organization and society, formulating the problem and devising ways to solve the

same under expert guidance.

12) Before the Students join the Organization for the Internship they are oriented for the do‘s

and donts‘ of the Internship by the CRC.

13) Once the Students join the Internship they are oriented by the reporting manager at the new

workplace. This might take the form of a conventional orientation program or merelya walk
around the office, depending on the size of the company. Give interns an overviewof the
organization; some companies give talks or hand out information about the company*s
history, vision and services. Explain who does what and what the intern‘s duties will be.

Introduce him or her to co-workers.

14) Guidance/ Regular Feedback: It‘s important to give students lots of feedback. The reporting

manager in the organization gives the students feedback during the course of the
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Internship. They‘ll want to know if their work is measuring up to organizational

expectations.

15) Daily progress report of Intern is to be evaluated by industry supervisor as well as by the

Internal Faculty guide.

16) Both the Industry Guide and the Internal Faculty Guide periodically examine what the

intern has produced and make suggestions. Weekly supervision meetings with the

students help to monitor the intern‘s work. After completion of Internship, the student

should prepare a comprehensive report to indicate what he/she has observed and learnt in

the training period. The student has to be in constant touch with Industrial Supervisor/

Faculty Guide/TPO for assigning special topics and problems and should prepare the final

report on the assigned topics.

17) The training report should be signed by the Internship Supervisor, Faculty Guide and the

Director of the Institute. The Internship report will be evaluated on the basis of following

criteria;

e Originality.

e Adequacy and purposeful write-up.

e Organization, format, drawings, sketches, style, language etc.
e Variety and relevance of learning experience.

e Practical applications, relationships with basic theory and concepts taught

in the course.

18) Chapter Scheme used in the project report

Chapterl: Introduction

The purpose of introduction is to introduce the research project to the readers.It should

contain history of the organization, past and current practices, new technology and

future strategies. Enough background should be given to make clear to the readers why

the problem was considered worth investigating. A brief summary of other relevant

research may also be stated so that the present study can be seen in that context. The

hypotheses of study, if any, and the definitions of the major concepts employed in the

study should be explicitly stated in the introduction of the report.

In this chapter the following minimumcontents should be covered.

Overview of industry as a whole

Profile of the organization (History, Vision,MissionObjectives,Functions.Etc.)
Problems of the company/Industry (Growth of Industry, Players in Industry,
size, contribution in GDP, Total employees, global practices, etc.)

Competitors information
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e SWOT analysis of the organization
Chapter2: Research Methodology
e Statement of the Problem
e Objectives & Scope of Study
e Managerial usefulness of study
e Type of Research and Research Design
e Data Collection Method
e Limitations of Study
Chapter3: Conceptual Discussion
e Review of Literature (Discussion about the work done by others on similar issues
and published articles/books/research projects, etc.)
e Current Issues (From Newspaper, Journals—For Company and Industry)
e New Development of Company and Industry
Chapter4 : Data Analysis—
e Methods and techniques of data analysis(Questionnaire, Graphs, Statistical
Methods, SPSS etc)
e Primary Data Analysis
e Secondary Data Analysis
Chapter5 :My contribution to the body of knowledge
Chapter6 : Findings,ConclusionandSuggestions
Chapter 7: Summary of the project
Appendix
Here a sample Questionnaire, FAQ (Frequently Asked Questions)and any other
relevant documents may be included.
Bibliography (Use APA format for Bibliography)
ReferenceBooks,Journals, Newspapers,WebSites, Reports etc are to be listed out
there.(Examples of Books, Magazines, Journals and News papers as referred by the
students are given below.)
Books
Kotler Philips, Marketing Management Analysis, Planning Implementations &
Control Edition, 1998. Prentice Hall of India Ltd. New Delhi.
Magazines, Journals & Newspapers.
Name of the articles, e.g. BusinessToday:15-22May2012
Name of the articles, e.g. TheTimesoflndia.Mumbai:1stMay2012.
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19).The candidate is required to publish internship work in conferences and journals in

consultation with the Internal Faculty guide and after due permission/ consent from the

organization/industry where he/she has undergone the internship.
20) EVALUATION THROUGH PRESENTATION/VIVA-VOCE AT THE
INSTITUTE

The student will give a presentation based on his training report, before an expert

committee constituted by the University and the Institute as per norms of the institute.

The evaluation will be based on the following criteria:

Quality of content presented.

Proper planning for presentation.

Effectiveness of presentation.

Depth of knowledge and skills.

Attendance record, daily diary, departmental reports shall also be analyzed along
with the Internship Report.

This presentation will enable sharing knowledge & experience amongst students
& teachers and build

Communication skills and confidence in students.

Winter Internship: Willing and eligible students can also do a Winter Internship after their

Ist semester exams. This is voluntary and without any credits. Students who have more than

75% attendance in their Ist semester are eligible to do the Winter Internship. If they are selected

the Institute gives them a No Objection Certificate (NOC) to the Internship. Studentsneed not

attend the sessions but they need to attempt all the internal test/seminars/MOOC ‘s/assignments,

etc. as part of the continuous evaluation system(CES).This Internship helps the students gain

practical industry exposure while pursuing their MBA.
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The Format for joining report to be sent by the reporting manager in the organization:

(Name of the Institute: )

Joining Report for Summer Internship
e Name of the Student
e Course/Div/Roll No :
e Name of the Company
e Name of the Internal Faculty Guide
e Name of the Mentor
e (Company guide)
e Address
e Telephone /Mobile No.
e Date of Joining

e Title of project

(Signature of the Student) (Signature of Mentor) Stamp

Note:if the seal of the organization is not available, attach the visiting card/business card

of your organizational guide; otherwise this report will be treated as void.
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The Format for the three progress reports to be sent by the reporting manager in the
organization:

(Name of the Institute : )

Fortnightly progress report for Summer Internship (to be sent to respective faculty
guide email id)

Name of the Student

e Course/Div/Roll No

e Name of the Organization

e Department /Assigned

e Name of the faculty Guide

e Title of the Project

e Mentor/Guide in the company :

e Name and Designation

e Phno and e-mail

e Date of Joining

e Progress made in the fortnight :

e Date : From to

Remarks of the Guide: Progress is Satisfactory/Not satisfactory

(Signature of mentor &stamp of the company)
Note: If the seal of the organization is not available, attach the visiting card/business

card of your organizational guide; otherwise this report will be treated as void
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XV. Question Paper Pattern for University Examinations (Regular Mode)

The pattern of guestion paper for the courses having University Examinations will be

as follows:
Title of the Course
Day: Total Marks: 100*
Date: Time: 03 Hours

Instructions:

1. Attempt any FOUR questions from Section | and any TWO questions from
SECTION II.

2. All questions carry EQUAL marks.

3. Answers to both the Sections should be written in the SAME answer book

SECTION - 1| 60 Marks

It should contain 06 questions covering the syllabus & should test
the conceptual knowledge of the Students/Learners.

Question Marks
QL | (15 marks)
Q.2 (15 marks)
Q3 (15 marks)
Q4 (15 marks)
Q.5. (15 marks)
Q6 Write Short Notes on ANY TWO (15 marks)

SECTION - 11 40 Marks

It should contain 03 questions covering the entire syllabus & should be based
on application of the Concepts

Q.6. (20 marks)
Q.7. (20 marks)
Q.8 (20 marks)

*Note: 100 marks will be converted into 50 (For Regular mode) and into 70 Marks (For
Distance Mode) as per BV (DU), PuneExamination Section scaling down method
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Question Paper Pattern for University Examinations (For Online Education)
Title of the Course
Day: Total Marks: 70
Date: Time: 2.30 Hours

Instructions:

1) Q.1lis compulsory carries 50 Marks
2) Solve any FOUR, from Q.2 to Q.6 each carries 5 marks

SECTION -1 50 Marks
a. It should contain 25 Multiple choice questions covering the syllabus & should test the
conceptual knowledge of the students.
b. Each question will carry 2 marks

SECTION —11 20 Marks
a. It should contain 06 short questions covering the entire syllabus & should be based on
application of the Concepts
b. Student has to attempt ANY FOUR

c. Each question carrier 5 marks

XVI. STRUCTURE OF THE SYLLABUS

The MBA Programme as per Semesters, Credits and Marks is as follows:

Semester Credits Marks Distribution
I 31 900
] 35 900
I 39 900
v 19 700
Total 124 3400
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XVIl. PROPOSED PROGRAMME MODULE MBA -2022

Semester -I
Regular
Course . . CDOE Total
Code Name of the Subjects Format | Credits Mode Marks
IE UE IE UE
101 Management Concepts & IE&UE 50 50 30 70
o 3 100
Applications
102 Managerial Economics IE&UE 3 50 50 30 70 100
103 Financial & Management IE&UE 50 50 30 70
: 4 100
Accounting
104 | Organizational Behaviour IE&UE 3 50 50 30 70 100
105 | Statistical Techniques IE&UE 4 50 50 30 70 100
106 Business Environment IE&UE 3 50 50 30 70 100
107 Business Communication IE&UE 3 50 50 30 70 100
108 Fundamentals of Information | IE 100 - 100 -
2 100
Technology
109 MOOCS — | * - 4 - - - - -
110 | Open- I** IE 2 100 - 100 -- 100
Total No. of Credits 31 550 350 | 410 490 900

*Student has to complete MOOCS compulsory [Please refer MOOCS guidelines as per point
no. X(C)]
**Qpen Courses: Students/Learners can opt any one course from the following

Course Code

Open Course

Open Course

Agriculture Business Management

Open Course

Community Work- |

Open Course | Current Affairs

Open Course

Universal Human Values

Open Course

Counseling Psychology.
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Semester - 11

Cour | Name of the Subjects Format | Credits Regular CDOE
se Mode Total
Code E |UE| IE | UE | Marks
201 | Marketing Management IE&UE 3 50 | 50 30 70 100
202 | Financial Management IE&UE 4 50 | 50 30 70 100
203 | Human Resource Management IE&UE 3 50 | 50 30 70 100
204 | International Business IE&UE 3 50 50 30 70 100
205 | Production & Operations IE&UE 50 | 50 30 70
3 100
Management
206 | Research Methodology IE&UE 4 50 | 50 30 70 100
207 | Operations Research For IE&UE 50 | 50 30 70
3 100
Managers
208 | Business Ethics and Corporate IE 100 - 100
2 100
Governance
209 | MOOCS - II* - 4 - - - -
210 | MOOCS - llII* - 4 - - - -
211 | Open —II** IE 2 100 - 100 100
Total No. Credits 35 550 | 350 410 490 900

*Student has to complete MOOCS compulsory [Please refer MOOCS guidelines as per point
no. X(C)]
**Qpen Courses: Students/Learners can opt any one course from the following

Course Code

Open Course

Open Course

Data analysis using Ms- Excel

Open Course

E-commerce Application

Open Course

Managerial Skills for Effectiveness

Open Course

Social Media Management

Open Course

Yoga and Meditation

*** |n addition to the above; Add on Course having 02 (TWO) credits may be offered by

the Institute on Extra fees for the course from the student.
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Semester -111

Course | Name of the Subjects Format | Credits Regular CDOE
Code Mode Total
IE | UE | 1E | uE | Marks
301 Strategic Management IE&UE 3 50 50 30 70 100
302 | Legal Aspects of Business IE&UE 3 50 | 50 | 30 | 70 100
303 | Innovation, Pesign Thinking IE&UE 50 | 50 | 30 70
and Entrepreneurship 3 100
Management
See | Specialization | - E-(i) IE&UE 3 50 | 50 | 30 | 70 100
groups
See Specialization | - E-(ii) IE&UE 3 50 | 50 | 30 70 100
groups
See Specialization 1l - E-(i) IE&UE 3 50 50 30 70 100
groups
See | Specialization Il - E-(ii) IE&UE 3 50 | 50 30 70 100
groups
304 **Summer Internship IE 8 100 | -- | 100 | --- 100
305 MOOCS - IV* - 4 - I - -
306 MOOCS - V* - 4 - I - -
307 Open —I11** IE 2 100 | -- | 100 -- 100
Total No. of Credits 39 550 | 350 | 410 | 490 900

*Student has to complete MOOCS compulsory [Please refer MOOCS guidelines as per point

no. X(C)]

**Qpen Courses: Students/Learners can opt any one course from the following

Course Code

Open Course

Open Course

Digital Marketing

Open Course

Corporate Taxation

Open Course

Cross Cultural Issues and International HRM

Open Course

Artificial Intelligence in HR Practices

Open Course

Indian Culture

** |n addition to the above, Add on Course having 02 (TWO) credits may be offered by the
Institute on Extra fees for the course from the student.
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Semester -1V

Course . . Regular Total
CDOE
Code Name of the Subjects Format | Credits Mode Marks
IE | UE IE UE

401 Project Management IE&UE 3 50 | 50 30 70 100
See Specialization | - E-(iii) IE&UE
groups 3 50 | 50 | 30 70 100
See Specialization I - E-(iV) IE&UE
groups 3 50 | 50 | 30 70 100
See Specialization Il - E-(iii) IE&UE 3 50 |50 | 30 | 70 | 100
groups
See Specialization 11 - E<(iv) IE&UE 3 50 |50 | 30 | 70 | 100
groups

402 Environment & Disaster IE 5 100 i 100 i 100

Management
403 Open -1V IE 2 100 | - 100 - 100
Total No. Credits 19 450 | 250| 350 | 350 700

Student has to complete MOOCS compulsory [Please refer MOOCS guidelines as per point
no. X(C)]
**Qpen Courses: Students/Learners can opt any one course from the following

Course
Code

Open Course

Open Course

Introduction to Data Science

Open Course

Human Resource Analytics

Open Course | Labour Laws

Open Course | Cyber Security

Open Course

Financial Planning & Instruments

** |n addition to the above, Add on Course having 02 (TWO) credits may be offered by the
Institute on Extra fees for the course from the student.

AS PER AICTE -MODULE

Total =124 credit
| year — 66 credit

Il Year =58 credit (50+8 Internship )
Total Marks- 3400 (| to IV sem)-(1-900+11-900+111-900+1V-700)

Structure — UE+IE, IA & CCA
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XVIII.

LIST OF SPECIALIZATION — ELECTVES

Elective: Marketing Management

Sem Il
Code. Name of the Course
MKO01 Consumer Behaviour
MKO02 Services Marketing
Sem IV
MKO03 Sales & Distribution Management & B2B
MKO04 Integrated Marketing Communication

Elective: Financial Management

Sem Il
Code. Name of the Course
FMO01 Investment Analysis & Portfolio Management
FMO02 Management of Financial Services
Sem IV
FMO03 Corporate Finance
FMO04 International Financial Management

Elective: Human Resource Management

Sem Il
Code. Name of the Course
HR(E) 01 Employee Relations and Labor welfare
HR(E) 02 HRD Instruments
Sem IV
HR(E) 03 Negotiations and Counseling
HR(E) 04 HR Audit

Elective: International Business Management

Sem Il

Code. Name of the Course

IBO1 Regulatory Aspects of International Business

IB02 Export Import Policies, Procedures and Documentation
Sem IV

IBO3 International Marketing

IB04 Global Business Strategies
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Elective: Production and Operations Management

Sem Il
Code. Name of the Course
PMO1 Quality Management
PMO02 Business Process re-engineering

Sem IV
PMO03 Logistics & Supply Chain Management
PMO04 World Class Manufacturing Practices

Elective: Information Technology Management

Sem Il
Code. Name of the Course
ITO1 System Analysis & Design
ITO2 Information System Security & Audit
Sem IV
ITO3 RDBMS with Oracle
ITO4 Enterprise Business Applications

Elective: Agribusiness Management

Sem Il
Code. Name of the Course
AMO1 Rural Marketing
AMO02 Supply Chain Management in Agribusiness
Sem IV
AMO03 Use of Information Technology in Agribusiness Management
AMO0O4 Cooperatives Management

Elective: Retail Management

Sem Il
Code. Name of the Course
RO1 Introduction to Retailing
R02 Retail Management & Franchising
Sem IV
RO3 Merchandising, Display & Advertising
RO4 Supply Chain Management in Retailing

Elective: Project Management

Sem 111
Code. Name of the Course
PRO1 Project Risk Management
PR 02 Software Project Management Tools
Sem IV
PR 03 Managing Large Projects
PR 04 Social Cost and Benefit Analysis of Project
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Elective: Business Analytics Management

Sem Il
Code. Name of the Course
BAO1 Business Analytics for Managers
BA 02 Multivariate Statistics

Sem IV
BA 03 Data Warehousing and Data Mining
BA 04 Applied Analytics

Elective: Event Management

Sem Il
Code. Name of the Course
EM 01 Event Marketing
EM 02 Event Risk Management
Sem IV
EM 03 Customer Relationship in Event Management
EM 04 Human Resource in Event Management

Elective: Hospitality Management

Sem Il
Code. Name of the Course
HM 01 Food Service Operation
HM 02 Tour Operations Management
Sem IV
HM 03 Hospitality Marketing Management
4M 04 Accommodation Operations Management

Elective: Sports Management

Sem 111

Code. Name of the Course

SM 01 Sports Marketing

SM 02 Basics of Sports Medicine & Nutrition
Sem IV

SM 03 SportsSponsorships

SM 04 Managing Sports Organization

Elective: Infrastructure Management

Sem 111
Code. Name of the Course
IM 01 Infrastructure Project Management
IM 02 Contract and Claims Management
Sem IV
IM 03 Health, Safety and Environmental Management
IM 04 Infrastructure Project Formulation, Assessment and Appraisal
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XV. Summary of the Proposed Syllabus Content

Sr. | Existing syllabus Proposed Syllabus Content Remark(If Any)
No | Content
1 | Total Credit (102) Total credit (124) No of Credits
Change the credit structure inall | increased
semester as per AICTE Norms | Year — 66 Credit
Il Year — 48 Credit
2 | Total Marks of Total Marks of Subjects- 3400
Subjects- 3600 Marks & Credit distributed
Marks & Credit e Sem =900 (31) Number of Credits
distributed e Sem-II- 900 (35) increased.
* Sem =900 (25) o Sem-111-900(39)
e Sem-l1- 900 (25) e Sem-1V-700 (19)
e Sem-111-1000(31) e Total -3400 (124)
e Sem-1V-800 (21)
e Total -3600 (102)
3 | MOOCS was optional Introduced MOOCS in three MOOCS becomes
for n j semester at course Structure Mandatory as per
Mandatorily. UGC and AICTE
Semester -1 MOOCS- 4 Credit Norms.
Semester —I1 MOOCS- 8 Credit
Semester —I1I MOOCS- 8 Credit
Total = 20 credit
1 f alizal] I T alization(® |
e Business Analytics specialization(4)
Total No of e Event Management
Specialization = 09 e Hospitality Management As per Industry
* Sports Management Requirements and
Students/Learners
e Infrastructure Management q
emand
New Syllabus- Area of
Specialization = 14
5 | Open Course Introduce Five (5) choice based | Introduce open subject
open subject each semester as per AICTE Norms
(3) choice based open and List.
subject each semester
5 | Examination Pattern Examination Pattern Note-

UE-50 MARKS
IE- 50 MARKS
UE - Examination
Hours- 2 hours

UE-100 MARKS

IE- 50 MARKS

Total =100

UE- Examination Hours-
3hours

UE 100 marks paper
will convert into 50
Marks

UE 100 Marks
Conversion Will Be
Made By Controller
Of Examination Dept
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e [ntroduction to Data

Science

e Atrtificial
Intelligence for
Managers

Innovation Management
Tourism Management
Basics of Stock Market
Labour Laws Il

4 | Replacement of Subject
Semester -1
i.| Open Course Need Fundamental IT
Dgta Analysis Using Ilznternal Assessment . Subject Because- IT
undamentals of Information i o
Advance Excel ) Sem-I Technology (Sem-1) elective offering in
MBA programme.
ii.| Open Course Open Course AICTE Norms (Open
e Computers e Agriculture Business Subject)
Application for Management
Business e Community Work- 1
e Social Media e Human Rights
Management e Counseling Psychology
SEMESTER -II
iii. e Data analysis using Ms- | AICTE Norms (Open
Open Course Excel Subject)
e Introduction to e E-commerce
Business Analytics Application
e E-Commerce e Managerial Skills for
Applications Effectiveness
e Managerial Skills e Social Media
for Effectiveness Management
e Yoga & meditation
Semester-111
iv. Cross Cultural Issues
UE&IE & International
Cross Cultural Issues & LLJaEb&(;LL:FLaws-I (Core HR) HRM
International HRM Introduce in Open
subject list
v.| Open Course Open Course Additional Three Open
subject introduce as
e Negotiation e Cross Cultural Issues & | per AICTE Norms.
Management International HRM
e Atrtificial Intelligence in
HR Practices
e Indian Culture
Semester -1V
vi.| UE&IE Labour Laws |1
Labour Laws Il Note - Introduce in
e Labour Laws Il Introduce in Open course List. | Open subject list
(Because it will an
additional chance to
learn other Elective
group
students/Learners)
vii.| Open Course Open Course To manage the credit

structure and Select
Open subject as per
core HR base Life
Skill Base.
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As Per AICTE —Module — New Course Structure MBA (HR) CBCS -2022- 2023

Major Highlights

1.

Credit and Marks Structure

| year — 66credit (31 credit+35 Credit)

I1 Year =58 credit (39 credits +19 credits )
Total =124 credit

Total Marks- 3400( | to 1V sem)

Structure — UE+IE, IA, (Open) and MOOCS

AN NANANEN

Offering New Specialization -
Introduce new additional New Specialization & Develop syllabus structure= Four (4)
v Business Analytics
v Event Management
v Hospitality Management
v Sports Management
v'Infrastructure Management

Develop New Open subject Syllabus content = Six (6)

Human Rights
Counseling Psychology
Yoga & meditation
Indian Culture

Tourism Management
Basics of Stock Market

ANANA NN

Introduction of MOOCS Each semester- Compulsory
Examination pattern- 100 marks (100-UE+50 IE)
v" UE-100 marks conversion into 50 Marks for regular mode & 70 Marks of

Distance education & Online mode
v" Examination HOURS FROM 2hrs to 3 Hrs

Total No of Subjects offering (4 Semester ) = 103
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Proposed Structure

AQAR Based Course structure — Course mapping and outcome base subjects

Sr.No. | Name of the Course No. of
Subjects
1 Core Subjects 22
2 Electives Subjects 56
(14 Elective * 2 Subjects =28 Subjects ) each for semester 111 & IV
3 Open Subjects 20
4 MOOCS 05
TOTAL 103
Sr.No. | Name of the Course No. of
Course
Employability Skill 70
Entrepreneurship Development 56
Skill Development (Life Skill, Knowledge Skill, Personality Skill, 25
Managerial Skill
Sr.No. | Name of the Course No. of
Course
1 Combination of Progrmme as per UGC AND AQAR 103
(Core+ Elective + open+ MOOCS) =4 COMBINATION
2 Core Course (Common Subject(Sem-I to 1V) 22
3 GenericElective —OpenElective (Sem-I11 &IV) 09
4 DSE-Discipline Specific Elective(14 Elective*2) 56
5 AbilityEnhancement CompulsoryCourse ((Sem-1 to 1V) 16
103

Total Programmes
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MBA SEMESTER |
Revised Syllabus
With Effect from (2022 —-23)
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Programme:MBA CBCS — Revised Syllabus w.e.f. - Year 2022 — 2023

Semester Course Code Course Title
I 101 Management Concepts and Applications
Type Credits Evaluation Marks
Core 3 UE:IE 50:50

Course Objectives :

To understand the basic Management Concepts and Skills.
To study the Principles and Functions of Management.

To learn the Applications of Principles of Management.
To familiar with the Functional areas of management.

To study the Leadership styles in the organization.

To expose to the Recent trends in management.

Course Outcomes:

On completion of this course, the students will be able to
Understand the Management Concepts and Managerial Skills.
Focus on the Principles and Functions of Management.

Learn to apply the Principles of Management in practice.
Familiarize with the Functional areas of management.

Use the effective Leadership styles in the organization.
Recognize the Recent trends in management.

Unit Contents Sessions

1 | Introduction to Management: 6
Definition and meaning of Management, Characteristics of Management,
Management as Art and Science, Scope of Management, Scientific
Management Approach by F.W. Taylor, Principles of Management by Henry
Fayol, Levels of management, Skills and Functions of Manager

2 | Planning: 6
Meaning of Planning, Nature and importance of Planning, Steps in Planning
Process, Types of Plans, Objectives-meaning, Management by Objectives
(MBO), Management by Exception.

Decision Making

Decision making- Process of Decision making, Decision making models:
classical, Administrative, Political and Vroom-Jago Model.

3 | Organizing: 7
Meaning of Organizing, Process of Organizing, Principles of Organizing ,
Types of organizational structures - Formal and Informal, Line and Staff
Relationship Departmentalization - Bases of Departmentalization,.

Staffing:

Meaning of Staffing, Human Resource Planning - Job Analysis, Recruitment
- Sources of Recruitment, Selection - Process of Selection, Training of
Employees: Methods. Performance Appraisal: Methods,

4 | Directing: 8
Meaning of Directing, Principles of Directing, Span of Management -
Determinants of Span of Management, Centralization Vs Decentralization,
Authority, Responsibility and Accountability: Delegation of Authority -
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Advantages of Effective Delegation.Barriers to effective delegation
Delegation Vs Decentralization
5 | Controlling: 7
Importance of coordination, Meaning of Controlling, Need for effective
controlling, Process of Controlling, Techniques of Controlling,
Leadership: meaning , Importance Styles of Leadership,
6 | Functional Departments And Sections - HR, Marketing, Production & 8
Operations, Finance, etc.
Introduction To Business Sectors: Manufacturing (Automobile,
Pharmaceutical, etc ), Service ( IT, Telecom, Banking, Insurance, etc),
Management of SMEs.
Reference Books:
Sr.No. Name of the Author [Title of the Book Year of Publisher
1 — National S.A. Sherlekar and Principles ofBusiness Himalaya
\/.S. Sherlekar -
Management Publishing
2 — National Dr. T. Ramasamy Principles andPractice of Himalaya
Management Publishing
3 — National L.M. Prasad Principles andPractice of Sultan
Management, Chand &
4 — International [Koontz, Weihrich and [Principles ofManagement Tata
A. Ramchandra McGraw-
5 — International |Peter F. Drucker Practice ofManagement Harper
Business.
6 — International |[Richard L. Daft Principles ofManagement Cengage
7-Lead Textbook |Pravin Durai Principles ofManagement —2019 Pearson

Text & Cases

Online Resources:

Online Web site address

Resources No
1 http://www.ft.com/business-education.
2 http://www.makeinindia.com/policy/new-initiatives.
3 https://india.gov.in/
4 http://pmindia.gov.in/en/
5 http://www.makeinindia.com/policy/new-initiatives
6 https://mygov.in/group/digital-india
7 www.skilldevelopment.gov.in/World%20Y outh%20Skills%20Day.html

MOOCs:

Resources No Web site address

1 https://www.coursera.org/learn/management-fundamentals-healthcare-

administrators
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Programme:MBA CBCS - Revised Syllabus w.e.f. - Year 2022 — 2023

Semester Course Code Course Title
I 102 Managerial Economics
Type Credits Evaluation Marks
Core 3 UE:IE 50:50

Course Objectives :

To acquaint learners with basic concepts and techniques of economic analysis and
their application to managerial decision-making.
To prepare the students for the use of managerial economics tools and techniques
in specific business settings.
Comprehend how changes in the environment in which firms operate influence
their decision-making.

To develop managerial skills for developing business strategy at the firm level.
To understand recent developments in strategic thinking and how it is applied to
economic decision making.

Identify possible external and internal economic risks and vulnerabilities to
economic growth and identify policies to address them.

Course Outcomes:

Understand the role of managers in firms.

Analyze the demand and supply conditions and assess the position of a company.
Estimation of production function and finding out optimal combination of input using
Isoquant and Isocost.

Design competition strategies including costing, pricing and market environment
according to the nature of the product and structure of market.

Enable to know the importance of various sectors of the economy and their
contribution towards national income.

Investigate potential output and compute output gaps and diagnose the outlook for the
economy.

Contents Sessions

Introduction to Economics For Business -Nature and Scope of 5
Managerial Economics, Firm and its Objectives, Theories of Firm, Role
of Managerial Economics in Decision Making.

Demand Theory and supply- Demand and its Determination - Law of 9
Demand, Types of Demand, Demand Function, Economic Concept of
Elasticity (Price, Cross and Income Elasticity). Concept of Supply,
Demand and Supply Equilibrium, Shift in Demand and Supply.

Theory of Production -Production function, Law of Diminishing Marginal 8
Returns, Three stages of Production, The Long run Production function,
Isoquant and Isocost curve, Importance of Production function

in managerial decision making.

Theory of Cost - Classification of Costs - Short Run and Long Run 7
Cost, Cost Function, Scale Economies, Scope Economies, Dual
Relationship Between Cost and Production Function, Least cost
combination of input (Producer Equilibrium).

Market Structure - Introduction to different types of Market- Price 9
Determination under Perfect Competition- Introduction, Market and

Market Structure, Perfect Competition, Price-Output Determination
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under Perfect Competition, Short-run Industry Equilibrium, Short- run
Firm Equilibrium, Long-run Industry Equilibrium, Long-run Firm
Equilibrium under Perfect Competition. Pricing Under Imperfect
Competition-  Introduction, Monopoly, Price Discrimination under
Monopoly, Monopolistic Competition,

Oligopoly (Kinked Curve), Game theory.

6 Macroeconomic markets and Integration -Product Market: Saving and 7
Investment Function, consumption function. Aggregate demand and
Aggregate supply. Fiscal Policy and Monetary Policy for uplifting the
economy. Types of Business Cycle.

Activi | Students are required to prepare workbook (practical file) -Hands on
ty practice towards diagrams of Demand, Supply, Markets and price
determination.
News from economic times —For Policy Making, Industry related and
country specific.
Applications of managerial economics in different firms.
Comparing the GDP and other key indicators across the countries.
Macroeconomic indicators and the role of fiscal policy in uplifting
economy.
Reference Books:
Sr. No. Name of the Title of the Book Year | Publisher
Author Edition | Company
1 National DN Dwivedi Managerial Economics 2015 Vikas
Publishing
2 National G.S Gupta Managerial Economics: 2004 McGraw
Micro Economic Hill
3 National H.L.Ahuja Managerial Economics 2017 S. Chand
4 International D. Salvatore Managerial Economics 2015 Oxford
5 International R.Dornbusch, Macro Economics 2018 McGraw
S.Fischer Hill
6 International A.Koutsoyiannis Micro Economics 1979 Mac
Millan

Online Resources:

Online Web site address
Resources No.

1 www.rbi.org.in

2 www.economicshelp.org

3 www.federalreserve.gov

4 WWW.economist.com

5 www.bbc.com

6 International Journal of Economic policy in Emerging
Economieshttps://www.inderscience.com/jhome.php?jcode=ijepee

7 Journal of International
Economicshttps://www.journals.elsevier.com/journal-of-international-
economics/
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MOOC:s:

Resources Web site address
No.

1 Swayam —IIT
https://swayam.gov.in/nd1_noc20 mg20/preview

2 Swayam —1IM
https://swayam.gov.in/nd2_imb19 mgl6/preview

3 EDX —1IM
https://www.edx.org/course/introduction-to-managerial-economics-2

4 Coursera
https://www.coursera.org/specializations/managerial-economics-business-
analysis
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Programme:MBA CBCS —Revised Syllabus w.e.f. - Year 2022 — 2023

Semester Course Code Course Title
I 103 Financial and Management Accounting
Type Credits Evaluation Marks
Core 4 UE:IE 50:50

Course Objectives :

e Toacquaint the learners with the fundamentals of Financial Accounting.
o To orient to the Accounting mechanics involved in preparation of Books of Accounts

and Financial Statements of a sole proprietor
e To make the students familiar with International Accounting Standards andInternational
Financial Reporting Standards (IFRS)
e To introduce the concepts of Cost and Management Accounting
e To orient the students about application of budgetary control as a technique o
Management Accounting
e To acquaint the students with application of Standard Costing and Marginal Costing as
techniques of Management Accounting

Course Outcomes :

e Learners will able to know the fundamentals of Financial Accounting and Accounting

Principles

e Learners will demonstrate the ability to prepare Financial Statements of a sole
proprietor

e Learners will understand the utility and importance of International Accounting
Standards

and International Financial Reporting Standards (IFRS)

e Learners will be familiar with concepts of Cost and management Accounting

e Learners will be able to apply the technique of Budgetary Control

e Learners will be able to apply the technique of Standard Costing and MarginalCosting.

Unit Contents Sessions
1 Introduction to Financial Accounting
Financial Accounting: Definition, Objectives and Scope, Accounting 7

Concepts and Conventions, GAAP, Branches of Accounting,Accounting
Cycle, End Users of Financial Statements

2 Accounting Mechanics 11
Principles of Double Entry Book-Keeping, JournalLedger and Preparation
of Trial Balance, Preparation of Trading, Profit & Loss Account and
Balance Sheet of a Sole Proprietor, Meaning of Financial Statements,
Importance and Objectives of Financial Statements

3 Introduction to International Accounting Standards 5
Development of international accountingStandards and financial reporting
rules. Role of ICAI and Ministry of Corporate affairs in setting up
Accounting Standards. Need and Advantages of International Financial
Reporting Standards (IFRS) IFRS for Small and Medium Enterprises
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(SMEs).
Introduction to Cost and Management Accounting 6
Cost Accounting: Meaning and Importance ,Concept of Cost Centre, Cost
Unit, Classification of Costs, Preparation of Cost Sheet, Management
Accounting: Definition, Nature and Scope, Distinction between Financial
Accounting and Management Accounting
5 Techniques of Management Accounting (Budgetary Control) 8
Meaning, Objectives, Advantages and Limitations of Budgetary Control
Types of Budgets, Preparation of Flexible Budget and Cash Budget
6 Techniques of Management Accounting (Standard Costing and 11
Marginal Costing)
Meaning of Standard Costing, Steps to implement Standard Costing
Variance Analysis of Material and Labour Costs, Marginal Costing —
Meaning of Marginal Cost, Characteristics and Advantages of Marginal
Costing, Cost-Volume-Profit Analysis — Profit/\Volume ratio, Break-Even
Analysis and Margin of Safety, Caselets of Management accounting :
decision making
Reference Books:
Reference Name of the Author Title of the Book Year Publisher
Books(Publisher) Edition | Company
1 — National S.N. Maheswari An Introduction to 117 Vikas
Accounting edition
2 — National Ambarish Gupta Financial Accounting for 5" Pearson
Management edition
3 — National Ashok Seghal, Taxman‘s Financial 2015 Taxman
Deepak Seghal Accounting edition
4 — International | Colin Drury, Cost and Management 72011 | Cengage
Huddersfield Accounting Learners
5 — International | Pauline Weetman Financial and Management | 7" 2015 | Pearson
Fin Accounting — An
introduction,
6 — International | Jan Williams , Sue Financial & Managerial Acc | 18" McGraw
Haka , Mark Bettner , | ounting, edition | hill
Joseph Carcell

Online Resources:

Online Resources No. Web site address
1 https.//www.moneycontrol.com/
2 WWwWw.icai.org
3 https.//www.ifrs.org/
4 https://icmai.in/icmai
5 https://www.rbi.org.in/
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MOOC:s:

Resources No. Web site address
1 https://www.coursera.org/learn/wharton-accounting
2 https://www.classcentral.com/course/whartonaccounting-769
3 https://swayam.gov.in/nd2_cec19 cmO04/preview
4 https://swayam.gov.in/nd1_nocl9 mg36/preview
5 https://www.coursera.org/learn/accounting-for-managers
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Programme:MBA CBCS —Revised Syllabus w.e.f. - Year 2022 — 2023

Semester Course Code Course Title
I 104 Organizational Behavior
Type Credits Evaluation Marks
Full Credit 3 UE:IE 50:50

Course Objectives:

To create Dynamic and Effective Business Professionals and Leaders.
To transform the individuals to cater to the needs of the society and contr
Nation building

ibute to

To develop entrepreneurs to register different aspects of their business under

remedial individual and team behavior.

To improve Organizational Behavior by having a sound knowledge of cultural

differences.

Course Outcomes :

o Understand the expected individual and team behavior in business wo

o The awareness of applicable leadership qualities for entrepreneurs / co
managers.

o To develop skills and inculcate motivational concepts.

rid.
rporate /

o To be aware of individual, cultural difficulties of organizations and to be able

to master over them.

Unit

Contents

Sessions

Introduction to Organizational Behaviour — Definition - Evolution of the
Concept of OB- Contributions to OB by major behavioural science
disciplines - Challenges and Opportunities for OB managers - Models of
OB study

8

Individual Behavior : Perception — Factors influencing perception, Process,
Perception distortion- halo effect, stereotyping, projection,

Attitudes and Job Satisfaction - Components of Attitude - Major Job
Attitudes - Job Satisfaction, Job involvement, Organizational Commitment.
Personality and Values - Personality Determinants - MBT], Big - Five
Model, Values - Formation - Types of Values, Learning- Theories of
Learning —reinforcement

Motivation Concepts to applications: Concept of motivation - Definition -
Theories of Motivation - Maslow‘s' need Theory, Herzberg‘s Two factor
theory, McClelland, Porter and Lawler Model, ERG Theory - Theory X and
Theory Y Equity Theory - Vroom's Expectancy Theory — Application of
Motivation concept, Individual motivation and motivation in the
organization, Cultural Differences in Motivation, Intrinsic and Extrinsic
Motivation, The Job Characteristics model — Work Redesign

Group Behavior: Group-Formation o fGroup -Classification-informal and
formal groups, Group Properties - Roles, norms, status, size and
cohesiveness-Group decision making—Group Shift, Group Think,Creating
effective teams.Conflict-Process-Conflict management

Leadership: Concept of Leadership-Traits of good Leader-Difference
between Leader and Manager-Theories of Leadership— Trait theory,
Behavioral theory and Contingency theory, Ohio State and Michigan
Studies
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-Blake and Mouton theory-Fielders model-Likert's model.
Managers as leaders. Leadership Styles. Future perspectives of Leadership

6 | The Organization System : Stress: meaning and types, burnout, causes and 8
consequences of stress, strategies to manage stress,

Workforce diversity- Diversity management strategies. Culture -
Definition, Culture's function, need and importance of Cross Cultural
training —

Organizational Change — Forces for change, resistance to change,
Managing organizational change.

Reference Books:

Sr. No. Name of the Author | Title of the Book | Year Publisher
Edition Company
1 National Kavita Singh Organizational 2015, 3™ Pearson
Behaviour edition Publication
2 International | Robbins, Timothy Organizational 12" edition Stephen Pearson
Judge, SeemaSanghi | Behaviour Prentice Hall
3 National M N Mishra Organizational 2010 Vikas Publishing
Behaviour House Pwt.
Limited
4 International | Fred Luthans Organizational 13th edition | Mc Grow Hill
Behaviour Inc
5 International | John Newstrom and Organizational 11" edition Tata McGrow
Keith Davis Behaviour Hill
Online Resources No. Web site address

1 www.bretlsimmons.com

2 https://www.youtube.com/watch?v=Jla7vP3gyL 4

3 www.positivesharing.com

4 https://www.youtube.com/watch?v=r2Xv9Am7PWQ

MOOC:s:
Resources No. Web site address
1 Alisons
2 Swayam
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Programme:MBA CBCS —Revised Syllabus w.e.f. - Year 2022 — 2023

Semester Course Code Course Title
| 105 Statistical Techniques
Type Credits Evaluation Marks
Core 4 UE:IE 50:50

Course Objectives:

e To introduce to the learner the importance of statistical techniques in business

applications
To familiarize with the basic concepts of statistical techniques.
To expose to the Graphical representation of data.

To understand the basics of probability and testing of hypotheses

To impart skills in computation and application of correlation and regression.

Course Outcomes:

After learning the concepts of Statistical Techniques, students will be able to have a

Develop numerical ability to solve examples on various topics and specifically

formation and Testing of Hypothesis

Have clear understanding of various statistical tools and their applications in Business.
Analyze the importance of Statistical Techniques in different functional areas of

Management.
Apply Correlation and Regression Techniques in Business applications.

To apply the statistical techniques to small data sets for analysis and interpretation

Unit

Contents

Sessions

Introduction to Statistics: Introduction to Statistics, Importance of
Statistics in modern business environment. Applications of Statistics.
Frequency and Frequency Distribution, Diagrammatic and graphic
representation of Data — Bar diagrams, Pie chart, Histogram, Frequency
polygon , Frequency curve, Ogive curves

6

Measures of Central Tendency Measures of Central Tendency:
Arithmetic mean, Median and Mode, examples on missing frequency,
Positional averages - Quartiles, deciles and percentiles.

10

Measures of Dispersion — Range - Quartile deviations, Mean deviation,
Standard Deviation, Variance, Coefficient of Variation. Applications in
business and management.

12

Correlation analysis: Correlation, Types of Correlation, Scatter diagram,
Karl Pearson‘s correlation coefficient, Properties of Karl Pearson‘s
correlation coefficient, Spearman‘s Rank Correlation Coefficient.

Regression analysis: Regression lines, Regression coefficients. Business
application

Probability & Probability Distributions: Elementary probability
concepts: Random Experiment, Outcome, Sample space, Examples on
Tossing of coins, throwing dice, playing cards.

Probability Distributions- Binomial, Poisson and Normal Distribution
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Reference Books:

Reference Books | Name of the Title of the Book Year Publisher Company
(Publisher) Author Edition
1 — National S.C.Gupta& Business 2016 Himalaya Publishing
Indira Gupta Statistics House
2 — National Bhardwaj R. S. Business 2009 Excel Books India
Statistics
3 — National R.P. Hooda Statistics for 2013 Vikas Publishing
Business and House
Economics
4 — International Richard I. Levin | Statistics for 1994 Prentice Hall
& David Management
5 — International | Robert S. Witte, | Statistics 2014 John Wiley & Sons
John S. Witte
6 — International Dr. Jim McClave, | Statistics for 2011 Pearson
Dr. Terry Sincich | Business and
Economics
Online Resources:
Online Resources No Web site address
1 http://www.yourarticlelibrary.com
2 https://en.wikipedia.org
3 https://managementhelp.org
4 https://www.cleverism.com
5 https://commercemates.com

MOOC:s:

Resources No

Web site address

1 WWW.swayam.gov.in
2 www.udemy.com
3 WWW.COUrsera.org
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Semester Course Code Course Title
| 106 Business Environment
Type Credits Evaluation Marks
Core 3 CES UE:IE = 50:50

Course Objectives :

i) To enable the students to understand the overall business environment within which an
organization has to function.

ii) To enable students to understand its implication for decision making in business
organizations.

Course Outcomes :

On the successful completion of this course the learner will be able to;

i) Understand the role of managers in firms.

ii) Design and develop strategic plans for the organization

iif) Understand the importance of various sectors of the economy and their contribution towards
national income.

Unit Contents Sessions

1 Introduction to Business Environment: - Nature and scope of business, goals 7
meaning of environment of business, objectives, environmental analysis,
significance/benefits of environmental analysis, environmental factors/types, techniques

of environmental forecasting, limitations of environmental
forecasting.

2 | Economic Environment: - Nature of economy, structure of economy, 10
understanding economic system, economic policies- Industrial Policy and Trade
Policy, Fiscal Policy, Monetary Policy, National Income and GDP, composition and
growth trends.

3 Regulatory Environment: - Functions of state, Economic role of Government, 6
Government and Legal System, the constitutional environment, forms of
Government regulations, state intervention and control, business- Government
interference.

4 | Socio-Cultural Environment: - Business and Society- social responsibility of 10
business social orientation of business, the Indian scenario, social audit, impact

of culture on business, other socio-cultural factors and business, Consumer
Protection Act, Consumer rights, Right to information Act, business ethics and corporate
governance.

5 Natural and Technological Environment: - Natural Environment, 4
technological environment and their impact on business, innovation and business
technology and competitive advantage, economic effects of technology, technology
policy and government promotional facilities.

6 Global Environment and Institutions: - Globalisation- meaning, features,
benefits, challenges, globalization of Indian businesses GATT and WTO - 8
understanding WTO, functions, structure, implications for India, regulation of foreign
trade- Foreign Trade Act, EXIM policy, FEMA., Market Reforms in Asian Countries.
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Reference Books : -
Sr. No. Name of the Author Title of the Book
1 National | Raj Agarwal Business Environment
2 National | Francis Cherunilam Business Environment
3 National | K. Aswathappa Essentials of Business Environment

Online Resources:

Online Web site address
Resources
No
1 Www.rbi.org.in
4 WWW.economist.com
5 www.bbc.com
MOOC:s:
Resources Web site address
No
1 Swayam
2 Coursera
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Programme:MBA CBCS —Revised Syllabus w.e.f. - Year 2022 — 2023

Semester Course Code Course Title
107 Business Communication
Type Credits Evaluation Marks
Core 03 UE:IE 50:50

Course Objectives:

To familiarize the students with the process of communication, make them
understand the principles and techniques of Business Communication.

To enable students to comprehend the different dimensions of Business
Communication.

To enlighten about the communications strategy for managers.

Course Outcomes:

The Students should be able to communicate effectively in professional circles.
There should be a positive change in the oral and written communication skills of

the students after studying the subject.

The students should be able to draft business letters, give effective presentations

write formal reports and deliver speeches independently.

Unit

Contents Sessions

Basic Principles of Communication:

Introduction, Understanding Communication, the Communication
Process, Barriers to Communication, the Importance of Communication in
the Workplace, Types of Communication channels, their effectiveness
and limitations, Importance of Non-Verbal

Communication

06

Communication in Organizations

Communication needs of business organization, Strategies for improving
Organizational communication, direction of flow of communication in
organization, networks of flow of communication—wheel network, chain
network, Y network, circle network.

Feedback, types of feedback, importance of feedback

Intra-organizational communication, inter-organizational communication.
Inter-cultural communication — guidelines for effective communication
across cultures

06

Verbal & Non-verbal communication: Introduction, Advantages of verbal
Communication, Public Speaking, Meaning, Importance, Uses of non-
verbal communication, Body Language, Gestures, Postures, Para
Language, nonverbal aspects of written communication. Presentation Skills
—Techniques for effective Presentations, Qualities of a skillful Presenter.
Group Discussions and Interviews: Introduction, What is a Group
Discussion? Attending Job Interviews, Preparation for GD, and Interviews.
Exercises for Oral Communications — Individual and Group
Presentations, Group discussion, Extempore, Role Playing, Debates, and

Quiz

06

The Importance of Listening and Reading Skills:

Introduction, what is listening? Barriers to Listening, Strategies for

06

[MBA (CBCS) 2022 w.e.f. AY 2022-23]
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Effective Listening, Listening in a Business Context
Reading Skills for Effective Business Communication: Introduction, what
is reading? Types of reading, SQ3R Technique of Reading.

Guidelines for Written Business Communication: Introduction, General
Principles of Writing, Principles of Business Writing Internal Business
Communication: Introduction,Writing Memos, Circulars, Notices,
Meeting:agenda, minutes of the meeting ,Email, Communication with
Shareholders External Business,Writing Business Letters:
Introduction, Types of Business Letters, Format for Business Letters (Types
of business letters: office order, office circular, invitation letters, inquiry
letters, trade reference letters, etc Letters from Purchase department,
Letters from the different functional departments, Letters of social
significance, Tenders, Quotations and Orders, Banking Correspondence,
dealing with complaints)

Exercises for Written Communications: Essay writing, Speech Writing,
Creative Writing, Poster Making, Writing, an Advertisement Copy,
Slogans, Captions, & preparing Press notes, Letter Of Acceptance, Letter
Of Resignation Writing Business Reports: Introduction, What is a Report?
Types of Business Reports, Format for Business Reports, Steps in Report
Preparation Employment Communication — Resumes and Cover Letters:
Introduction, Writing a Resume, Writing Job Application Letters,

And Other Letters about Employment

15

Technology enabled communication—role of technology, different forms of
technology for communication, Telephone Etiquette, Netiquette
Communication Strategy for Managers: Communicating different
types of messages — positive or neutral messages, negative messages,
persuasive messages, effective team communication, motivational
communication

06

Reference Books:

Sr. No. Name of Author

Title of the Book

Publisher

MeenakshiRaman,Prakash
Singh

1 National

Business
Communication

Oxford Higher
Education

2 National R.K.Madhukar

Business
Communication

Vikas Publications

3 National UrmilaRai, S M Rai

Business
Communication

Himalaya
Publications

4 International | Shirley Taylor

Communication for
Business

Pearson Longman
Publications

Kerry Patterson, Joseph
Grenny

5 International

Crucial Conversations:
Tools for Talking
When Stakes Are High

McGraw-Hill

6 International | John V. Thill, Courtland

L. Bovee

Excellence in Business
Communication

Pearson Publications
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https://www.amazon.com/s/ref%3Ddp_byline_sr_book_2?ie=UTF8&field-author=Joseph%2BGrenny&text=Joseph%2BGrenny&sort=relevancerank&search-alias=books
https://www.amazon.com/s/ref%3Ddp_byline_sr_book_2?ie=UTF8&field-author=Joseph%2BGrenny&text=Joseph%2BGrenny&sort=relevancerank&search-alias=books

Online Resources:

Resource | Website Address
No.
01 https://www.freebookcentre.net/business-books-download/Business-
Communication.html
02 https://open.umn.edu/opentextbooks/textbooks/business-communication-for-
success
03 https://courses.lumenlearning.com/wm-businesscommunicationmgrs/
MOOC:s:
Sr. No. Details
01 WWW.coursera.org
02 www.udemy.com
03 my-mooc.com
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Programme:MBA CBCS - Revised Syllabus w.e.f. - Year 2022 — 2023

Semester Course Code Course Title
I 108 Fundamentals of Information Technology
Type Credits Evaluation Marks
Core 2 CES IE =100

Course Objectives

To impart the IT skills and Knowledge required for managers.

To help the students understand the basics of computer technology and Networking
To help the students develop the use of Tools like Microsoft Word, Microsoft Excel
and Power point

To orient the students about the E-Commerce technology and its applications in
Business world.

To help the students understand various Information Systems implemented in
organizations

To acquaint the students with various current trends and concepts of computer
Technology.

Course Outcomes:

Students will be able to gain the basic knowledge of Computer Technology
Students will be able to know the basics of computer technology and Networking
Students will be able to practically use the tools like Microsoft Word, Microsoft
Excel and Power point

Students will understand the E-commerce technology and its applications
Students will have a greater understanding of with Information Systems
implemented in organizations

Students will be familiar with new terms and trends of computer technology

Introduction to Computer Technology, Basic operations and connecting 6
Devices and External Operating devices,

Types of Software: (system, Utility, Applications)

types of application software (content access, end user, enterprise,
simulation, application suite), examples, selecting and acquiring software
options for procuring the software (licensed, sold, public domain, open
source, freeware, shareware),

software trends and issues (mobile applications, integration of in-house
and outsourced services strategy, cloud based enterprise solutions), Data
Base, Data Base Management Systems

Networking: Definition of Network, Types of Networks, Advantages of 6
Networks, Internet: Definition , concept, advantages, threats,
applications

Microsoft Word, Microsoft Excel, Microsoft PowerPoint : 6
IT Skills: Lab sessions necessary

Microsoft Office- Introduction and working with MS Word, Features -
insert headers and footers, insert table and table options, Mail Merge.etc
MS Power point- Basic introduction, features, Creating & Formatting
Content Collaborating — Track, Edit, Add, Delete Comments, Merge
Managing & Delivering Presentations, design a template, entering data to
graph, organization chart, slide transitions, creating slide shows.
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MS Excel — Basic functions, Creating, Analyzing & Formatting Data &
Content Collaborating — Insert, View, Edit etc. Managing Workbooks,
advance functions, sensitivity analysis, Pivot tables etc.

4 E-COMMERCE: E-commerce : Definition, evolution, advantages. Types 6
of E-commerce: B2B, B2C, C2C, E-governance,. Impact of E- commerce
on Banking Industry. How Banking Industry has evolved post
E-commerce applications.

5 Introduction to MIS: Principles of MIS, Characteristics, functions, 6
structure & Classification of MIS, information for decisions; MIS in
Manufacturing, Marketing, Finance Human Resource Management,
Materials & Project Management; Brief idea about knowledge
management, Information Technology in Knowledge Management, Roles
of people in knowledge management. Types of information systems (TPS,
MIS, DSS, ESS, ES, KWS), GIS Information systems and functional areas-
Transaction processing system, Human Resource systems and Marketing
systems, Operations and Financial Management

Systems.

6 Current trends- Integrated enterprise system (ERP, CRM, and SCM), 6
governance tool, ITIL. Concept of SMAC (Social, Mobile, Analytics and
Communication), use of Social media face book, tweeter, LinkedIn etc. for
general communication and business communication, social media for
marketing, email and video conferencing tools for business
communication, Analytical tools of data interpretation.

Latest terms in computer technology: Business Intelligence, Cloud
Computing, Content Management, Disruptive Technology, Green
Technology, Artificial Intelligence, Wearable devices, GUI (Graphical
user Interface), Audio-visual communication/ meeting platforms such as
Microsoft Teams, Zoom, Google Meet, social media communications for
business

Reference Books

Sr. No. Name of the Title of the Book Year | Publisher Company
Author Edition
1 — National Ramesh Bahl Information Tata Macgraw Hill
Technology for
Managers
2 — National Pradeep K. Computer BPB Publications
Sinha Fundamentals
3 — National A. K. Saini, Computer Application Anmol Publications
Pradeep Kumar | in Management
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4—
International

Geoff Walsham

-Interpreting
Information Systems
in Organizationsl|

The Global Text
Project , 2011,
http://www.saylor.or
g/site/textbooks/Infor
mation%20Systems
%20for%20Business
%
20and%?20Beyond.pd
f

5 _
International

Henry C. Lucas

-Information
Technology for
Managementl

McGraw-Hill/lrwin ,
2009

6 _
International

David T.
Bourgeois

-Information Systems
for Business and
Beyondl

Saylor Foundation ,
2014

Online Resources:

Online Web site address
Resources
No.
1 https://www.webopedia.com/
2 http://intronetworks.cs.luc.edu/current/ComputerNetworks.pdf
3 https://www.managementstudyguide.com/understanding-e-commerce.htm
4 https://www.sigc.edu/department/mba/studymet/ManagmentInformationSystem
-pdf
5 https://www.tutorialspoint.com/management information system/basic inform
ation concepts.htm
MOOC:s:
Resources Web site address
No.
1 https://www.coursera.org/browse/information-technology
2 https://www.udemy.com
3 https://alison.com
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https://www.tutorialspoint.com/management_information_system/basic_information_concepts.htm
https://www.coursera.org/learn/wharton-accounting
https://www.coursera.org/learn/wharton-accounting
https://www.udemy.com/
https://alison.com/

Programme:MBA CBCS — Revised Syllabus w.e.f. - Year 2022 — 2023

Semester CourseCode Cour

I 110 Open Agriculture Business Management
Type Credits Evaluation M
Open 02 CCA IE =100

CourseObjectives:

e To UnderstandProblems and prospectus of Agricultural sector in India

e To Demonstratetoolsandtechniquesrequiredtouplift managerial skills to develop
advancements in agricultural sector

e To Identifyandimplementmanagerial initiatives in agricultural sector

Course Outcomes:

e Students will be well equipped with Managerial Skills required in agricultural
sector.

e Students can use managerial skills to become agricultural entrepreneur

e Students will new dimensions to the traditional agricultural pattern

e Students will well equipped with skills required for expansions of Agricultural

sector
Unit Contents Sessions
1 Introduction: Agribusiness, Meaning, Scope and Importance, Current 5
Scenario of agribusiness in India, Problems and Plausible solutions.
2 Structure and Forms of Agri- Business 5

Different forms of Agri-businesses ,Structure of Agri-Business,
Marketing Problems and Solutions of Agricultural produce, Role of
Cooperatives in development and marketing of Agricultural Sector

3 Financial Support:Micro financing, Institutes providingagricultural 10
funds,Role of Financial institutions supporting agricultural sector at
central level, state level and district level cooperative in agricultural
financing.

4 Distribution support: 5
Organizations supporting in distribution of agricultural produce at national
level ,state level and district level taluka level , Role of Co-operatives

5 Role of Government :Role of Government in Price Determinations 5
,Impact of Government rules and regulations on price determinations
6 Agri- Business Controlling : Agricultural produce quality Control 5

,Return on Investment , Agricultural productivity Control
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ReferenceBooks:

Sr.No. Name of the Author | Titleof the Book YearAddit

1on

Publisher
Company

American Institute of
Co-operation Farmers in

Marketing by Framers
for Farmers

NCDC New Delhi

OnlineResources:

Online Website address
ResourcesNo.

1 Fundamentals-Of-AgriBusiness-
Management-ICAR-ecourse-Free-PDf-Book-
Download-e-krishi-shiksha.html

2 https://www.agriexam.com/fundamentals-of-
agri-business-management-book-pdf

MOOCs:
ResourcesNo Websiteaddress
1 https://www.mooc-list.com/tags/agriculture -lean-
2 https://www.mooc-list.com/tags/agribusiness-
3 https://aims.gitbook.io/farm-data-mooc/
4
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Programme:MBA CBCS - Revised Syllabus w.e.f. -Year 2022 — 2023

Semester CourseCode Cours
I 110 - Open Community Work-1
Type Credits Evaluation M
Open 02 CCA IE -100

CourseObjectives:

e This Course aims to expose the students to social issues and help them to participate in
community work through trips /events organized in the institute and to volunteer at
events like fundraising activities, fair, festivals, slums and NGOS.

e To expose the students towards social reality and role of community development
forsocial upliftment and well-being.
e Toinvolve students in community work through active involvement andparticipation

Learning Outcomes

e Students will be able to know the community needs and understand their role in to
contribute meaningfully towards community development.

e Students will be developed and accepted by the society as very responsible youth
of the nation

e Students will understand and impart the role of them in the society

Unit Contents Sessions

1 Introduction : 5.
History, meaning, Goals, values, functions, role and process of
community work. Professional and voluntary community work.
Attitudes, roles and skills of a community worker

2 Social concerns in India: poverty, unemployment, population, 5
problems faced by women — dowry, domestic violence, etc. Social
problems - terrorism, corruption, caste conflict, drug abuse, AIDS,
ETC.

3 Types of Community Work 5
Types of community work. Caring for needy, helping the poor,
fundraising drives- organizing

4 Community Work for Slums 5
Learn the government facilities, NGOs which are working for the
slums and try to connect any NGO.

5 Community Work for Environment

Role of Govt.and NGOs which are working to save the environment,
Initiatives like Clean your city drive, Cycle day, Awareness of Dry and S
wet waste classification, Tree Plantation Drive, Environemnt awareness
activities etc
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Community Hours:

Participate in community service trips/events organized at institute, state
level etc , Volunteer at events like fundraising activities, fairs, festivals,
slums, non profit organization etc , Submit a report on a particular type
of community involvement undertaken

ReferenceBooks:

Sr.No.

Name of the Author | Titleof the Book YearAddi| Publisher

tion

Company

Rhonda Phillips, An Introduction to Community | 2014
Robert Pittman Development

Manohar S. Pawar, | Community Development in 2009
Asia and The Pacific

OnlineResources:

Online

Resources

Websiteaddress

1

https://communitywealth.org/sites/clone.communit

2

wealth.org/files/downloads/tool-

3

https://www.ahaprocess.com/solutions/communitye
nts-resources/free-resources/

MOOC:s:

ResourcesNo Websiteaddress

1 https://alison.com/course/diploma-in-
community-development
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Programme:MBA CBCS - Revised Syllabus w.e.f. - Year 2022 — 2023

Semester Course Code Course Title
I 110 - Open Current Affairs
Type Credits Evaluation Marks
Open 2 CCA IE-100
Course Objectives :
o Apply the knowledge of management theories andpractices in resolving the business
problems.
o Foster analytical and critical thinking abilities for data-based decision making.
o Learn new technologies with ease and be productive at all times
o Read, write, and contribute to Business literature
o Ability to lead themselves and others in the achievement of organizational goals,

contributing effectively to a team environment.

Course Outcomes:

To enable the students to take decisions related to critical current business issues.

To be able to Interpret and understand the current business issues.

To analyze business current affairs.

To acquaint with the current happenings in the business.

To comprehend the current affairs and its implications on businesses at national and
international level.

Unit Contents Sessions

1 | Economy: Monetary and Fiscal Policy, Budget Analysis, Digital 6
Economy, Insolvency and Bankruptcy Code, UBI (Universal Basic
Income), Banking Sector - Bank Mergers, Private Bank Licensing,
Payment Banks etc.

2 | Financial, Judicial and Political Reforms - National Issues, Indian 6
Economy, Ease of doing Business, Labor Laws, Enforcing of Contracts,
Recent Employee Unrest in Industry

3 | Corporate Social Responsibility, Social Schemes, Reports, Committee and 6
CommissionSustainability — Paris Climate Agreement and Protocol,
Global Calamities,Science and Technology, Green Energy etc.

4 Global Business Environment: Globalization and Protectionism, Trade 6
Wars, Tariffs, Subsidies and Trade Barriers.
Global Trade Treaties, RCEP, NAFTA, G20, Brexit

5 | Article Reading and Discussion on Current Affairs: 6
e Economics Times
e Mint

e Business Line (by Hindu)
Book Reading:
e Imagining India — NandanNilekani
e Breakout Nations — Ruchir Sharma
e Wings of fire- An autobiography of APJ Abdul Kalam

6 | Students are required to prepare workbook (practical file) for assimilating
data of different events. Make presentations, Study the related topic
independently and analyse and relate the current decision with the issue.
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Reference Books:

Sr.No. Name of the Title of the Book Year Edition | Publisher
Author Company
1..National Dr. Abdul Wings of fire- An 1999 University
Kalam&ArunTiwa | autobiography of APJ Press
ri Abdul Kalam
2. National Mahatma Gandhi | Mahatma Gandhi 1948 Dover
Autobiography : The Publication
story of my
experiments with
truth.
3 — National Jawaharlal Nehru | The Discovery of 2008 Penguin
India by Jawaharlal
Nehru
4 — International Loren B. Belker, The First- Time 2005 Amacom
Gary S. Topchick | Manager
5 — International Bear Grylls A Survival Guide for | 2013 July
life — How to achieve
your goals, thrive in
adversity, and grow in
character.
6 — International FransJohanson The Medici Effect- 2004 HBS Press
What Elephants &
Epidemics can teach
us about Innovation.
7 — International Charles Futrell ABC's of Selling 1989 Irwin

Online Resources:

Online
Resources

Websiteaddress

1 https://dea.gov.in

https//finmin.nic.in

www.wto.org

WWW.commerce.nic.in

www.weforum.com

https://www.journals.elsevier.com/

http://www.jibs.net/

N[OOI B~|lWDN

Open Textbook Library https://open.umn.edu/opentextbooks/textbooks/

international-business
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MOOC:s:

Resources No

Web site address

1. Economics https://www.es.corporatefinanceinstitute.com

2. Politics https://www.classcentral.com/course/edx-contemporary-issues-in-world-
politics-
11431?utm_source=mooc_report&utm_medium=web&utm_campaign=ne
w_courses_october 2018

3. Business EDX https://www.edx.org/learn/international-business

4. Leadership

https://www.classcentral.com/course/edx-agile-leadership-principles-and-
practices-
11920?utm_source=mooc_report&utm_medium=web&utm_campaign=ne
w_courses_october 2018

5. International
Financial
Environment

https://nptel.ac.in/courses/110105031/
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Programme:MBA CBCS — Revised Syllabus w.e.f. - Year 2022 — 2023

Semester CourseCode Course Title
[ 110 - Open Universal Human Values
Type Credits Evaluation M
Open 2 CCA IE-100

CourseObjectives:

e To help the students appreciate the essential complementarily between 'VALUES' and
'SKILLS' to ensure sustained happiness and prosperity which are the core aspirations of

all human beings.

e To facilitate the development of a Holistic perspective among students towards life and
profession as well as towards happiness and prosperity based on a correct understanding
of the Human reality and the rest of existence. Such a holistic perspective forms the basis
of Universal Human Values and movement towards value-based living in a naturalway.

e To highlight plausible implications of such a Holistic understanding in terms of ethical
human conduct, trustful and mutually fulfilling human behaviour and mutually enriching

interaction with Nature.religion, ethnicity, gender, and development

Course Outcomes:

At the end of the course, the students will be able to

Evaluate the significance of value inputs in formal education and start applying them in
their life and profession
Distinguish between values and skills, happiness and accumulation of physical facilities,

the Self and the Body, Intention and Competence of an individual, etc.

Analyze the value of harmonious relationship based on trust and respect in their life and
profession 4. Examine the role of a human being in ensuring harmony in society and

nature.

Apply the understanding of ethical conduct to formulate the strategy for ethical life and

profession.

Unit

Contents

Sessions

Introduction-Basic Human Aspiration, its fulfillment through
Allencompassing Resolution

The basic human aspirations and their fulfililment through Right
understanding and Resolution, Right understanding and Resolution as the
activities of the Self, Self being central to Human Existence; All-
encompassing Resolution for a Human Being, its details and solution of
problems in the light of Resolution

5

Right Understanding (Knowing)- Knower, Known & the Process
The domain of right understanding starting from understanding the
human being (the knower, the experiencer and the doer) and extending
up to understanding nature/existence — its interconnectedness and co-
existence; and finally understanding the role of human being in
existence (human conduct).

Module 3: Understanding Human Being

Understanding the human being comprehensively as the first step and the
core theme of this course; human being as co-existence of the self and the
body; the activities and potentialities of the self; Basis for
harmony/contradiction in the self
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4 Understanding Nature and Existence 5
A comprehensive understanding (knowledge) about the existence, Nature
being included; the need and process of inner evolution (through self-
exploration, selfawareness and self-evaluation), particularly awakening to
activities of the Self: Realization, Understanding and Contemplation in
the Self (Realization of Co-Existence, Understanding of Harmony in
Nature and Contemplation of Participation of Human in this harmony/
order leading to comprehensive knowledge about the
existence).

5 Understanding Human Conduct, All-encompassing Resolution &
Holistic Way of Living 5
Understanding Human Conduct, different aspects of All-encompassing
Resolution (understanding, wisdom, science etc.), Holistic way of living
for Human Being with Allencompassing Resolution covering all four
dimensions of human endeavor viz., realization, thought, behavior and
work (participation in the larger order) leading to harmony at all levels
from Self to Nature and entire Existence

6 Case Studies on Universal Human Values 5

ReferenceBooks:
Sr.No. | Name of the Author| Titleof the Book Year of | Publisher
Edition
1 R R Gaur, R A Foundation Course inHuman | 2019 Excel Books,
Asthana, G P Values and Professional Ethics New Delhi.
2 A N Tripathy, Human Values, 2003 New Age
International
3 P L Dhar, RR Gaur | Science and Humanism 1990 Commonwealth
Publishers.
4 E G Seebauer& Fundamentals of Ethics for 2000 Oxford University
Robert L. Berry Scientists &Engineers, Press

Online Resources:

Online Web site address
1 www.amnesty.org/en/human-rights-education/
2 www.hurights.or.jp
3 https://www.ohchr.org/
MOOC:s:

Resources No | Web site address

1 WWW.Ccoursera.org

www. cefims.as.uk

https://alison.com/

2
3
4 https://www.khanacademy.org/
5 swayam.gov.in
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Programme:MBA CBCS — Revised Syllabus w.e.f. - Year 2022 — 2023

Semester CourseCode Course Title
I 110 - Open Counseling Psychology
Type Credits Evaluation M
Open 2 CCA IE:100

CourseObjectives:

To understand how human life unfolds from conception to late adulthood.

To develop an understanding of basic concepts, processes, techniques of Counseling
To help the students learn how to understand and manage their emotions and develop
emotional competencies.

To understand the main symptoms and sources of stress and learn ways of coping
with stress

Course Outcomes:

Communication: Communicate clearly and effectively in both written and oral forms
to an intended audience using appropriate strategies and methods.

Critical Thinking: Students will demonstrate the ability to evaluate strengths and
weakness of divergent psychological Domain.

Quantitative Analysis and Reasoning: Students will demonstrate their ability to apply
quantitative analytical processes to solving data analysis problems associated with
psychological research.

Problem Solving ability: Students will understand the ethical complexity of human
interactions in an applied psychological context; students will demonstrate the skill of
applying a formal ethical decision-making process.

Unit Contents Sessions

1 | Introduction: Meaning and goals; Counseling process and 5
relationship; Counselor effectiveness, Counseling in the Indian
context

2 | Approaches: Overview of approaches to counseling:Psychodynamic, 5
Behavioral, Person-centered and Cognitive- behavioral

3 | Stress: Nature of stress, symptoms of stress, sources of stress, Stress 5
and health

4 | Emotional Competence: Importance of recognizing and 5
understanding emotions in oneself and others, importance of
managing one‘s emotions

5 | Techniques: Play, Relaxation, Yoga, Meditation 5

6 | Applications: Family Counseling; School and Career Counseling, 5
Case studies

ReferenceBooks:
Sr.No.| Name of the Author| Titleof the Book Year of Publisher
Edition
Company

1 Rao, S.N. & Counselling and Guidance 2013 New Delhi: Tata

Sahajpal, P McGraw Hill
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2 | Seligman,L.& Theories of Counseling and | 2010 3rd Ed. Indian
Reichenberg ,L.W | Psychotherapy: Systems, reprint: Pearson.

Strategies, and Skills

3 | Hogan, R. Development of an Empathy | 1969 Journal of
Scale Consulting and

Clinical

4 | Gladding, S. T Counseling: A 2012 7th ed. Pearson

Comprehensive Profession

OnlineResources:

Online Websiteaddress
ResourcesNo
1 https://www.shauntyhealing.com/
2 https://mindstrong.com/welcome/
3 https://in.searchley.com/
MOOC:s:
Resources Websiteaddress
No

https://alison.com/

https://drvtx.com/

www.Coursera.org

www.Udemy.com

OB WN| -

Swayam.gov.in
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Programme:MBA CBCS —Revised Syllabus w.e.f. - Year 2022 — 2023

Semester Course Code Course Title
I 201 Marketing Management
Type Credits Evaluation Marks
Core 3 UE:IE 50:50

Course Objectives :

To understand the core concepts of Marketing and approaches to Marketing.

To differentiate the Marketing and Selling processes.

To study the Marketing Environment and understand its influence on Marketing
Decisions.

To study the concept of Segmentation, Targeting and Positioning.

To understand the Marketing Mix Elements and their utility in Marketing.

To Study the concept of Marketing Research and Marketing Information Systems.

Course Outcomes:

Gain a solid understanding of key marketing concepts and skills.

Identify and demonstrate the dynamic nature of the environment in which marketing
decisions are taken and appreciate the implications for marketing strategy determination
and implementation.

Develop the students’ skills in applying the analytical perspectives on the concepts of
marketing and the decisions related to segmentation, targeting and positioning,
determining marketing mix etc.

Develop an understanding of the underlying concepts, strategies and the issues involved
in the exchange of products and services and control the marketing mix variables in order
to achieve organizational goals.

Develop strong marketing research plans and persuasively communicate your
recommendations and rationale.

Discuss the scope and managerial importance of marketing research and its role in the
development of marketing strategy

Unit Contents Sessions

1

Introduction: Meaning and definition of Marketing, Core concepts of 6
Marketing -Need, Want, Demand, Value, Exchange, Customer satisfaction
& Customer delight, Difference between Marketing and Selling, Business
orientations towards marketplace: Production, Product, Selling,
Marketing, Societal Marketing. Marketing environment - Micro

and Macro marketing environment

Segmentation, Targeting and Positioning: Meaning, need and importance, 10
bases for Consumer market segmentation and industrial market
segmentation, evaluation of identified segments and selection and
evaluation of target market. Targeting strategies: Levels of market
segmentation: segment marketing, niche marketing, local marketing and
individual marketing. Positioning and Differentiation: meaning, concept,
product, service, people and image differentiation, ways to position the
product

3 Marketing Mix: Concept, Seven P*s of marketing mix: 15

Product — meaning, levels of product, product mix- product line —
decisions: line stretching, filling, pruning, width, length, depth. Product
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life cycle (PLC) — Concept, stages in PLC, characteristics and strategies
for each stage of PLC. New product development process, Brand —
Concept, Brand Creation

Price — meaning, objectives of pricing, pricing approaches- cost based,
competition based, and market based, pricing strategies- skimming pricing,
penetrative pricing, psychological or odd pricing, perceived value pricing,
loss leader pricing etc.

Place- Importance of distribution in marketing of products or services,
Types of intermediaries, levels of channels, Channel Management
Decisions- factors considered for selection and motivation of dealers and
retailers, channel conflict- concept, types of channel conflict, ways to
resolve channel conflicts

Promotion- Elements of promotion mix: meaning of advertising, sales
promotion, personal selling, public relations, publicity, direct marketing
and event sponsorship

Consumer Behaviour: Meaning and definition, importance of studying 04
consumer behaviour in the field of marketing, different buying roles,
Consumer buying decision making process steps.
Marketing Planning and Control: Marketing Planning Process — Steps, 06
nature and contents of a marketing plan. Need of marketing control,
Annual plan control, productivity control,
Efficiency control and strategic control- marketing audit.
Marketing Research: Need and Importance of Marketing Research, 04
Marketing Research Process, Types of Marketing Research. Marketing
Information System- overview
Reference Books:
Sr. No. Name of the Title of the Book Year and Publisher
Author edition Company
1 — National Dr. RajanSaxena | Marketing 2016, Fifth Tata McGraw
Management edition Hill
Publications
V.S. Ramaswami | Marketing 2013, fifth Tata McGraw
2 — National and S. Management- edition Hill
Namakumari Indian Context Publications
*Global Perspective
3 — National Dr. Tapan Panda | Marketing 2009, second | Excel Books
Management edition India
4 — International | Philip Kotler, Principles of 2018, Pearson
Garry Armstrong, | Marketing seventeenth | Education
PrafullaAgnihotri edition
5 — International | Philip Kotler, Marketing 2015, Pearson
Kavin Lane Management fifteenth Education
Keller edition India
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6 — International | Michael J. Etzel, Marketing 2005, McGraw Hill
Bruce J. Walker, fourteenth Higher
William J. edition- Education
Stanton revised
Online Resources:
Online Resources No Web site address
1 https://managementhelp.org
2 https://bookboon.com/en/marketing-and-law-ebooks
MOOQOC:s:
Resources Web site address
No
1 https://alison.com/course/introduction-to-marketing-management-revised
2 https://alison.com/course/understanding-your-audience-market-segmentation
3 https://alison.com/course/marketing-management-analysing-competitors-
and-customers-revised
4 https://swayam.gov.in/nd1l nocl9 mqg48/preview
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Programme:MBA CBCS —Revised Syllabus w.e.f. - Year 2022— 2023

Semester Course Code Course Title
I 202 Financial Management
Type Credits Evaluation Marks
Core 4 UE:IE 50:50

Course Objectives:

To introduce the fundamentals of Financial Management

To orient on the skills set required for Financial Decision Making Techniques
To orient on Financial Statement Analysis and Interpretation

To develop analytical skills which would help decision making in Business.
To develop the entrepreneurial mind set

Course Outcomes :

Development of basic skill sets required for Financial Decision Making

e Development of analytical skill set to understand and interpret Financial Statements

e Graduates are able to improve their knowledge about functioning business,
identifying potential business opportunities, evolvement of business enterprises and
exploring entrepreneurial opportunities (BEDK)

e Graduates are expected to develop skills on analyzing the business data, application
of relevant analysis, problem solving in the functional areas, i.e. Critical thinking-
Business Analysis-Problem Solving and Innovative Solutions (CBPI)

e Developing Social Responsiveness to contextual social issues/ problems and

exploring solutions. Graduates are expected to identify problems, explore the

opportunities, design the business solutions and demonstrate ethical standards in
organizational decision making.(SRE)

Unit Contents Sessions

1 Introduction 7
Meaning of Financial Management, Scope and Functions of Financial
Management, Objectives of Financial Management Profit Vs Wealth
Maximization, Finance Functions: Investment Decision, Liquidity
Decision, Financing Decision and Dividend Decision, concept of Social
Responsibility

2 Investment Decision: Capital Budgeting Decision 10
Meaning, Importance and process of Capital Budgeting, Concept of Time
Value of Money, Capital Budgeting Techniques - Problems & case
studies- Accounting Rate of Return, Payback Period, Net Present Value,
Profitability Index, Discounted Payback Period, Internal Rate of Return
Capital Budgeting under Risk and Uncertainty Concept and Techniques

3 | Liquidity Decision: Working Capital Management: Meaning, Need and 6
Types of Working Capital, Components of Working Capital, Factors
determining Working capital, Estimation of Working Capital, Problems
and Case Studies on Estimation of Working Capital, Sources of Working
Capital Financing

4 | Financing Decision: Sources of Long Term Domestic Finance: Shares, 8
Debentures, Retained Earnings, Capital Structure: Meaning and
Principles of Capital Structure Management, Factors affecting Capital
Structure, Cost of Capital: Meaning, Components, Cost of Debt, Cost of
Preference Share, Cost of Equity Share, Cost of Retained Earnings, and
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Leverage

Weighted Average Cost of Capital, Leverage: Concept and Types of

) Dividend Decision: Factors determining Divined policy, Theories of 4
Dividend- Gordon Model, Walter Model, MM Hypothesis, and Forms of
Dividend Payment: Cash Dividend, Bonus Share and Stock Split, Stock
Repurchase, Dividend Policies in Practice.

6 | Financial Statement Analysis: Meaning and Types, Techniques of 10
Financial Statement Analysis: Common Size Statement, Comparative
Statement, Trend Analysis and Ratio Analysis. (Orientation level
Problems on Ratio analysis)Funds Flow Statement and Cash Flow

Statement.

Reference Books:

Sr.No. Name of the Title of the Book Year Publisher
Author Edition | Company
1 — National SheebaKapil Fundamentals of Pearson
Financial Publications
Management
2 — National I.M. Pandey Financial Vikas
Management Publication
3 — National Khan and Jain Financial TATA
Management McGraw Hill
4- National R.P. Rustogi Financial
Management
4 — International Eugene F. Financial 11th
Brigham, Michael | Management — edition.
C. Ehrhardt Theory and Practice
5 — International Jonathan Berk, Financial Pearson
Peter DeMarzo Management Publication
and Ashok
Thampy
6 — International Financial Wiley
Management And Publication
Accounting
7— International Business Finance Wiley
And Accounting Publication
Online Resources:
Online
Resources No Resources Name Web site address

1 Google Scholar https://scholar.google.com/

2 Gutenberg https://www.gutenberg.org/

3 Open Culture http://www.openculture.com/free_ebooks
4 Open Library https://openlibrary.org/
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MOOCs:

Resources Resources Name Web site address
No
1 Alison - free technology, language, https://alison.com/

science, health, humanities, business, math,
marketing and lifestyle courses.

2 Khan Academy - free online courses and https://www.khanacademy.org/
lessons
3 Futurelearn http://www.openculture.com/fre
e_ebooks
4 SWAY AM which is a India MOOCs https://swayam.gov.in/

platform for which University Grants
Commission has allowed upto 20% credit
transfer facility.

5 University of Florida Www.coursera.org
6 University of London www. cefims.as.uk
7 1M ,Bangalore www.edx.org
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Programme:MBA CBCS 2020 —Revised Syllabus w.e.f. - Year 2022 — 2023

Semester Course Code Course Title
| 203 Human Resource Management
Type Credits Evaluation Marks
Core 3 UE:IE 50:50

Course Objectives:

To explain the significance of HRM and changing role of HRM

To explain the process of HRP, Recruitment and Selection.

To discuss the concept of training and development

To illustrate the job evaluation and wage determination concepts.

To bring out the role of HR in organization‘s effectiveness and employee
performance

Course Outcomes :

e Understand and apply Human resource Management functions for effective
management of organization.

e Ability of designing job analysis and ability to understand various manpower

forecasting techniques

e  Understand the techniques of recruitment, selection and interview and ability to

conduct the recruitment process

e Understand the training needs in the organization and ability to design suitabl
training plan

e Understand the components of wages and salary and factors affecting it.

e Ability to analyze issues related to performance appraisal, career planning and

rewards management.

e

Unit Contents Sessions

1 Introduction to HRM : 06
Definition, Nature and Scope of HRM, Objectives of HRM, Evolution of
HRM, Challenges of HRM, HR Profession and HR Department,Functions
of HRM, Global perspective of HRM

2 | Human Resource Planning: 08
Definition HRP, Demand and Supply forecasting, factors
Affecting HRP, Job analysis and Job Design,

Recruitment and Selection — Recruitment Process, Sources and Methods
of Recruitment, Steps in selection process.

3 | Training and Development: 09
Definition of Training, Need and Importance of Training and Development,
Training Need Analysis and techniques, Design Training Programme,
Methods of training, Training evaluation process.

4 | Wages and salary Management 10
Definition, Job Evaluation-Process and methods. Wage Determination,

Types of Wages, Salary Structure, Fringe benefits, Executive
Compensation, Understanding Stock Options and designing incentive plans

5 | Performance Appraisal: Definition, Need and Importance of 07
Performance Appraisal, objectives PA, Performance Appraisal Process,
Methods of Performance Appraisal.

6 | Overview of Employee Relations Management- Meaning and 05
importance of Employee Relations Management, Employee Relation
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Management Tools, Issues in Employee Relation Management,. Role of
HR Manager in employee relations

Reference Books:

Sr. No. Name of the Title of the Book Year Publisher
Author Edition Company
1 — National . SeemaSanghi | Human Resource 2011 Macmilan
Management Publication,
2 — National V.S.P. Rao Human Resource 2006 Excel Books
Management
3 — National . K. Human Resource 2007 Tata McGraw-
Ashwathappa | Management -Hill
4 — International Gary Dessler, | Human Resource 2016 Pearson
BijuVarkey Management Publication,
12"Edition
5 — International Ronald J. Reinventing Human 2005 Routledge
Burke CaryL | resources Place of
Cooper Management: Publishing
Challenges and new London
Directions
Online Resources:
Online Web site address
Resources No
1 https://hbsp.harvard.edu/cases/
2 https://open.umn.edu/opentextbooks/textbooks/human-resource-
management
3 https://www.icmrindia.org/case%20volumes/Case%20Studies%20in%20Hu
man%?20Resource%20Management%20V0l%201.htm
4 https://www.citehr.com/
5 https://www.hr-guide.com/
MOOQOC:s:

Resources No

Web site address

1 https://www.coursera.org/specializations/human-resource-management

2 https://swayam.gov.in/nd1_noc20_mg15/preview

3 https://alison.com/course/introduction-to-modern-human-resource-
management

4 https://www.classcentral.com/course/managing-human-resources-5462

5 https://swayam.gov.in/nd1_noc20_mg15/preview
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Programme:MBA CBCS —Revised Syllabus w.e.f. - Year 2022 — 2023

Semester Course Code Course Title
| 204 International Business
Type Credits Evaluation Marks
Core 3 UE:IE 50:50

Course Objectives:

To prepare the students thoroughly with the domain knowledge and global issues of
International business.

To discuss the reason of entering into International business through various trade
theories propounded by economist and practical aspects.

To demonstrate through trade data analytics as to what to export and where to export
from India.

To discuss the role and functions of International organizations and trade organisation
that is IMF, World Bank and WTO.

To familiarize the students with the key trade blocks such as NAFTA, EU etc.

To demonstrate the role of exchange rates in global markets.

Course Outcomes :

To enable the students to take decisions related to global issues and policies.

To be able to Interpret Foreign trade policy and avail incentives offered under various
schemes.

To analyze the trade data for decision making as to what to export and where to
export.

To recall the role and functions of Global Institutions IMF, WTO and World Bank.
To acquaint with the trade blocks SAARC, NAFTA, EU etc.

To comprehend the exchange rates practically and its implications on trade.

Contents Sessions

Introduction of International Business and Entry Strategies- Definition of 6
International Business, Nature and Scope of International Business,
Domestic Trade versus International Trade, Forms of Countertrade.
Market Entry Strategies — Exporting, Importing, Joint venture,
Franchising, Merger and acquisition.

Globalization and Cultural Issues - Definition of Globalization, 6
Globalization of Markets, Pros and cons of Globalisation, Drivers of
Globalization , Cultural environment in International Business (Hofstede
Theory —Application in trade). Ease of Doing Business (Parameters
given by world bank) in India and across BRICS.

Trade Theories, Trade Policy, Trade Analytics - Trade theories — 10
Mercantilism, Absolute Advantage, Revealed Comparative Advantage,
H.O Theory and Porters Diamond Model.

International Trade Classification and Harmonized System (HS), Current
Foreign Trade Policy in force (General Provisions), Incentives offered
under FTP (Ch-3 and Ch-4 of Foreign Trade Policy).

Trade Map Analytics and calculation of RCA, TII for various products,

Ease of Doing Business.
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Balance of Payment and FEMA Act - Components of BOP (Current and
Capital Account) , Credit and Debit Entries in BOP, Differentiate
between BOT and BOP , Key Provisions of FEMA Act 1999 and

difference between FERA and FEMA. Country Risk Analysis and
Lessons from ASIAN financial Crisis in 1997.

International Financial and Trade Organizations - Role of GATT, WTO,
IMF and World Bank group. Dispute settlement mechanism throughWTO.
Levels of trade integration. Basic conceptual note of NAFTA, SAARC and
European Union. Role of BRICS.

Foreign Exchange Market and Types of exchange rates - Direct and
indirect Quotes, Concept of Nostro and Vostro Account, Types of
Exchange - Fixed vs. Flexible Exchange Rate (Independent and Managed
Float) , Factors affecting Foreign Exchange Rate , Role, Functions and
Participants of Foreign Exchange Market

Activity

Students are required to prepare workbook (practical file) -Hands on
experience on trade data analytics to find out the trade related ratios such
as RCA (Revealed Comparative Analysis) and TII (Trade Intensity index).
Students are advised to prepare assignment/file using HS codes given and
find out the competitiveness to decide which market to enter and what
products should be exported from India.

Compare BRICS on EODB Ratings using data from world bank reports.
Cultural differences of at least five countries by a group of students to be
done. Globalisation Index to be understood in order to find out the
reasons for those who are highly globalized versus those who are less
globalized. Cultural differences across the countries to be explained
using Hofstedetheory. Key Exports from India and major markets to be
studied through data analytics.

Reference Books:

Sr. No.

Name of the
Author

Title of the Book

Year
Edition

Publisher
Company

1 — National

Rakesh Mohan
Joshi (11IFT)

International
Business

2009

OXFORD

2 — National

V.K Bhalla

International
Business

2013

S. Chand

3 — National

K. Aswathappa

International
Business

6™ Edition
2017

McGraw Hill
Education

4 — International

Donald Ball and
MichealGeringer

International
Business: The
Challenge of
Global Competition

9" Edition

McGraw-Hill
Education
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5 — International Charles W. L. International 10 edition | McGraw Hill
Hill Business: 2017 Education
Competing in the
Global Market
6 — International | PrashantSalwan International 15th 2016 | Pearson
John D. Daniels, Business,
Lee H. 15/e Fifteenth
Radebaugh, Edition, Kindle
Daniel P. Edition
Sullivan (Author)
7 — International | Ricky W. International 8th Edition | Pearson
Griffin (Author), | Business, Global on (May
Michael Edition 15, 2014)
Pustay (Author)
Online Resources:
Online Web site address
Resources
No
1 www.imf.orf
2 WWW.Wt0.0rg
3 www.trademap.org
4 WWW.Commerce.nic.in
5 www.dgft.gov.in
6 International Business Review https://www.journals.elsevier.com/international-
business-review
7 Journal of International Business Studies http://www.jibs.net/
Open Textbook Library https://open.umn.edu/opentextbooks/textbooks/
8 international-business
MOOCs:
Resources Subject Web site address
No
1 International Business https://www.openlearning.com/courses/GFMA2023/
2 International Business | EDX
Environement and https://www.edx.org/course/international-business-
Global Startegy —1IMB | environment-and-global-stra
(SushilVachani)
3 International Business EDX https://www.edx.org/learn/international-
business
4 International Business | | COURSERA

(Coursera) Taught by -
Doug E
Thomas(university of
New Mexico)

https://www.coursera.org/learn/international-

business
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https://www.amazon.in/s/ref%3Ddp_byline_sr_ebooks_1?ie=UTF8&field-author=Prashant%2BSalwan%2BJohn%2BD.%2BDaniels%2C%2BLee%2BH.%2BRadebaugh%2C%2BDaniel%2BP.%2BSullivan&text=Prashant%2BSalwan%2BJohn%2BD.%2BDaniels%2C%2BLee%2BH.%2BRadebaugh%2C%2BDaniel%2BP.%2BSullivan&sort=relevancerank&search-alias=digital-text
https://www.amazon.com/s/ref%3Ddp_byline_sr_book_1?ie=UTF8&field-author=Ricky%2BW.%2BGriffin&text=Ricky%2BW.%2BGriffin&sort=relevancerank&search-alias=books
https://www.amazon.com/s/ref%3Ddp_byline_sr_book_1?ie=UTF8&field-author=Ricky%2BW.%2BGriffin&text=Ricky%2BW.%2BGriffin&sort=relevancerank&search-alias=books
https://www.amazon.com/s/ref%3Ddp_byline_sr_book_2?ie=UTF8&field-author=Michael%2BPustay&text=Michael%2BPustay&sort=relevancerank&search-alias=books
https://www.amazon.com/s/ref%3Ddp_byline_sr_book_2?ie=UTF8&field-author=Michael%2BPustay&text=Michael%2BPustay&sort=relevancerank&search-alias=books
http://www.imf.orf/
http://www.wto.org/
http://www.trademap.org/
http://www.commerce.nic.in/
http://www.dgft.gov.in/
https://www.journals.elsevier.com/international-business-review
https://www.journals.elsevier.com/international-business-review
http://www.jibs.net/
https://open.umn.edu/opentextbooks/textbooks/%20international-business
https://open.umn.edu/opentextbooks/textbooks/%20international-business
https://www.openlearning.com/courses/GFMA2023/
https://www.edx.org/course/international-business-environment-and-global-stra
https://www.edx.org/course/international-business-environment-and-global-stra
https://www.edx.org/learn/international-business
https://www.edx.org/learn/international-business
https://www.mooc-list.com/instructor/doug-e-thomas
https://www.mooc-list.com/instructor/doug-e-thomas
https://www.coursera.org/learn/international-business
https://www.coursera.org/learn/international-business

International Financial
Environment

https://nptel.ac.in/courses/110105031/

[MBA (CBCS) 2022 w.e.f. AY 2022-23]

Page 75


https://nptel.ac.in/courses/110105031/

Programme:MBA CBCS -Revised Syllabus w.e.f. - Year 2022 — 2023

Semester Course Code Course Title
I 205 Production and Operations
Management
Type Credits Evaluation Marks
Core 3 UE:IE 50:50

Course Objectives :

e To understand fundamentals of Production and Operations Management.
e To develop an understanding of the strategic importance of Production and

Operations Management.

e To understand Production System.

e To learn EOQ concept.

e ToacquaintthestudentswithconceptsofallthefunctionsundertheManufacturingactivitiesby
introducing the Units Maintenance Management, SCM JIT, QA and ISOCertification etc.

Course Outcomes :

e Understand various concepts of Production and Operations Management.
e Analyze the importance of Production and Operations Management and

compare various issues particular to manufacturing industry.
e Classify various Production Systems.
e Develop numerical ability to solve examples on EOQ.

e Describe the advantages of Maintenance Management, SCM, JIT, QA

and 1SO Certification.

Unit

Contents

Sessions

Introduction to POM

Nature, Scope, Importance and Functions of POM, Production
Process, Difference between Production and Service operations,
Responsibilities of Production Manager, Production process selection
decisions, Production System, Classification of Production System.

7

Production Planning Control

ObjectivesofPPC&it ‘svariousfunctionsofcommonandoptionalnature,C
o-ordination of PPC with other departments. Job sequencing,
Assembly Line Balancing.

Plant Location and Layout
Plant Location: Meaning, Need for selecting a suitable Location, Factors,
and Plant Layout: objectives, types of Plant Layout.

Maintenance Management
Concepts, Need of maintenance, Objectives & types of maintenance.

Inventory management
Concept, Importance, Classification of Inventory System, EOQ Model
with numerical, Basic concept of Material Requirement Planning(MRP).

Emerging Trends in POM

Supply Chain

Management(SCM),Justinime(JI T),QualityControl,QualityAssurance(QA)
,I1SOcertification,Enterprise Resource Planning(ERP), Total Quality
Management(TQM),TPM, Quality Circles, Services Operations
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Reference Books:

Sr. No. Name of Title of the Book Year Publisher
the Author Edition | Company
1 — National L.C.Jhamb | Production Operations | 2009 Everest Publishing
Management House
2 — National Chunawala | ProductionandOperations| 2009 Himalaya
&Patel Management Publishing House
3 — National S.N.Chary | ProductionandOperations| 2004 TataMcGrawHillLt
Management d.
4 — International | EverettAda | ProductionandOperations | 1992 Prentice Hall
ms&Ronald | Management
Ebert.
5 — International | Martin ProductionandOperations | 2008 Cengage Learning
Kenneth Management
Starr
6 — International | James B. Production and 1993 Thomson Learning
Dilworth, Operations
White Management: An
Overview
Online Resources:
Online Resources No Web site address
1 http://www.yourarticlelibrary.com
2 https://en.wikipedia.org
3 https://managementhelp.org
4 https://www.cleverism.com
5 https://commercemates.com
MOOCs:
Resources No Web site address

1 WWW.Swayam.gov.in
2 www.udemy.com
3 WWW.COUrsera.org
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https://www.google.co.in/search?tbo=p&tbm=bks&q=inauthor%3A%22Martin%2BKenneth%2BStarr%22&source=gbs_metadata_r&cad=2
https://www.google.co.in/search?tbo=p&tbm=bks&q=inauthor%3A%22Martin%2BKenneth%2BStarr%22&source=gbs_metadata_r&cad=2
https://www.google.co.in/search?tbo=p&tbm=bks&q=inauthor%3A%22Martin%2BKenneth%2BStarr%22&source=gbs_metadata_r&cad=2
https://www.google.co.in/search?tbo=p&tbm=bks&q=inauthor%3A%22James%2BB.%2BDilworth%22&source=gbs_metadata_r&cad=3
https://www.google.co.in/search?tbo=p&tbm=bks&q=inauthor%3A%22James%2BB.%2BDilworth%22&source=gbs_metadata_r&cad=3
https://www.google.co.in/search?tbo=p&tbm=bks&q=inauthor%3A%22White%22&source=gbs_metadata_r&cad=3
http://www.yourarticlelibrary.com/
https://en.wikipedia.org/
https://managementhelp.org/
https://www.cleverism.com/
https://commercemates.com/
http://www.swayam.gov.in/
http://www.udemy.com/
http://www.coursera.org/

Programme:MBA CBCS -Revised Syllabus w.e.f. - Year 2022 — 2023

Semester Course Code Course Title
I 206 Research Methodology
Type Credits Evaluation Marks
Core 4 UE:IE 50:50

Course Objectives:

To introduce the role of research in business and management

To introduce the concepts of scientific research and methods of conducting scientific
enquiry

To identify various sources of information for literature review and data collection.
To familiarize the learners with the key concepts in sampling techniques and
instruments for data collection

To develop basic understanding of conducting surveys and reporting the research
To educate on the ethical issues in conducting applied research.

Course Outcomes :

At the end of the course the learner will

Develop understanding on different applications of research for managerial decision
making

e Explain key research and summarize the research articles and research reports
e Have basic awareness of data analysis-and hypothesis testing procedures
e Design questionnaires and administer simple survey based projects.
e Describe sampling methods, measurement scales and instruments, and appropriate
uses of each
e Explain the rationale for research ethics
Unit Contents Sessions

1 Introduction to Research Methodology 06
Meaning, definition and objectives of research, motivations for research,
type of research, Importance of research in managerial decision making ,
research in Research in functional / business areas. Qualities of a good
researcher.

2 Research process: 08
Steps in research process, Defining the research problem, Problem
formulation and statement, Framing of hypothesis
Research design: Meaning, characteristics, advantages and importance of
research design.
Measurement — types and errors in measurement.
Development and designing of tools of data collection — Attitude
measurement scales, Levels of measurement and questions of validity and
reliability
Designing of research projects — research proposal, Pilot surveys

3 Sampling and Data Collection: 08

Census and sample survey. Need and importance of sampling, probability
and non-probability sampling technique.

Data collection — Primary and secondary sources of data, methods of
collecting primary data - interview, observation, questionnaires, schedules
through enumerators, surveys. Advantages and Limitations of

different methods of data collection. Use of secondary data, precautions
while using secondary data.

Page 78
[MBA (CBCS) 2022 w.e.f. AY 2022-23]




Processing and Analysis of Data

Meaning, importance and steps involved in processing of data. Use of
statistical tools and techniques for analysis of data.

Testing of Hypotheses, Basic concepts, importance of hypothesis.
Procedure of testing of hypothesis. Chi-square test. , t test and z test —
Problems on Basic application of chi square test, t test and z test.
Analysis and Interpretation of data — Interpretations of results, Concept of
Univariate, Bi-variate and multivariate analysis of data

10

Reporting of research :

Importance of research reports, types of reports, Format of a research
report,Precautions in writing a research report.. Plagiarism and its
types.References and Bibliography. Dissemination of research results.
Ethical issues in conducting research.

08

Role of ICT in research

Information and Computer Technology(ICT), Important characteristics,
Computer Applications for research, Use of Statistical Software Packages
for research

06

Reference Books:

Sr. No. Name of the Title of the Book Year Publisher
Author Edition | Company
1 — National Kothari C R Research 2014 PHI Pvt Ltd New
Methodology — Delhi
Methods &
Techniques
2 — National Uma Sekharan Research Methods | 2016 Oxford
for business
3 — National Ranjit Kumar Research 2009 Pearson Education
Methodology
4 — International | Donald Cooper | Business Research | 2015 Tata McGraw Hill
and PS Methods
Schindler
5 — International Neuman, W.L. Social Researhc 2008 Pearson
Methods —
Qualitative and
Quantitative
6 — International Saunders, M., Research Methods | 2011 Pearson
Lewis, P., for Business
&Thornhill, A. | Students
Online Resources:
Sr Web site address

1 https://www.manaraa.com/upload/43ef7b58-5c8a-4371-8aea-699609cd2aaf.pdf
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2 http://ebooks.lpude.in/commerce/mcom/term 2/DCOM408 DMGT404 RESEA
RCH METHODOLOGY.pdf

3 https://www.methodspace.com/open-access-sage-journals-with-a-research-
methods-focus/
4 https://www.researchgate.net/deref/https%3A%2F%2Fwww.amazon.com%2Fho

w-research-todays-tips-tools-ebook%2Fdp%2Fb01i5jjdxc
http://www.ala.org/tools/research/larks/researchmethods

5 https://www.intechopen.com/online-first/research-design-and-methodology

6 https://lecturenotes.in/m/21513-research-methodology-

7 http://ebooks.lpude.in/commerce/mcom/term 2/DCOM408 DMGT404 RESEA
RCH METHODOLOGY.pdf

MOOC:s:
Resources No Web site address
1 https://swayam.gov.in/nd2_cec20 _hs17/preview
2 https://www.classcentral.com/course/researchmethods-1767
3 https://www.coursera.org/learn/research-methods
4 https://www.classcentral.com/course/swayam-introduction-to-research-
5221
5 https://www.edx.org/course/introduction-to-social-research-methods
6 https://www.coursera.org/learn/qualitative-methods
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http://ebooks.lpude.in/commerce/mcom/term_2/DCOM408_DMGT404_RESEARCH_METHODOLOGY.pdf
http://ebooks.lpude.in/commerce/mcom/term_2/DCOM408_DMGT404_RESEARCH_METHODOLOGY.pdf
https://www.methodspace.com/open-access-sage-journals-with-a-research-methods-focus/
https://www.methodspace.com/open-access-sage-journals-with-a-research-methods-focus/
https://www.researchgate.net/deref/https%3A%2F%2Fwww.amazon.com%2Fhow-research-todays-tips-tools-ebook%2Fdp%2Fb01i5jjdxc
https://www.researchgate.net/deref/https%3A%2F%2Fwww.amazon.com%2Fhow-research-todays-tips-tools-ebook%2Fdp%2Fb01i5jjdxc
http://www.ala.org/tools/research/larks/researchmethods
https://www.intechopen.com/online-first/research-design-and-methodology
https://lecturenotes.in/m/21513-research-methodology-
http://ebooks.lpude.in/commerce/mcom/term_2/DCOM408_DMGT404_RESEARCH_METHODOLOGY.pdf
http://ebooks.lpude.in/commerce/mcom/term_2/DCOM408_DMGT404_RESEARCH_METHODOLOGY.pdf
https://swayam.gov.in/nd2_cec20_hs17/preview
https://www.classcentral.com/course/researchmethods-1767
https://www.coursera.org/learn/research-methods
https://www.classcentral.com/course/swayam-introduction-to-research-5221
https://www.classcentral.com/course/swayam-introduction-to-research-5221
https://www.edx.org/course/introduction-to-social-research-methods
https://www.coursera.org/learn/qualitative-methods

Programme:MBA CBCS — Revised Syllabus w.e.f. - Year 2022 — 23

Semester Course Code Course Title

I 207 Operations Research for Managers

Type Credits Evaluation Marks

Core 3 UE:IE 50:50

Course Objectives:

e To introduce students to use quantitative methods and techniques for effective decisions

making.

e ToO

e To formulate, analyze, and solve mathematical models that represent real-world

familiarize the students with the quantitative techniques for data analysis

problems.

Course Outcomes:

After completion of this course, students will be able to

e Understand Operations Research Concepts.
e Know the importance of Operations Research tools and techniques.

Units:

Contents

Sessions

1

Introduction to Operations Research: Introduction, Historical background,
Meaning, Significance, Scope and Limitations of O.R. Features of
Operations Research, Phases of Operations Research. Applications of O.R.
in Business and Management.

2

Linear Programming Problem (L.P.P.): Definition and Components of
LPP, Formulation of LPP, Solution of LPP by Graphical Method,
Examples on maximization and minimization, Examples on mixed
constraints, Special cases in LPP: Alternative or multiple optimal
solutions

10

Transportation problems (T.P.): Introduction and Formulation of TP,
Initial Basic Feasible Solution 1.B.F.S. by North West Corner Rule
(NWCR), Matrix Minimum Method, Vogel‘'s Approximation Method
(VAM), Checking Optimality by Modified Distribution Method (MODI
Method), Special cases in TP: maximization, unbalanced TP, restricted
TP, applications of T.P. in business.

10

Assignment Problems (A.P.): Meaning, definition of AP, Hungarian
Method of solving AP, Assighment Problem for Maximization,
minimization. unbalanced AP, restricted AP, Multiple /Optimal
Solutions, applications of A.P. in business.

Simulation: Introduction to Simulation, Types of Simulation, steps of
simulation process, Monte Carlo technique, business applications and
limitations. Decision Environments-risk & uncertainty Payoff table,
regret table, Decision making under uncertainty, Maximin & Maximax
criteria, Minimax regret criteria, Laplace Criterion, Hurwicz criterion,
Expected monetary value criterion, Expected Pay off of Perfect
Information (EPPI), Expected Value of Perfect Information (EVPI),
Expected Opportunity Loss (EOL), Decision Tree

Network Analysis by PERT and CPM: Introduction to Networks, Basic
differences between PERT and CPM, Network models — PERT/CPM
network components and precedence relationships. Critical Path
Analysis, forward pass computation for earliest event time, backward
pass computation for latest allowable event time, Program Evaluation
and Review Technique (PERT). Determination of PERT times.

10

Student has to upgrade Knowledge by using below inputs:
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Reference Books:

Reference Books | Name of the Title of the Year Publisher Company
(Publisher) Author Book Edition
1 — National Sharma J. K. Operations 2009 Laxmi Publications Pvt.
Research — Ltd.
Theory and
Applications
2 — National R. Panneerselvam | Operations 2006 Prentice- Hall of India
Research Pvt. Ltd. New Delhi
3 — National S. Kalavathy Operations 2013 Vikas Publishing
Research House Company Pvt.
Ltd.
4 — International Michael Carter, Operations 2019 Taylor & Francis
Camille C Research- A Group, LLC
Price,GhaithRaba | Practical
di Introduction
5 — International Greg H. Parlier, Operations 2019 Springer
ociredeF Research and
,erotarebiL. craM | Enterprise
egnameD Systems
6 — International | S.A. Cropper, Operations 2012 Springer
.C leahciM Research and
,noskcal luaP the Social
syeK Sciences
Online Resources:
Online Resources No Web site address
1 en.wikipedia.org
2 WWW.Springer.com
3 WWW.pearson.com
4 www.optimization-online.org
MOOQOC:s:
Resources No Web site address
1 mooc.org
2 www.Coursera.org
3 www.Udemy.com
4 Swayam.gov.in
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Programme:MBA CBCS —Revised Syllabus w.e.f. - Year 2022 — 2023

Semester Course Code Course Title
I 208 Business Ethics and Corporate Governance
Type Credits Evaluation Marks
Core Elective 02 CCA IA=100

Course Objectives:

To equip the learners with the knowledge and key concepts related to Indian ethos,
culture and values

To understand the reasons for ethical / unethical behaviour of individuals

To help the students understand the importance of ethical values and principles in
life.

To enable students to comprehend the different dimensions of Business Ethics.

To enlighten about the corporate social responsibility in the corporate business.

to understand the importance of ethics and values in personal and professional life.

Course Outcomes :

Develop a positive change in the attitude of the students towards morals, values and
ethics after studying the subject.

Display responsibility towards the society while running any business or as an
employee.

Apply the principles ofethics and values in personal and professional life.

Use the principles of corporate governance to understand the business environment
around them

Evaluate the ethical dilemmas to arrive as suitable solutions and decisions

Analyze situations involving governance issues and explore solutions for the same

Unit Contents Sessions
1 | Overview of Business Ethics: 05
Importance and need for Business Ethics, Theories of Ethics, Ethical
Issues in Business, Ethics and Management. Ethics and values,, Norms,
Beliefs, Morality
2 | Spirituality and Ethics: 06

What is Spirituality? Importance, relationship between spirituality and
ethics.Influence of Major religions on ethics: Hinduism, Islam, Christianity,
Buddhism, Sikhism, and Zoroastrianism.

Indian culture, Ethos and Values- Role of Indian ethos in managerial
practices, management lessons from Vedas, Mahabharat, Bible, Quran,
Kautilya‘sArthshastra.

Ethical Decision Making : 05
Ethical Decision Making process. Framework for ethical decision- making.
Ethical Dilemma, resolving ethical dilemmas, Ethical dilemmasin different
business areas, finance, Marketing, HRM, IB, and technology etc. Ethical
culture in organizations, Developing code of ethics and

conduct, professional ethics.
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4 | Corporate Governance: Meaning and importance of corporate governance, 06
Difference between governance and management, purpose of good
governance, key pillars of corporate governance.

Stakeholders: Rights and privileges; problems and protection,

Board Of Directors — Role in Governance; Role and responsibilities of

auditors

Whistle blowing — concept of whistle blowing, whistle blowers, policy for
whistle blowing .

Corporate Social Responsibility (CSR)— concept and models of CSR, CSR
initiatives in India.

5 | Social, Environmental and Ethical Issues in Business: 04
Business action that affects society (Ethical issues), Social responsibility of
Business, Ethics and the Environment (pollution control and conserving
depletable resources), Legal and Regulatory Issues, Sexual Harassment and
Discrimination

6 | Implementation of Business Ethics Need for organizational ethics program, 04
Codes of Conduct, Ethics Audit and its 4 process, Corruption and Scams,
Impact of Corruption on Society and Economy, Anti- Corruption Laws,
Agencies such as Central Vigilance Commission(CVC) and Central Bureau
of Investigation(CBI) for anti-corruption cases, Professional values for
business and managerial values

Case studies: Major Corporate Governance Failures : Enron (USA);
World.com (USA); Vivendi (France); Satyam computer (India); Sahara
(India); Kingfisher Ltd (India); etc.

Reference Books:

Sr. No. Name of Author Title of the Book Publisher
1 National Murthy CSV Business Ethics Himalaya Publishing
House
2 National Hartman L, Chatterjee A | Perspectives in McGraw Hill
Business Ethics Publishing Co. Ltd
3 National Ananda Das Gupta Business Ethics —An Springer
Indian Perspective Publications
4National Parthasarthy, Corporate governance: | Biztantra

Principles, mechanism,
and practices

4 International

Velasquez Manuel G

Business Ethics

Eastern Economy
Edition

5 International

Ferrell O C, Fraedrich
John Paul, Ferrell Linda

Business Ethics, Ethical
Decision Making and
Cases

Biztantra

6 International

Boatright John

Ethics and the conduct
of Business

Pearson Education
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7Internatioal

Velasquez, Manuel G Business ethics:
Concepts & cases

Pearson

Online Resources:

Resource No.

Website Address

01 https://www.ethicssage.com/ethics-resources.html
02 https://maag.guides.ysu.edu/businessethics/web
03 https://www.researchgate.net/publication/226607374_Business_Ethics_Res
ources_on_the_Internet
MOOC:s:
Sr. No. Details
01 WWW.COUrSera.org
02 www.udemy.com
03 my-mooc.com
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Programme:MBA CBCS - Revised Syllabus w.e.f. - Year 2022— 2023

Semester Course Code Course Title
I 211 - Open Data Analysis Using Ms — Excel
Type Credits Evaluation Marks
Open 2 CCA IE =100

Course Objectives:

e To train the student for using the spreadsheet package MS-Excel for business
applications.
e To impart skills of analyzing data and presenting it using MS-Excel.

Learning Outcomes :

e Understand the different functions of MS Excel
e Use MS Excel for analysis of Data

Unit. Contents Sessions

1 Introduction to Excel 5
MS excel screen elements — Tool bar, title bar, ribbon, formula bar, status
bar. Moving around a Worksheet, entering and formatting (e.g. Number,
Text, Date and Currency) data. Cell referencing (relative, absolute,
mixed), using formulae, Use of Find, Replace, Goto.

2 | Working with Excel 5
Insert, delete - cells, rows, columns. Sorting (basic, custom), filtering,
grouping, ungrouping data, dealing with subtotals and grand totals.

alle-Pivot-Tahl
LLE> I 1

\/ahidatina-data-—-nrotectino-e
VulluuL"lU udalq, plUl.C\.al.lllg CCT11S

3 || Conditional Formatting 5
Once defined, it will automatically change the formats as

per conditions user puts

4 | Commonly used functions 5
Sum, Max, Min, Average, Count, Today, Now, Datedif, Countif,
CountA, CountBlank, Round, Roundup, Round Down, ABS, Sign,
Ceiling, Floor, Trim, Value, Clean, sqrt, if, sumif

5 | Data Viewing and Reviewing 5
Inserting comments, spell checks and changes to the
worksheet data etc, Viewing data in different ways eg. Page
break, normal etc

6 | Creating and managing charts 5
Create and modify graphs / charts like Column, Line, Pie, Bar, Area,
Scatter,3D etc. Working with multiple sheets, hyper linking Work with
spark lines. Perform Look UP tables. Analysis Tool pack: Correlation,
Regression
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Reference Books:

1. | Albright :

Data Analysis and Decision Making Using MS Excel

2. | Stwphen Nelson :

Data Analysis For DUMmIES

3. | Narayan Ash Sah:

Data Analysis Using Microsoft Excel 1/e, Excel

Online Resources:

Resource Website Address
No.

1 Wa3schools

2 geeksforgeeks.com
MOOC:s:
Sr. No. | Details

1 | Excel tutorials

2 | Udemy.com

3 | Microsoft.com

4 | Alison

5 Coursea

[MBA (CBCS) 2022 w.e.f. AY 2022-23]

Page 87



Programme:MBA CBCS - Revised Syllabus w.e.f. - Year 2022 — 2023

Semester Course Code Course Title
I 211 - Open E-Commerce Application
Type Credits Evaluation Marks
Open 2 CCA IE =100

Subject / Course Objectives :

° 12

Course Outcomes :

Basic concepts about E-commerce will be studied.
Knowledge of business models will be used.

Students will implement e-commerce security.

Better usage will be down with help of E-payment system.
Where e-commerce Applications are used.

Use of M-commerce technology

Unit. Contents Sessions

1 Introduction to E-Commerce 5
Brief history of e-commerce, definitions of e-commerce, technical
components and their functions, e-commerce versus traditional
business, requirements of e-commerce. Advantages and
disadvantages of e-commerce, Value chain in e-commerce, current
status of e-commerce in India.

2 Business Models for e-commerce 5
Types of business models (B2B, B2C, C2B,C2C) with examples. EDI
—Requirement of EDI, types of EDI, advantages and disadvantages of
EDI.

3 Types of ISP S
ISP, Types of ISP, Choosing an ISP, domain name, domain name types,
how to register domain name.

4 E-commerce Payment System 5
Overview of Electronic payment technology, limitations of the
traditional payment system, requirements of e-payment system. B2B
Electronic Payments, Third-Party Payment Processing, Electronic
Payment Gateway Electronic or digital cash, properties of digital cash,
how it works. Online credit card payment system, smart card.

5 E-Commerce Applications 5
E-Commerce and banking, e-commerce and retailing, e-commerce and
online publishing, online marketing, e-advertising, e-branding.

6 | Mobile Commerce 5
Overview of M-Commerce - Wireless
ApplicationProtocol(WAP), Generations of Mobile Wireless
Technology, Components of Mobile Commerce,
Networking Standards for Mobiles Examples of M-
Commerce, Current Status of M-Commerce in India, M-
commerce applications, Mobile information Services,
Mobile banking and trading.
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Reference Books:

Sr. No. Name of the Author | Title of the Book Year Publisher
Edition | Company
1 — National C.S.V. Murthy E-Commerce Himalaya
Publishing
House
2 — National P.T.Joseph E-Commerce A Prentice Hall of
Managerial India
Perspective
3 — International | Kalakota and Frontiers of Pearson
Whinston Electronic Education
Commerce
Online Rresources:
Online Resources No Web site address
1 www.udemy.com
MOOQOC:s:
Resources No Web site address
1 Alison
2 Sayam
3 Coursera
Page 89

[MBA (CBCS) 2022 w.e.f. AY 2022-23]



http://www.udemy.com/

Programme:MBA CBCS - Revised Syllabus w.e.f. - Year 2022— 2023

Semester Course Code Course Title
I 211 - Open Managerial Skills for Effectiveness
Type Credits Evaluation Marks
Open 2 CES IE =100

Subject / Course Objectives :

To offer exposure of essential managerial skills to students and developing these
skills in the students.

To emphasize the development of the skills and knowledge required for successful
managerial performance.

To focus on such areas as developing self-awareness

To develop creative problem-solving, supportive communication

To focus on the use of power and influence, motivation techniques

To manage conflict

Course Outcomes:

Demonstrate applicable knowledge of the common skills needed for managerial
effectiveness within the functions of management.

Demonstrate applicable knowledge of various human behavior and motivation
techniques relating to leading individuals and teams.

Demonstrate comprehension of values, power, and influence relating to
organizational culture, change, and ethical decision-making in global contexts.
Identify and critically assess assumptions that influence decisions and actions on
management, leadership, teamwork and relationship building
Receive and integrate feedback on decision-making practices, conflict resolution
skills, and teamwork behaviors with the support of a team-based coach
Demonstrate writing business messages and reports

Unit

Contents Sessions

Introduction to skills & personal skills: Importance of competent 5
managers, skills of effective managers, developing self-awareness on the
issues of emotional intelligence, self-learning styles, values, attitude
towards change, learning of skills and applications of skills.

Problem solving and building relationship: Problem solving, creativity, 5
innovation, steps of analytical problem solving, limitations of analytical
problem solving, and impediments of creativity, multiple approaches to
creativity, conceptual blocks, conceptual block bursting. Skills
development and application for above areas.

Building relationship Skills for developing positive interpersonal 5
communication, importance of supportive communication, coaching and
counseling, defensiveness and disconfirmation, principles of supportive
communications. Personal interview management. Skill analysis and
application on above areas.

Team building: Developing teams and teamwork, advantages of team, 5
leading team, and team membership. Skill development and skill
application.
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5 Empowering and delegating: Meaning of empowerment, dimensions of 5
empowerment, how to develop empowerment, inhibitors of
empowerment, delegating works. Skills development and skill
application on above areas.

6 Communication related to course: How to make oral presentations, 5
conducting meetings, reporting of projects, reporting of case analysis,
answering in Viva Voce, Assignment writing
Suggestion: Self Management < Identifying one‘s strengths and
weaknesses ¢ Planning & Goal setting « Managing self — emotions, ego,
pride

Reference Books:
Sr. No. Name of the Author | Title of the Book | Year Publisher
/Edition Company
1 — National V.S.P.Rao Managerial Skills Excel Books,
2010 | New Delhi
2 — National Bovee, Courtland L, Business 2017 | Pearson
Thill, John V. and Communication Education, New
Raina, RoshanLal Today Delhi
3 — National RamnikKapoor Managerial Skills PathMakers,
Bangalore
4 — International | Barun K. Mitra Personality Oxford
Development and University Press
Soft skills
5 — International | R. Alec Mackenzie The Time Trap:
The Classic book
on Time
Management
6 — International | David A Whetten, Developing 2008 | Prentice Hall
Cameron Management
skills
Online Resources:
Online Resources No Web site address
1 www.futurelearn.com
2 www.classcentral.com
3 www.onlinembapage.com
4 www.businessnewsdaily.com
5 www.alison.com
MOOCs:
Resources No Web site address
1 www.mooc-list.com
2 www.mbacentral.org
3 WWW.Mmy-mooc.com
4 www.accreditedschoolsonline.org
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Programme:MBA CBCS - Revised Syllabus w.e.f. - Year 2022— 2023

Semester Course Code Course Title
I 211 - Open Social Media Management
Type Credits Evaluation Marks
Open 2 CCA IE=100

Course Objectives:

e To understand the concept of Social Media and its utility in marketing efforts.
e To study the implementation of social media campaign.
e To study the importance of social media in the promotion of a product or service.

Course Outcomes:

o Effective utilization of Social Media in connecting with the target market.
o Using the social media for the implementation of marketing strategies
Unit Contents Sessions
1 Defining your target customer based on the usual demographics, age, 2

gender, identifying your target customer‘s marital status, where they
live, or what their hobbies are, understanding their basic needs,
identifying the topics of interests by studying the customer‘s feedback
research analysis,

2 Customer acquisition elements with human approach, why you‘ll use 4
social media for business, and identify KPIs, Building a Community,
designing a media planning strategy, use of social media for marketing
strategies, four critical steps you‘ll need to take to stand out and learn
the processes behind taking each step

3 Designing the metrics with which you can measure the growth based 8
on:
e Number of group members
e Engagement on your live videos
e Engagement on your daily posts
e Questions your group is asking

4 Increase brand awareness, use of metrics to assess brand awareness, 4
boost engagement, customer engagement strategies based on their
basic needs, targeting the customers and target strategy

5 Criteria of choosing the right social network to engage audience, 2
monthly active users, utility and usage study of Twitter, facebook,
Instagram, Pinterest, youtube and other social media sites, asses their
pros and cons before launching your website or social media channel

6 Characteristics of creating content that will engage target audience, 10
planning content calendar, designing keywords: transactional,
informational, and navigational, create a content plan, building trust
through consistent engagement, measure progress Concept of Influencer
Marketing and Importance.

Project/blog or website in development of content and hosting utube
channel to be designed by the students in the area of their interest
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Reference Books:

Sr.No. Name of the | Title of the Book Year Publisher Company
Author Edition

4 — International | Jeff Abston Youtube Growth 2018 CreateSpace

Hacking Independent Publishing
Platform
5 — International | Gary Crushing It 2018 Harper Business
Vaynerchuk

6 — International | Donald Miller | Building a 2017 HarperCollins

StoryBrand: Clarify Leadership

Your Message So
Customers Will

Listen
Online Resources:
Online Web site address
Resources
No
1 https://www.socialmediaexaminer.com/how-to-create-social-media-marketing-
content-plan-in-7-steps/
2 https://sproutsocial.com/insights/social-media-content-strategy/
3 https://www.smartinsights.com/social-media-marketing/social-media-
strategy/creating-social-media-content-strategy-plan/
4 https://blog.hootsuite.com/books-social-media-manager-read/
5 https://business.linkedin.com/marketing-solutions/success/marketing-case-
studies?src=go-pa&trk=sem Ims_gaw&veh=Google Search_  APAC IN_NB-
Social_Beta_ DR_English_249875649279 %?2Bsocial%20%2Bmedia%20%?2
Bcontent_¢ aud-790231220534:kwd-
MOOCs:
Resources Web site address
No
1 https://www.udemy.com/course/social-media-content-creation-
101/?utm_source=adwords&utm medium=udemyads&utm_campaign=DSA C
atchall _la.EN_cc.INDIA&utm_content=deal4584&utm_term=_. ag_82569850
245 . ad 398023114490 . kw. de ¢ . dm. pl. ti dsa-
302692350888 . li_9061696 . pd . &matchtype=b&gclid=CjwKCAjwguzz
BRBIEiWAqQUOFT4NwOwIOEFDVWKNXjH5HJAVwbzOwGrBf-
w1sPG825KK75SXokKSHWRoCmwwQAvVD BwE
2 https://www.upgrad.com/digital-marketing-and-communication-pgc-

mica/?utm_source=Google&utm_medium=Search&utm_campaign=mv_dm_pg
c_qgoogle_search_highintent-25-

64 t1 all&utm_content=social _media_course&utm_term=%2Bsocial%20%2B
media%20%2Bcourse&gclid=CjwKCAjwguzzBRBIEIWAqQUOFTWSPEZYDW
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https://www.amazon.com/s/ref%3Ddp_byline_sr_book_1?ie=UTF8&field-author=Jeff%2BAbston&text=Jeff%2BAbston&sort=relevancerank&search-alias=books
https://www.amazon.com/Gary-Vaynerchuk/e/B001JP7NBE/ref%3Ddp_byline_cont_book_1
https://www.amazon.com/Gary-Vaynerchuk/e/B001JP7NBE/ref%3Ddp_byline_cont_book_1
https://www.amazon.com/Donald-Miller/e/B001H6Q2QC/ref%3Ddp_byline_cont_book_1
https://www.socialmediaexaminer.com/how-to-create-social-media-marketing-content-plan-in-7-steps/
https://www.socialmediaexaminer.com/how-to-create-social-media-marketing-content-plan-in-7-steps/
https://sproutsocial.com/insights/social-media-content-strategy/
https://www.smartinsights.com/social-media-marketing/social-media-strategy/creating-social-media-content-strategy-plan/
https://www.smartinsights.com/social-media-marketing/social-media-strategy/creating-social-media-content-strategy-plan/
https://blog.hootsuite.com/books-social-media-manager-read/
https://www.udemy.com/course/social-media-content-creation-101/?utm_source=adwords&utm_medium=udemyads&utm_campaign=DSA_Catchall_la.EN_cc.INDIA&utm_content=deal4584&utm_term=_._ag_82569850245_._ad_398023114490_._kw__._de_c_._dm__._pl__._ti_dsa-302692350888_._li_9061696_._pd__._&matchtype=b&gclid=CjwKCAjwguzzBRBiEiwAgU0FT4Nw0wI0EFDvWkNXjH5HJAVwbz0wGrBf-w1sPG825KK75SXokKSHWRoCmwwQAvD_BwE
https://www.udemy.com/course/social-media-content-creation-101/?utm_source=adwords&utm_medium=udemyads&utm_campaign=DSA_Catchall_la.EN_cc.INDIA&utm_content=deal4584&utm_term=_._ag_82569850245_._ad_398023114490_._kw__._de_c_._dm__._pl__._ti_dsa-302692350888_._li_9061696_._pd__._&matchtype=b&gclid=CjwKCAjwguzzBRBiEiwAgU0FT4Nw0wI0EFDvWkNXjH5HJAVwbz0wGrBf-w1sPG825KK75SXokKSHWRoCmwwQAvD_BwE
https://www.udemy.com/course/social-media-content-creation-101/?utm_source=adwords&utm_medium=udemyads&utm_campaign=DSA_Catchall_la.EN_cc.INDIA&utm_content=deal4584&utm_term=_._ag_82569850245_._ad_398023114490_._kw__._de_c_._dm__._pl__._ti_dsa-302692350888_._li_9061696_._pd__._&matchtype=b&gclid=CjwKCAjwguzzBRBiEiwAgU0FT4Nw0wI0EFDvWkNXjH5HJAVwbz0wGrBf-w1sPG825KK75SXokKSHWRoCmwwQAvD_BwE
https://www.udemy.com/course/social-media-content-creation-101/?utm_source=adwords&utm_medium=udemyads&utm_campaign=DSA_Catchall_la.EN_cc.INDIA&utm_content=deal4584&utm_term=_._ag_82569850245_._ad_398023114490_._kw__._de_c_._dm__._pl__._ti_dsa-302692350888_._li_9061696_._pd__._&matchtype=b&gclid=CjwKCAjwguzzBRBiEiwAgU0FT4Nw0wI0EFDvWkNXjH5HJAVwbz0wGrBf-w1sPG825KK75SXokKSHWRoCmwwQAvD_BwE
https://www.udemy.com/course/social-media-content-creation-101/?utm_source=adwords&utm_medium=udemyads&utm_campaign=DSA_Catchall_la.EN_cc.INDIA&utm_content=deal4584&utm_term=_._ag_82569850245_._ad_398023114490_._kw__._de_c_._dm__._pl__._ti_dsa-302692350888_._li_9061696_._pd__._&matchtype=b&gclid=CjwKCAjwguzzBRBiEiwAgU0FT4Nw0wI0EFDvWkNXjH5HJAVwbz0wGrBf-w1sPG825KK75SXokKSHWRoCmwwQAvD_BwE
https://www.udemy.com/course/social-media-content-creation-101/?utm_source=adwords&utm_medium=udemyads&utm_campaign=DSA_Catchall_la.EN_cc.INDIA&utm_content=deal4584&utm_term=_._ag_82569850245_._ad_398023114490_._kw__._de_c_._dm__._pl__._ti_dsa-302692350888_._li_9061696_._pd__._&matchtype=b&gclid=CjwKCAjwguzzBRBiEiwAgU0FT4Nw0wI0EFDvWkNXjH5HJAVwbz0wGrBf-w1sPG825KK75SXokKSHWRoCmwwQAvD_BwE
https://www.udemy.com/course/social-media-content-creation-101/?utm_source=adwords&utm_medium=udemyads&utm_campaign=DSA_Catchall_la.EN_cc.INDIA&utm_content=deal4584&utm_term=_._ag_82569850245_._ad_398023114490_._kw__._de_c_._dm__._pl__._ti_dsa-302692350888_._li_9061696_._pd__._&matchtype=b&gclid=CjwKCAjwguzzBRBiEiwAgU0FT4Nw0wI0EFDvWkNXjH5HJAVwbz0wGrBf-w1sPG825KK75SXokKSHWRoCmwwQAvD_BwE
https://www.upgrad.com/digital-marketing-and-communication-pgc-mica/?utm_source=Google&utm_medium=Search&utm_campaign=mv_dm_pgc_google_search_highintent-25-64_t1_all&utm_content=social_media_course&utm_term=%2Bsocial%20%2Bmedia%20%2Bcourse&gclid=CjwKCAjwguzzBRBiEiwAgU0FTwsPEZYDW61_qg_cc4F6ZtE9L3B15Z_Ldr343-RNgNUa-r-a7LdQNhoCTUgQAvD_BwE
https://www.upgrad.com/digital-marketing-and-communication-pgc-mica/?utm_source=Google&utm_medium=Search&utm_campaign=mv_dm_pgc_google_search_highintent-25-64_t1_all&utm_content=social_media_course&utm_term=%2Bsocial%20%2Bmedia%20%2Bcourse&gclid=CjwKCAjwguzzBRBiEiwAgU0FTwsPEZYDW61_qg_cc4F6ZtE9L3B15Z_Ldr343-RNgNUa-r-a7LdQNhoCTUgQAvD_BwE
https://www.upgrad.com/digital-marketing-and-communication-pgc-mica/?utm_source=Google&utm_medium=Search&utm_campaign=mv_dm_pgc_google_search_highintent-25-64_t1_all&utm_content=social_media_course&utm_term=%2Bsocial%20%2Bmedia%20%2Bcourse&gclid=CjwKCAjwguzzBRBiEiwAgU0FTwsPEZYDW61_qg_cc4F6ZtE9L3B15Z_Ldr343-RNgNUa-r-a7LdQNhoCTUgQAvD_BwE
https://www.upgrad.com/digital-marketing-and-communication-pgc-mica/?utm_source=Google&utm_medium=Search&utm_campaign=mv_dm_pgc_google_search_highintent-25-64_t1_all&utm_content=social_media_course&utm_term=%2Bsocial%20%2Bmedia%20%2Bcourse&gclid=CjwKCAjwguzzBRBiEiwAgU0FTwsPEZYDW61_qg_cc4F6ZtE9L3B15Z_Ldr343-RNgNUa-r-a7LdQNhoCTUgQAvD_BwE
https://www.upgrad.com/digital-marketing-and-communication-pgc-mica/?utm_source=Google&utm_medium=Search&utm_campaign=mv_dm_pgc_google_search_highintent-25-64_t1_all&utm_content=social_media_course&utm_term=%2Bsocial%20%2Bmedia%20%2Bcourse&gclid=CjwKCAjwguzzBRBiEiwAgU0FTwsPEZYDW61_qg_cc4F6ZtE9L3B15Z_Ldr343-RNgNUa-r-a7LdQNhoCTUgQAvD_BwE

61_qg_cc4F6ZtE9L3B15Z_ Ldr343-RNgNUa-r-a7LdQNhoCTUgQAvVD_BwE

https://www.coursera.org/specializations/social-media-marketing

https://iversity.org/en/courses/digital-and-social-media-marketing
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Programme:MBA CBCS — Revised Syllabus w.e.f. - Year 2022 — 2023

Semester CourseCode Cour
I 211 Open Yoga and Mediation
Type Credits Evaluation
Open 2 CCA IE=100

CourseObjectives:

e To introduce the practice of yoga and its benefits to students
e To impart practices of basic yogic kriyas

Course Outcomes:

e Students will be able to understand the advantages of Yoga and practice basic yog

kriyas
e Patanjal Yog Shastra Introduction*

e Meditation and its origin Concentration and Self Discipline Proper Food and

Behaviour
e Omkar Meditation Omkar and its effects,Omkar Meditation —Posture, Process,
Benefits
Unit Contents Sessions
1 )] Origin of Yoga & its brief development. 4
ii) Meaning of Yoga & its importance
iii) Yoga as a Science of Art (Yoga Philosophy).
iv) Meaning of meditation and its types and principles.
2 )] Classification of Yoga/Types of Yoga 4
ii) Hatha Yoga, Raja Yoga, Laya Yoga, Bhakti Yoga, Gyan
Yoga, Karma Yoga.
iii) Asthang Yoga.
3 ) Principles of Yogic Practices. 8
ii) Meaning of Asana, its types and principles.
iii) Meaning of Pranayama, its types and principles.
iv) Introduction of Kriya, Bandha and Mudra.
) ii) Importance of Kriya and its scientific approach. iii)
Importance of BANDHA and its scientific approach.
V) Importance of MUDRA and its scientific approach.
Vi) Effect of Asanas on various Systems
vii)  Difference between Asana and Exercise.
viii)  Difference between Pranayama and deep breathing.
i) Yogic Diet
4 i.  Patanjal Yog Shastra Introduction* 4
ii.  Meditation and its origin Concentration and Self Discipline
Proper Food and Behaviour
iii.  Omkar Meditation Omkar and its effects,Omkar Meditation —
Posture, Process, Benefits
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5 Yogasanas and Pranayam 4
Basic Yogasanas for beginners Bhastrika,bhramari,AnulomVilom
Pranayam —process,practice and its benefits
Sun salutation Origin of Suryanamaskara and Yogasanas in India, 6
Sun Salutation -Process, Practice and Benefits, Influence of
suryanamaskar on health and wellness of individual, impact on weight
loss
ReferenceBooks:
Sr. | Titleof the Book Name of Author YearEditi| Publisher
on
No. Company
1 The complete Book of Yoga Swami Vivekananda | 2019 Fingerprint!
Publishing
2 Yoga Beyond Asama The Complete | Satya karla 2012 Path to
Guide for Blisfullife Andam
3 Yoga — Asanas, Pranayam, Mudras, 2000 Fingerprint!
Kriya, Vivekananda Ashram Publishing
4 Yoga — Sivanand 2014 Yog Vedanta
Center
OnlineResources:
OnlineResour |Websiteaddress
cesNo
1 https://www.yogatoday.com/
2 https://www.youtube.com/user/yogatoday
3 https://m.youtube.com/user/yogawithadriene/playlists
MOOQOC:s:
ResourcesN Websiteaddress
1 www.classcentral.com
2 WwWWw.edx.org
3 WWW.COUrsera.org
S Page%s



https://www.amazon.com/dp/8190952277?tag=uuid10-20
http://www.yogatoday.com/
http://www.yogatoday.com/
http://www.youtube.com/user/yogatoday
http://www.youtube.com/user/yogatoday
http://www.classcentral.com/
http://www.edx.org/
http://www.coursera.org/

MBA SEMESTER III
Revised Syllabus
With Effect from (2022 -23)
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Programme:MBA CBCS — Revised Syllabus w.e.f. - Year 2022 — 23

Semester Course Code Course Title
i 301 Strategic Management
Type Credits Evaluation Marks
Core 3 UE:IE 50:50

Course Objectives:

To provide a framework of strategic management

To sensitize students about internal and external environments and enable them to

integrate and practice strategic management skills

Course Outcomes :

Having successfully completed this module, learner will be able to demonstrate knowledge

and understanding of:

The key dimensions of strategic management — Analysis, Evaluation, Choice &

Implementation

Organizations* ability to implement chosen strategies and identify the areas requiring

change

Develop skills in generating alternative solutions to complex problem areas,
underpinning each with a supportive and well researched rationale in order to achieve

critical success

Obtain, analyse and apply information from a variety of sources in the public domain

Units Contents Sessions

1 Introduction to Strategic Management: 10
Concept, Definition, nature, scope, significance, Levels at which strategy
operates , Process, Strategic Intent: Vision, Mission, Business Purpose,
Obijectives and Goals.

2 External and Internal Resource Analysis 10
External Business Environment —SWOT Analysis. Industry Analysis-
Porters Five Force Model. Resource Based View — Resources —
Capabilities — Competencies — Competitive Advantage, Value Chain
Analysis. Strategic Analysis and Choice : BCG Matrix, Ansoff Matrix, GE
9 Cell Matrix, Business portfolio Analysis

3 Strategy Formulation 10
Generic Strategies - Low Cost — Differentiation — Focus.
Corporate Level Strategy — Stability —Expansion—Retrenchment -
Combination.
Functional level Strategy: H.R. Strategies, Marketing Strategies, Financial
Strategies, Operational Strategies

4 Implementation of Strategy 10
Issues in implementation of strategy; Strategy Structure relationship;
Implementing changes in structure; Restructuring and Re-Engineering;
Resource Allocation; Behavioral issues in strategy implementation -
organizational culture and change; McKinsey*‘s 7s framework

5 Strategic Control 10
Purpose and components of Strategic Control. Evaluation techniques.
Control process and system.

6 Contemporary Strategic management 10
Business model innovation - Disruptive Innovation, Blue Ocean Strategy.
Global issues in strategic management — the global challenges, strategies
for competing in global markets.

Student has to upgrade Knowledge by using below inputs:
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Reference Books:

Reference Name of the Title of the Book Year Publisher
Books Author Edition | Company
(Publisher)
1 — National Azhar Kazmi Strategic Management 2008 McGraw Hill
And Business Policy
2 — National A. Bhandari, Strategic Management 2013 McGraw Hill
R. P. Verma
3 — National Srinivasan R Strategic Management: | 2014 PHI learning
The Indian Context
4 — International | Jay B. Barney | Strategic Management 2012 Pearson/Prentice
and William S. | and Competitive Hall,
Hesterly Advantage: Concepts
(4th Edition)
5 — International | William F Business Policy and McGraw Hill
Glueck :, Strategic Management International
Book Co
6 — International | Charles W.L Strategic Management: Houghton
Hill and Gareth | An Integrated Approach, Mifflin
R. Jones,.
Online Resources:
Online Web site address
Resources No
1 www. ijsm-journal.org/IJSM
2 www. onlinelibrary.wiley.com/journal/10970266
3 www.emerald.com/insight/publication/issn/1755-425X
MOOCs:
Resources No Web site address
1 WWW.COUrsera.org
2 www.edx.org
3 www.openlearning.com
4 https://www.mooc-list.com/
5 https://www.coursera.org/
6 https://swayam.gov.in/
7 https://alison.com/
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Programme:MBA CBCS —Revised Syllabus w.e.f. - Year 2022 — 2023

Semester Course Code Course Title
i 302 Legal Aspects of Business
Type Credits Evaluation Marks
Core 3 UE:IE 50:50

Course Objectives:

To create Dynamic and Effective Business Professionals

To transform the stake holders to cater to the needs of the society and contribute to

Nation building
To improve decision making by having a sound knowledge of law.

To develop entrepreneurs to register different aspects of their business under the

law.

Course Outcomes :

o Toextrapolate the legal knowledge to business.

o IThe graduates* attributes reflect legal knowledge and understanding global

. Competencies.

o ITo demonstrate domain comprehensive knowledge.

o Toarticulate with business skills.

o To inculcate the culture of abiding law.

o To develop a coherent approach.

Unit Contents Sessions
1 - Introduction to Business laws, structure and sources of law, 5
Law of contract- The Indian Contract Act,1872 —Introduction,
Obijectives, Definition of a VValid Contract, Offer and Acceptance, Capacity
to Contract, Consent ,Consideration, Performance of Contracts,
Discharge of Contracts, Breach of Contract and VVoid Agreements, Quasi

Contracts Contracts of Guarantee and indemnity, Bailment, Pledge

2 Contract of Agency — Introduction, Agent and Agency, general rules, 10
Modes of creation of Agency, Classification of Agents, Duties and Rights
of Agents, Principal‘s Duties to the Agent and his
Liability to Third Parties

3 Law of sales of Goods — Essentials of contract of sale, Goods and their
classification, Sale, Agreement to Sell and Hire Purchase, Conditions and
Warranties (Implied and Expressed), Unpaid seller and his rights, rights 10
of buyer.

Law of Negotiable Instruments — Characteristics of Negotiable Instruments,
Types of Negotiable Instruments, Classification of negotiable
instruments.

4 Consumer Protection Act-Introduction, Definitions — consumer, 10
complaint, Rights of Consumers, Nature and Scope of Complaints,
Remedies Available to Consumers
The Partnership Act, 1932 - types of partners, formation of
partnership, rights and liabilities of partners.
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5 The Company’s Act, 2013 (Amended): Introduction and types of 5
companies, Formation of a Company, Memorandum of Association,
Articles of Association, Winding up.
Arbitration and Conciliation Act, 1996 — Types of Arbitration, Alternative
Dispute Resolution, Arbitration agreement, Arbitral Tribunal, Arbitral
proceedings.
6 Information Technology Act, 2000 Amended 2018, Definition - 5
—Certifying Authority, Controller,
Digital Signature and electronic governance, Role of  certifying
authorities, Functions of controller, Offences
Intellectual  Property Laws- Introduction and types of IPR,
Whistleblower  Protection Act 2014. Introduction, Definitions,
Salient Features, importance of the act
Land mark case laws to be cited and discussed.
Reference Books:
Reference Books Name of the Title of the Book Year Edition Publisher
(Publisher) Author Company
1 — National N.D. Kapoor | Mercantile Law 2019 Eastern Book
Company
2 — National Narayan Intellectual 2019
Property Laws
3 — National Bare Act The Patent Act 2019
4 —National Bare Act The Trademark Act | 2019
5 — International Bare The Negotiable Act | 2019

Online Resources:

Online Web site address
Resources No

1 https://www.mca.gov.in/Ministry/pdf/CompaniesAct2013.pdf

2 http://www.ipindia.nic.in/writereaddata/Portal/IPOAct/1 43 1 trade-
marks-act.pdf

3 http://legislative.gov.in/sites/default/files/A1996-26.pdf

4 http://www.ipindia.nic.in/writereaddata/Portal/IPOAct/1_31 1 patent-act-

1970-11march2015.pdf
5 https://www.youtube.com/watch?v=vIk40C91HgQ
MOOCs Resources No Web site address

1 Alisons
2 WWW.SWwayam.gov.in
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Programme:MBA CBCS - Revised Syllabus w.e.f. - Year 2022 — 23

Semester Course Code Course Title
i 303 Entrepreneurship Development and Innovation
Management
Type Credits Evaluation Marks
Core 3 UE:IE 50:50

Course Objectives:

e To introduce students to the role of an entrepreneur, innovation and technology in
the entrepreneurial process.

e To provide background knowledge  for  understanding of innovation
management.

e To focus on the interconnection between entrepreneurial thinking and innovation.

e To inspire the entrepreneurial and ambitious participants to innovate in business
and prompt rapid growth;

e To acquire the knowledge and skills needed to manage the development of
innovations,

e To enable the students to effectively and efficiently evaluate the potential of new
business opportunities.

e To Integrate entrepreneurial thinking and problem-solving into their academic
and professional aspirations

Course Outcomes :

Think critically and creatively about the nature of business opportunities, resources
and industries

Systematically integrate knowledge and understanding of different aspects of
innovation and its role in business and society.

Discuss what is meant by entrepreneurship and innovation from both a theoretical and
practical perspective, and the role of the entrepreneur in the new enterprise creation
process.

Evaluate the various sources of raising finance for startup ventures.

Understand the fundamentals of developing and presenting business pitching to
potential investors.

Describe the processes by which innovation is fostered, managed, and
commercialized.

vii)Students will become familiar with the impact of innovation on competitiveness
of the industry

Develop a new way of thinking to capitalize on different opportunities in an
organization or business venture

Understanding how to recognize and drive their OWN creativity in the business
setting and apply it to future organizations they will lead

Units Contents Sessions
1 Introduction to Entrepreneurship: 5
Entrepreneurs, entrepreneurial personality and intentions - characteristics,
traits and behavior, entrepreneurial challenges.
2 Innovation: 7

Meaning, Characteristics, Purpose/ goals of innovation, Sources of
innovation, Types of innovation (service, process, product), Radical vs
incremental innovation, Technology innovation vs business model.
Challenges to innovation.

Differences between invention and innovation, Sustainability and

Page 102

[MBA (CBCS) 2022 w.e.f. AY 2022-23]




Innovation, Innovation and entrepreneurship.
Innovation management: 6
Innovation Management Strategies, Definitions for innovation and
innovation management; Innovation process, Intrapreneurship and
Innovation- Innovative work environments, Driving intra-organizational
innovation.
Creativity: 7
What is Creativity? Components of Creativity, Creativity Process and
Techniques, Barriers to creativity, Organization and personal factors to
promote creativity. Principles and Techniques for Creative Ideas, Six Hat
Thinking Exercises and Lateral Thinking Exercises. Methods and Tools
for Creative Problem Solving.
Crafting Business Models And Lean Start-Ups: 7
Introduction to business models; Creating value propositions,
conventional industry logic, value innovation logic; customer focused
innovation; building and analyzing business models; Business model
canvas, Introduction to lean startups, Business Pitching
Organizing Business and Entrepreneurial Finance: 4
Forms of business organizations, sources and selection of venture finance
options and its managerial implications. Policy Initiatives -role of
institutions in promoting entrepreneurship.
Reference Books:
Sr. No. Name of the Title of the Book Year Publisher
Author Edition Company
1.National Mitra, Sramana | Entrepreneur Journeys 2008 Book sage
(Volume 1), Publishing
2.National R. Gopal, | Entrepreneurship and 2010 Excel Books
Pradip Innovation Management
Manjrekar. (an Industry Perspective)
3.National Shlomo Maital | Innovation Management: 2007 Response Boo
and D V R Ses | Strategies, Concepts and ks, Sage Publi
hadri, Tools for Growth and cations,
Profit. New Delhi.
4.International Davila, Tony, | The innovation paradox : 2014 Massachusetts
Epstein, Marc | why good businesses Kill (2014)
J. Boston, breakthroughs and how
they can change.
5.International Govindarajan, | 10 Rules for Strategic 2005. Boston:
Vijay & | Innovators; Harvard
Trimble, Chris, Business
School Press,
6.International David Holt Entrepreneurship :New 1998 Prentice Hall
Venture Creation India.
7.International | Timmons, New Venture Creation: 2011 1st Edition.
Jeffry A, Entrepreneurship for the McGraw-Hill
Gillin, L. M., 21st Century — A Pacific Irwin.
Burshtein, S., Rim Perspective,
and Spinelli, ISBN: 0070277664
Stephen Jr.
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8.International | Davila, T., | Making innovationwork | 2006 0- | Upper Saddle
Epstein, M : how to manage it, 13- River
J.,Shelton, R. measure it, profit fromit | 149786-3 | Wharton

School
Publishing

9.International | Hisrich,R.D., Entrepreneurship 2013 McGraw-Hill

Peters, M.P.,
and Shepherd,
D.

Journals:

Journal of Business Venturing

Entrepreneurship Theory and Practice

Journal of Small Business Management

Academy of Management Review

Journal of Small Business and Entrepreneurship

Venture Capital

Small Business Economics

O N U1l W|IN|F-

Family Business review

Online Resources:

Resource | Website Address
No

www.brikenbulbs.com

www.en.wikipedia.org/wiki/business.plan

Www.brainstorming.co.uk

www.mind-mapping.co.uk

www.ecic.adelaide.edu.au

www.mckinsey.com/

www.ideo.com

WWW.business.gov.au

O OOINOO OB W N

www.wdc-econdev.com

RN
o

https://hbr.org/2013/07/innovation-isnt-an-idea-proble

MOOC:s:

Resources Name

Website Address

University of Florida

WWW.coursera.org

University of London

www.cefims.as.uk

Alison

https://alison.com/

Khan Academy - free online courses and
lessons

https://www.khanacademy.org/

Swayam

swayam.gov.in
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Programme: MBA (HR) CBCS - Revised Syllabus w.e.f. - Year 2022 — 23
Semester Course Code Course Title
i 304 Summer Internship
Type Credits Evaluation Marks
Core 8 IE 50:50

Rules for Summer Internship:

1)

2)
3)

4)

5)

6)

7)

8)

9)

All students of MBA-I have to undergo a mandatory Summer Internship Program (SIP) of
minimum 60 days in an organization after their Sem-11 exams.

The Summer Internship is allocated 8 credits as per the University Syllabus

Selection of students for Internship: The Institute CRC (Corporate Resource Cell) gets the
Internship requirements from Industry/Organization for specific roles. After the allocation
of internship slots by the industry to the institute, the students undergo the selection process.
At the end the company selects the students based on their performance. Once a student has

taken up a summer internship project from campus, he/she will not be allowed

to withdraw for another off-campus offer that he/she may secure at a later stage. Violation
of the rule will result in barring him/her from the final placement process.

During the period of the Internship it is absolutely necessary for the students to conduct
himself/herself professionally during the tenure withtheorganization as a summer intern.
During the Internship period, on all working days, students to be in formal dress code.
Situations may arise when the Company guide may call and wants to have a video call with
students and students are not found in formals. Complaints from the company guide, such
as these will not be tolerated. This will lead to cancellation of the project.

At all times during the Internship period, students should be accessible on their Mobile
Phones. Also they are to regularly access their emails for any messages from their Internal
faculty guide or their Company Guide. In addition, if the institute receives any complaint
from the organization‘s regarding the conduct or indiscipline of the student, strict action
will be taken against the student.

The permission to extend the period of summer internship is taken in consultation with the
Institute Director.

Team CRC will be in constant touch with the Company Guide to take the feedback on
student‘s progress during the Internship.

The student‘s need to remember that his/her conduct & performance, can mar or enhance

the Institute‘s image thereby affecting the final placement.

10) During the entire period of the Internship, for subject/project related matters, students are

to be in touch with their Internal Faculty Guide. And for other company matters they can

Page 105
[MBA (CBCS) 2022 w.e.f. AY 2022-23]



contact CRC.

11) During the tenure with the organization the student is required to work on a subject relevant
to the organization and society, formulating the problem and devising ways to solve the
same under expert guidance.

12) Before the Students join the Organization for the Internship they are oriented for the do‘s
and donts‘ of the Internship by the CRC.

13) Once the Students join the Internship they are oriented by the reporting manager at the new
workplace. This might take the form of a conventional orientation program or merelya walk
around the office, depending on the size of the company. Give interns an overviewof the
organization; some companies give talks or hand out information about the company‘s
history, vision and services. Explain who does what and what the intern‘s duties will be.
Introduce him or her to co-workers.

14) Guidance/ Regular Feedback: It‘s important to give students lots of feedback. The reporting
manager in the organization gives the students feedback during the course of the

Internship. They‘ll want to know if their work is measuring up to organizational
expectations.

15) Daily progress report of Intern is to be evaluated by industry supervisor as well as by the
Internal Faculty guide.

16) Both the Industry Guide and the Internal Faculty Guide periodically examine what the
intern has produced and make suggestions. Weekly supervision meetings with the students
helpto monitor the intern‘s work. After completion of Internship, the student should prepare
a comprehensive report to indicate what he/she has observed and learnt in the training
period. The student has to be in constant touch with Industrial Supervisor/ Faculty
Guide/TPO for assigning special topics and problems and should prepare the finalreport on
the assigned topics.

17) The training report should be signed by the Internship Supervisor, Faculty Guide and the
Director of the Institute. The Internship report will be evaluated on the basis of following
criteria:

e Originality.

e Adequacy and purposeful write-up.

e Organization, format, drawings, sketches, style, language etc.

e Variety and relevance of learning experience.

e Practical applications, relationships with basic theory and concepts taught

in the course.
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18) Chapter Scheme used in the project report
Chapterl: Introduction
The purpose of introduction is to introduce the research project to the readers.It should
contain history of the organization, past and current practices, new technology and
future strategies. Enough background should be given to make clear to the readers why
the problem was considered worth investigating. A brief summary of other relevant
research may also be stated so that the present study can be seen in that context. The
hypotheses of study, if any, and the definitions of the major concepts employed in the
study should be explicitly stated in the introduction of the report.
e In this chapter the following minimumcontents should be covered.
e Overview of industry as a whole
¢ Profile of the organization (History,Vision,MissionObjectives,Functions.Etc.)
e Problems of the company/Industry (Growth of Industry, Players in Industry,
size, contribution in GDP, Total employees, global practices, etc.)

e Competitors information
e SWOT analysis of the organization

Chapter2: Research Methodology
e Statement of the Problem
e Objectives & Scope of Study
e Managerial usefulness of study
e Type of Research and Research Design
e Data Collection Method
e Limitations of Study
Chapter3: Conceptual Discussion
e Review of Literature (Discussion about the work done by others on similar issues
and published articles/books/research projects, etc.)
e Current Issues (From Newspaper, Journals—For Company and Industry)
e New Development of Company and Industry
Chapter4 : Data Analysis—
e Methods and techniques of data analysis(Questionnaire, Graphs, Statistical
Methods, SPSS etc)
e Primary Data Analysis

e Secondary Data Analysis

Chapter5 :My contribution to the body of knowledge
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Chapter6 : Findings,ConclusionandSuggestions

Chapter 7: Summary of the project
Appendix
Here a sample Questionnaire, FAQ (Frequently Asked Questions)and any other
relevant documents may be included.
Bibliography (Use APA format for Bibliography)
ReferenceBooks,Journals, Newspapers,WebSites, Reports etc are to be listed out
there.(Examples of Books, Magazines, Journals and News papers as referred by the
students are given below.)
Books
Kotler Philips, Marketing Management Analysis, Planning Implementations &
Control Edition, 1998. Prentice Hall of India Ltd. New Delhi.
Magazines, Journals & Newspapers.
Name of the articles, e.g. BusinessToday:15-22May2012
Name of the articles, e.g. TheTimesoflndia.Mumbai:1stMay2012.

19).The candidate is required to publish internship work in conferences and journals in
consultation with the Internal Faculty guide and after due permission/ consent from the

organization/industry where he/she has undergone the internship.
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Programme:MBA CBCS - Revised Syllabus w.e.f. - Year 2022 — 23

Semester Course Code Course Title

i 307 Open Digital Marketing

Type Credits Evaluation Marks

Open 2 CCA IE= 100

Learning Objectives:

To

To
To
To
To

introduce students to the fundamental concepts of Digital marketing

To make students aware about changing consumer behavior in the digital world

give understanding of formulation digital marketing strategy
introduce students with various digital marketing platforms
introduce students with digital marketing analytics

introduce students with the concept of E-CRM

Course Outcomes:

Students will able to understand the concepts of Digital marketing
Students will able to know the consumer behavior in the digital world
Students will able to plan digital marketing strategy

Students will able to understand significance of various digital marketing platforms

for digital marketing
Students will able to understand and use CRM in digital marketing

Units:

Contents

Sessions

Introduction to Digital Marketing : Introduction, Nature, scope and
significance of digital marketing. Difference between traditional
marketing and digital marketing. Digital marketing platforms. Digital
Marketing Era and the way forwards

5

Digital Consumer: Understanding Consumer behavior in digital world.

Marketing Funnel. Digital marketing funnel. The digital revolution in
India. Understanding the digital business. STP for digital marketing.
Concept of Online marketing Mix.

Digital marketing Strategy: How to create effective digital marketing
strategy, digital marketing planning- Strategy, Goal, Action. Digital
marketing channels.

Digital marketing Platforms: Search Engine Optimization (SEO)
CONCEPT, SIGNIFICANCE, Optimizing website, On Page
Optimization, Off Page Optimization. Introduction to SEM,introduction
to E mail Marketing , Mobile Marketing, content marketing, affiliate
marketing, social media marketing

Digital marketing analytics : Introduction to digital marketing
analytics, difference between why digital marketing analytics, what is
DMA, digital marketing analyst. Tools for digital marketing analytics.

CRM : Concept, significance, e-CRM, difference between CRM and e-
CRM., Tools for CRM, Mobile Apps for CRM

Student has to upgrade Knowledge by using below inputs:
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Reference Books:

Reference Books | Name of the Author | Title of the Book Year Publisher
(Publisher) Edition | Company
1 — National RPrasad Digital Marketing
2 — National SameerKulkarni Virtual Marketing
3 — National :Vandana Ahuja Digital Marketing
(Oxford
Universitypress
4 — International | Arnold, etal Web Marketing
5 — International | Philip Kotler, Marketing 4.0:
HermawanKartajaya, | Moving from
Iw Traditional to Digital
6 — International | Ryan Deiss, Russ Digital Marketing Wiley
Henneberry For Dummies Publication
Online Resources:
Online Resources Web site address
No
1 https://neilpatel.com/what-is-digital-marketing/
2 https://www.digitalmarketer.com/digital-marketing/
MOOQOC:s:
Resources Web site address
No
1 https://learndigital.withgoogle.com/digitalunlocked/certificationhttps://ww
w.coursera.org/specializations/digital-marketing#courses
Page 110

[MBA (CBCS) 2022 w.e.f. AY 2022-23]


http://www.digitalmarketer.com/digital-marketing/
http://www.digitalmarketer.com/digital-marketing/
http://www.coursera.org/specializations/digital-marketing#courses
http://www.coursera.org/specializations/digital-marketing#courses

Programme:MBA CBCS - Revised Syllabus w.e.f. - Year 2022 — 23

Semester Course Code Course Title
i 307 Open Corporate Taxation
Type Credits Evaluation Marks
Open 2 CCA IE=100

Course Objectives:

e To introduce and orient the students with the definition and underlying provisions
of Direct tax law and

e To develop broad understanding of the tax laws and accepted practices.

e To make them understood regarding practical aspects of tax planning as an
important managerial decision making process.

Course Outcomes:

e Understand various basic concepts/ terminologies related Taxation

e Calculation of Income under differential head of income

e Understand Basic concepts for taxation of companies

e Design/ Develop / Create tax saving plan.

e Explain how tax planning can be done

e Illustrate how online filling of various forms and returns can be done

Units: Contents Sessions

1 Introduction to Income: Definitions: Person, Companies, Association of 10
persons and trust , Minors, Cooperative registered firms, Income ,
Deemed income , Concept of Assessee , Assessment year, Previous year,
Gross total income , Total income , Residential status and scope of total
income on the basis of residential status, Agricultural income,

Income exempt from tax

2 Calculation of Income under differential head of income: Salaries, 10
perquisites, gratuity and retirement benefits, income from house
property, capital gain, income from other sources, income from business
and profession, problems arising from aggregation of income and set off
and carry forward of looses. Deductions under chapter VIA.
Computation of income and Return of Income Tax.

3 Basic concepts for taxation of companies: Company and types of 10
companies, different heads of income, Deduction from gross total
income for companies, basic calculation for computation of taxable
income of companies, Minimum alternate tax.

4 Tax Considerations for Managerial Decisions: Tax considerations for 10
specific financial and managerial decisions like capital structure
decisions, deemed dividend, dividend, own or lease, make or buy,
repair or renewed, managerial remuneration, tax planning relating to
mergers and demergers of companies.

5 Tax planning: Concepts relating to Tax Avoidance and Tax Evasionand 10
tax planning, Tax planning with reference to: Location of undertaking ,
Type of activity , Ownership pattern, Tax incentives and

Tax exemptions.

6 Tax Administration and Management: Filing of Returns and 10
assessments, Penalties and Prosecutions, Appeals and Revisions,
Review, Rectification, Advance tax, Tax deducted at source .Basic
concept of International Taxation and Transfer pricing, Avoidance of
double Taxation Agreements.

Student has to upgrade Knowledge by using below inputs:

Page 111
[MBA (CBCS) 2022 w.e.f. AY 2022-23]



Reference Books:

Reference Name of the Title of the Book | Year Publisher
Books Author Edition | Company
(Publisher)
1 — National Dr. V. K. Corporate Tax , Taxman
Singhaniya planning and Publications
Business Tax New Delhi.
Procedures*
2 — National AhujaGirish, , _Simplified Bharat Law
Gupta Ravi, Approach to House Pvt. Ltd.
Corporate Tax New Delhi.
planning and
Management*
3 — National NitinVashisht | Direct Taxes: Pearson
and B.B. Lal Income Tax ,and Education
Tax planning®,
4 — International | Alex Easson Tax Incentives for (Kluwer Law
Foreign Direct Internation).
Investment
5 — International | Daniel Q. Posin | Corporate tax (Little Brown &
planning Company,
London)
Christiana HJI | Double Taxation, (Kluwer Law
6 — International | Panayi Tax Treaties, International).
Treaty Shopping

Online Resources:

Online Web site address
Resources No
1 https://www.investopedia.com/terms/c/corporatetax.asp
2 https://cleartax.in/s/corporate-tax
3 https://www.lexisnexis.com/uk/lexispsl/tax/document/393773/55KG-
S061-F18C-V2X4-00000-
00/Basic_principles_of _corporation_tax_overview

MOOCs:
Resources No Web site address
1 WWW.COUrsera.org
2 www.classcentral.com
3 alison.com
4 www.edx.org
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Programme:MBA CBCS - Revised Syllabus w.e.f. - Year 2022 — 23

Semester Course Code Course Title
i 307 Open Cross Cultural Issues and International HRM
Type Credits Evaluation Marks
Open 2 CCA IE =100

Course Objectives:

Student will be able to

Understand approaches to international operations

Explain the process of Global staffing

Define training and development and compensation issues.
Discuss international industrial relations.

Elaborate issues related to cultural diversity

Understand business practices in various countries.

Course Outcomes:

After completion of course, student will able to

Explain concepts related to approaches to international operations.
Explain the various aspects global staffing

Contribute in the process of training and compensation.

Describe issues related to international industrial relations

Handle the issues related to Cultural Diversity

Explain business practices in various countries.

Uni

t:

Contents

Sessions

Cross National HRM,

Purpose, macro influences on HRM systems, Approaches to international
operations-The ethnocentric approach, polycentric approach, geocentric
approach

5

Global Staffing Practices
Approach to multinational staffing global staffing practices Expatriation
and repatriation-selection of Expatriates, barriers to expatriation.

Training And Development , Compensation Issues

Training & Development for expatriation and repartition ,Global
compensation practices-compensation for expatriates, Social security
schemes in different countries.

International Industrial Relations
International industrial relations practices-impact of globalization on IR,
comparative study of IR in some countries

Cultural Diversity

Understanding  cultural  diversity, managing cultural diversity
Understanding cultural-Hoftstede‘s theory and Trompenears theories,
Communication across various cultures, Cross cultural Negotiation.

6

Business Practices In Various Countries Business practices and
approaches of European countries, china and Japan and USA

Student has to upgrade Knowledge by using below inputs:
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Reference Books:

Reference Name of Title of the Book | Year Publisher Company
Books the Author Edition
(Publisher)
1 — National Bhatia S.K. | International 2007 Deep and Deep
Human Resource Publication
Management-A
Global
Perspective,
2 — National Bhatia S.K. | Managing cultural | 2003 Deep and Deep
and Diversity in Publication
Poonam Globalization,
Choudhary
3— Mello Strategic Human | 2015 Thomson Publication
International Jeffery, Resource
Management,
4— Dowling International 2004 Thomson Learning,
International Welch, HRM-Managing South Western
People in Publication
International
Context,

Online Resources:

Online

Resources No

Web site address

1 https://kelleyflores.weebly.com/approaches.html
2 https://resources.workable.com/international-recruitment-policy
3 https://www.simplilearn.com/best-practices-for-training-global-
employees-article
4 https://www.shrm.org/resourcesandtools/hr-topics/organizational-and-
employee-development/pages/key-steps-for-better-training-development-
programs.aspx
5 https://renascencetalent.com/Pages/blog_details/8
6 https://www.worldatwork.org/docs/research-and-
surveys/e157963gp04.pdf
MOOQOC:s:
Resources No Web site address
1 https://alison.com/course/international-and-strategic-human-resource-
management
2 https://www.coursera.org/courses?query=hr
3 https://www.onlinestudies.com/Certificate/International-Human-

Resource-Management/
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http://www.onlinestudies.com/Certificate/International-Human-
http://www.onlinestudies.com/Certificate/International-Human-

Programme:MBA CBCS - Revised Syllabus w.e.f. - Year 2022 — 23

Semester Course Code Course
i 307 Open Artificial Intelligence in HR
Practices
Type Credits Evaluation M
Open 2 CCA IE=100

Course Objectives:

To develop the skills and knowledge needed to manage the complexity that
comes from a more artificial intelligence driven world and explore how Al

technology can be used to create revenue and generate business oppor
It aims to bring you the latest thinking and up-to-date methods for Al
technologies to create revenue and generate business opportunities.

tunities.

Course Outcomes:

It gives more emphasis on hands on experience with consulting and live projects

using Al tools.

It will also develop the skills and knowledge needed to manage the complexity
that comes from a more artificial intelligence driven world and explore how Al
technology can be used to create revenue and generate business opportunities.

Unit

Contents

Sessions

Definition, Meaning, Scope of Artificial Intelligence, approaches of
artificial Intelligence, reasons/purpose of Artificial Intelligence in HR
Limitations of Al

Points to consider in deploying Al in HR

5

Tactical HRIS (T-HRIS), Applications of Al in HR, Deploying Al in
HR, Challenges of Al in Human Resource Management, Impact of
Artificial Intelligence on HR practices, Barriers to adopting Al in HR

Role of Artificial Intelligence in recruitment, Types of Artificial
Intelligence Hiring Bias, benefits/advantages of using Al in
recruitment.

The Role of Artificial Intelligence in Training,

Learning and Development, benefits of Al in corporate training and
development, Machine Learning (ML), Types of Machine Learning

Scope of Artificial Intelligence in Performance Management, Role
of Al in Performance Management, advantages & disadvantages of
using Al in performance reviews,

Artificial Intelligence and Compensation Management, impact of
Artificial Intelligence on workers Compensation, Atrtificial
Intelligence into Pay Decisions, Future of Al in Compensation

The Impact of Artificial Intelligence on the Labor Market: Globally,
New Job Structures, Labor Relations. Impact on the Organization of
Work.
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Reference Books:

Sr. | Name of the Author Title of the Book Year Publisher
No. Edition Company
1 | Dr. Gerlind Wisskirchen| How Atrtificial Intelligence | 2018
impacts labour and
management
2 | Agarwal, A, Gans, J., | Rediction Machines: The 2018 Harward
and Goldfarb, A simple economics of Buwsiness
Artificial Intelligance Review Press
3 | Forster, E.M The Machine Stops 2011 London: Penguin
Books
4 | Davidov, Guy. A Purposive Approachto | 2016 Oxford University
Labour Law, Press
5 ggl?_kin, Simon; Morris, | Labour Law, 4th ed 2005 Hart Publishing.
illian
6 | Stefan Strohmeier Handbook of Researchon | 2022 Saarland
Artificial Intelligance in University,
HRM Germany
7 | VikasGarg, RichaGoel | Handbook of Researchon | 2022 WWW. igi-
Innovative Management global.com
Using Al in Industry 5.0
8 | Ben Eubanks Artificial Intelligence for https://www.koga
HR use Al to Support and npage.com/produc
Develop a Successful t/artificial-
9 | Tom Taulli Artificial Intelligence 2021 https://play.google
Basics: A Non-Technical .com/store/audiob
Introduction ooks/details?id=A
10 | K.R. Chowdhary Fundamentals of Artificial | 2020 Springer
Intelligence
Online Resources:
Online Website
Resources No address
1. https://www.imercer.com/uploads/common/HTML/LandingPages/Analytical
Hub/june2019-mercer-2019-global-performance-management-survey-
2. https://hbr.org/2011/11/delivering-an-effective-perfor
3. https://www.perlego.com/book/1589573/artificial-
intelligence-for-hr-use-ai-to-support-and-develop-a-
successful-workforce-pdf
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MOOC:s:

Sr.No.

Website address

https://www.upgrad.com/machine-learning-ai-pgd-
iiitb/?utm_source=GOOGLE&utm_medium=NBSEARC
H&utm_campaign=IND_ACQ_WEB_GOOGLE_NBSE
ARCH_DV_IlIITB_EML_HIT_ROI&utm_content=Al_
ML_Courses&utm_term=learn%20ai%20ml&gclid=Cj0

2 https://sl-onlinetraining.wharton.upenn.edu/ai-program-
for-decision-
making?utm_source=google&utm_medium=cpc&utm_te

3 https://oorwin.com/?gclid=CjwKCAjw4ayUBhA4EiwA

TWyBrseQOBcPrck680ikzz-4Q3lI-

56snJqzHPdkpBNuOCpLIi8aol3mewRoC7r8QAvVD_Bw
E
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Semester CourseCode Course
Il 307 Open Indian Culture
Type Credits Evaluation Ma
Open 2 CCA IE =100

CourseObjectives:

To study stage wise development of Civilization

To understand morals and ethics and cultural development laying foundation for
progression of cultural history.

To understand Pre — and proto — historic cultures.

Course Outcomes:

Understanding Religious movements in the sixth and fifth centuries.
Understanding Evolution of Indian society.
Understanding Indian polity and Economic life.

Unit Contents Sessions

Meaning and process of culture; Sources — Acrhaeology, Literature. 4
Elements of Culture, concept of Indianness and value system. Relation
between culture and civilization

Historiography and approaches to the study of Indian Culture— 5
Stereotypes, Objectivity and Bias, Imperialist, Nationalist, Marxist and
Subaltern. Heritage of India and world‘s debt to Indian Culture.

Pre — and proto — historic cultures- Indus Civilization — Origin, extent, 6
date, art, architecture, religion, society, economy. Stone age cultures,
Protohistoric cultures, Harappan Culture, Vedic culture, Mauryan period,
Gupta period, Early Medieval Period, Sultanate Period, Mughal Period.

Religious movements in the sixth and fifth centuries: Buddhism and 5
Jainism; Social and economic changes; Impact of Persian and Greek
invasions; Role of Mauryan empire in Indian cultural unification; Asoka —
his edicts and Dhamma; Mauryan art, polity and economy; Sangam age —
Society and economy.

Evolution of Indian society- Varnasrama Dharma; Caste system, Asramas, 6
Purushartas, Samsakaras, family, education, position of women, Parda
system, Sati, slavery, untouchability, Festivals and pastimes; Legal
Institutions sources of Hindu Law, Proprietory rights, succession, judicial
procedure, attempts at social reforms in medieval and modern times

Indian polity and Economic life — nature of State, kingship, republics, 4
and local self — government, inter State relations; taxation; Economic life
— argiculture, trade, commerce, industries, guilds, urbanisation, towns and
cities.

ReferenceBooks:

Sr.
No.

Name of the Author Titleof the Book Year Publisher
Edition | Company

1

J.L.Mehta, Sarita mehta History of Ancient India 2012
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2 | Shastri K. A. Nilakanth History of India Part | — Ancient
India

3 | R.C.Majumdar, H.C. An Advanced History of India | 2020

Raychaudhari, Kalikinkar

4 | Kosambi D. D. The culture and civilization of | 1975
ancient India

5 | Kosambi D. D. An introduction to study of 1975
Indian History 1975

6 | SharmaR. S. Aspect of political ideas and 1959
institution in ancient India

OnlineResources:

Online Websiteaddre
ResourcesNo ss
1 https://www.researchgate.net/publication/33
9726396_A Brief _History of India
2 https://www.pdfdrive.com/indian-history-
books.html
MOOCs:
Resources No Web site address
1 https://www.edx.org/course/natural-disasters
2 https://swayam.gov.in/
3 https://www.coursera.org/
4 https://nptel.ac.in/
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Elective - Marketing Management
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Semester Course Code Course Title
11 MKO01 Consumer Behaviour
Type Credits Evaluation Marks
Elective 3 CES UE:IE =50:50

Course Objectives:

1) To understand the importance Consumer Behavior in the field of Marketing
i) To study the environmental influences on the Consumer Behavior.
iii) To know the consumer and organizational buying decision making process.

iv) To study consumer research and its utility in Marketing Decision Making.

Course Outcomes:

i)  Gain a sound understanding of Consumers’ Behaviour in the market-place and the
concepts related to it.

ii) Analyze the business environment and understand its influence on the consumers’
behaviour.

iii) ldentify new market segments.

iv) Understand the nitty-gritties of consumer and organizational buying decision process.

v) Apply the knowledge of consumer behaviour in devising marketing strategies, changing
consumers’ attitudes etc.

vi) Discuss the scope and managerial importance of consumer research and its role in designing

marketing strategies.

Unit: Contents Sessions

1 Introduction: Introduction: Meaning and definition of consumer 5
behaviour. Importance of consumer behaviour study in the field of

marketing, buying roles in consumer behavior- initiator, influencer,

gatekeeper, decider, buyer and user.
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2 Individual Determinants of Consumer Behavior: 8
Consumer Needs- Meaning of Consumer Needs, Maslow‘s Hierarchy of
Needs.

Motivation and Involvement—Meaning of Motivation, Elements of
Motivation, Buying Motives and itstypes, Positive and Negative Motivation.
Involvement — Meaning and Types of Involvement, Measures of
Involvement.

Personality and Self-concept—Meaning of Personality, Nature of Personality.
Self-concept — Meaning of Self-concept, Components of Self-concept.
Perception,Learning— Meaning of Perception, Elements of Perception.
Learning -Behavioral learning theories — Theory of classical conditioning —
three basic concepts emerged out of this theory: repetition, stimulus
generalization, stimulus discrimination, implications of classical
conditioning theory for the marketers.

Theory of operant or instrumental conditioning: Types of reinforcement-
positive and negative

Consumer attitude—meaning of attitude, characteristics of attitude and
strategies for bringing in attitudinal change.

3 External Determinants of Consumer Behavior: Cultural influences, Sub 7
cultural influences, Social Class influences, SocialGroup influences, Family
influences and Personal influences on Consumer Behavior.

4 Consumer Buying Decision Making Process: 8
Need recognition, Information Search, Evaluation of alternatives, Purchase
decision and Post Purchase behavior.

Consumer Behavior Models: Howard Sheth Model, Engel-Kollat-Blackwell
Model and Nicosia Model

Organizational Buying Decision Process, Difference between organizational
buying decision making process and consumer buying decision making
process.

5 Diffusion of Innovation: 12
Meaning of Diffusion of Innovation, Diffusion of Innovation Process,
Meaning of Adoption of Innovation, Adoption of Innovation
Process,Adopter categories Importance of Adoption and Diffusion of
Innovation in Consumer Behavior.

6 Consumer research process — developing research objectives, collecting 5

secondary data, designing primary research
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Reference Books:

Reference Books | Name of the Title of the Book Year Publisher
(Publisher) Author Edition Company
1 — National Dr.S.L. Gupta | Consumer Behavior: | 2" Edition | Sultan Chand &
&Sumitra Pal An Indian 2014 Sons, New
Perspective Delhi.
Text & Cases
2 — National Suja R. Nair Consumer 2" Edition | Himalaya
Behaviorin Indian 2015 Publishing
Perspective House.
Text with Cases
3 — National Michael D. Business Marketing | 12" Edition | South-Western
Hutt& Thomas | Management: B2B 2016 Publication.
W. Speh
4 — International Blackwell, Consumer Behavior | 10" Edition | Cengage
Miniard, Engel | India Edition 2017 Learning.
& Rehman
5 — International Leon G. Consumer Behavior 12" Edition | Pearson.
Schiffman, 2018
Joseph
Wisenblit& S.
Ramesh Kumar
6 — International | David L. Consumer Behavior: 47 McGraw Hill
Loudon & Concept and Edition Inc.
Albert J. Della | Applications 2001
Bitta
Online Resources:
Online Web site address
Resources No.
1 https://onlinelibrary.wiley.com/journal/14791838
2 https://www.westburn-publishers.com/journals/customer-b...
3 https://www.tandfonline.com/doi/ful
4 www.mheducation.com/hoghered/category.10366
5 https://books.google.co.in/books/consumer behaviour
MOOC:s:
Resources No. Web site address
1 https://onlinecourses.swayam2.ac.in/imb19 mg20/preview
2 https://onlinecourses.nptel.ac.in/noc20 _mg14/preview
3 https://www.mooc-list.com/tags/consumer-behaviour
4 https://alison.com/humanities/psychology courses/consumer behaviour
5 https://www.tandfonline.com/doi/full
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Elective - Marketing Management

Programme:MBA CBCS - Revised Syllabus w.e.f. - Year 2022 — 23

Semester Course Code Course Title
Il MKO02 Services Marketing
Type Credits Evaluation Marks
Core Elective 3 CES UE:IE =50:50

Course Objectives:

To provide in-depth insight in managing and delivering of quality services

To create awareness about the services sector, the challenges and opportunities

therein.

To understand the need and importance of people, process and physical evidence in

Services Marketing Mix.

Course Outcomes:

Understand the challenges and opportunities involved in services sector.

Understand the aspects of developing new services, promoting the services and making it

available in a convenient manner.

Unit:

Contents

Sessions

Introduction to Services: Meaning, Goods Vs Services, Characteristics of
Services — Intangibility, Inconsistency, Inseparability and Inventory;
Classification of Services; Growth of Service Sector in India, Factors
responsible for growth of service sector in India.

8

Services Marketing Mix: Introduction to the 7 Ps of Services Marketing Mix;
Product-Levels of service product, the Flower of Service, Service Blueprint-
the concept, components of service blueprint, Steps involved in preparing
service blueprint, Stages in new service product development, Service Life
Cycle

Place : Place — Distribution Strategies for Services, channels of distribution in
services, Challenges in distribution of Services

Promotion: Promotion objective for Services; Personnel Selling, Advertising
and Sales Promotion; Services marketing triangle

Pricing: Pricing objectives, Pricing strategies- market skimming , market
penetration, synchro pricing, psychological or odd pricing , market
segmentation pricing

11

People: role of service employees in a service business, Service profit chain,
Concept of Service encounter — Moment of Truth; Training and development
of employees
Physical evidence: Nature, Importance of physical evidence in services;
Service scope.
Process: Service as a process & as a System- Strategies for managing
inconsistency —Customers as _co-producers® of services; Self Service
Technologies

Service Guarantee — Concept, Handling complaints effectively; Defects,
Failures and Recovery.
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5 Service Quality: Meaning, Determinants /dimensions of service quality; How 10
customers evaluate service performance, Service Quality Models- Gaps
Model, SERVQUAL

6 Managing the demand and supply of services: patterns and determinants of 07
demand, strategies for managing the demand, managing the capacity- capacity
planning — waiting line strategies, inventorying the demand through
reservations.

Reference Books:

Reference Name of the Author Title of the Year | Publisher
Books Book Edition | Company
(Publisher)
1 — National Valarie A Zeithaml, Services 4" Tata McGraw Hill
Dwayne D. Gremler, Marketing Edition | Publications
Mary Jo Bitner and
Ajay Pandit
2 — National K Ram Mohan Rao Services 2 Pearson
Marketing Edition | Education
4 — International | ChrostopherLovlock, | Services 7" Pearson
JayantaChaterjee Marketing Edition | Education
Online Resources:
Online Resources No. Web site address
1 https://onlinelibrary.wiley.com/journal/14791838
2 https://www.tandfonline.com/doi/ful
3 www.mheducation.com/hoghered/category.10366
MOOCs:
Resources No. Web site address
1 https://onlinecourses.swayam?2.ac.in/imb19 _mg20/preview
2 https://onlinecourses.nptel.ac.in/noc20 _mgl4/preview
3 https://www.tandfonline.com/doi/full
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Elective —Financial Management

Course :MBA CBCS - Revised Syllabus w.e.f. - Year 2022 — 23

Semester Course Code Course Title
i FMO01 Investment Analysis and Portfolio Management
Type Credits Evaluation Marks
Elective 3 CES UE:IE = 50:50

Course Objectives:

To acquaint the students with basic concepts and avenues of investment, concept of
risk and return related to investment.

To explain the concept of Mutual Funds and derivatives and how to evaluate them.

To explain the concept and applications of fundamental analysis and technical analysis
for stock investments.

To clarify how to construct the Investment plans for Individuals in different stages of
life cycles and different situations.

To explain the calculation of the risk and return for securities and for portfolios.

To elucidate the modern portfolio theory and market efficiency using both theoretical
and empirical arguments.

Course Outcomes:

Understand the risk and return relationship and various investment alternatives
available in India.

Comprehend the concept of Mutual Funds and derivatives and how to evaluate them.
Understand how to use fundamental analysis and technical analysis for stock
investments.

Create a policy statement to showcase the objectives and risk tolerances of numerous
categories of individual and institutional investors which can help in making
Investment plans for Individuals in different stages of life cycles and different
situations.

Evaluate the effect of risk on investment decisions. Students will able to calculate the
risk and return for securities and for portfolios.

Understand the modern portfolio theory and market efficiency using both theoretical
and empirical arguments.

Unit

Contents Sessions

Introduction: Meaning, objectives, Scope, and Constraints Process of 8
Investment, Avenues of Investments, Concepts of risk and return with
reference to Investment, basic principles of risk management, risks
involved in Investment, Current scenario of Investment in India, Role of
Securities Market in Indian economy

Mutual Fund and Derivatives: Basic concepts, Functioning and Objectives 7
of Mutual Fund, Types of Mutual Fund Schemes, Analysis of MF,
Performance Evaluation of MF Schemes using Sharpe, Treynor and
Jenson_s Models, Basic concept and types of Derivatives, Developments in
Derivative and MF market in India

Fundamental Analysis and Technical Analysis: Fundamental Analysis - 8
Economic, Industry and Company analysis, Valuation of Equity and
Preference shares, Technical Analysis - Concept, Importance and
Limitations of Technical Analysis, Dow Theory, Technical Indicators and
charts used in technical Analysis, Behavioral Finance and its impact on
Investment decision making

Portfolio Management: Portfolio Meaning, Characteristics and Objectives, 7
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Process of Portfolio Management, Investment policy statement and asset
allocation, Equity Management Strategies, Systematic Investment Plan
(SIP), Analysis of Debt Instrument, Bond Management Strategies,
preparation of Investment plans for Individuals in different stages of life
cycles and different situations
Calculation for risk and return for Security/Portfolio: Problems on 8
calculation of risk and return for security (mean, variance, and standard
deviation), Problems on risk and return associated with portfolio consisting
maximum three securities (mean, variance, and standard
deviation), Capital Asset Pricing Model and its application
Portfolio Theories: Efficient Market Hypothesis concepts and forms of 7
EMH, Testing techniques of Weak Form, Random Walk Theory, High
Frequency Trading and its impact on EMH, Arbitrage Pricing Theory,
Efficient Frontier, Optimal Portfolio, Efficient Frontier and Investor Utility
,Indifference Curve
Student has to upgrade Knowledge by using below inputs:
Reference Books:
Reference Books | Name of the Title of the Book Year Edition | Publisher
(Publisher) Author Company
1 — National Prasanna Investment Analysis | 2012, 4" Tata McGraw
Chandra and Portfolio Edition Hill, New Delhi
Management
2 — National | M Pandey Financial 2010, , 10 Vikas Publishing
Management revised House
Edition
3 — National Bhalla, V.K. Investment 2010, 17th S.Chand& Sons,
Management: Edition.
Security Analysis
and Portfolio
Management
4 — International | Frank K. Reilly, Investment Analysis | 2012, 10" Cengage
Keith C Brown and Portfolio Edition Learning
Management
5 — International | E. Fischer Security Analysis 2018, Pearson
Donald , J. Jordan | Portfolio 7"edition. Education,
Ronald , K. Management
Pradhan Ashwini
6 — International | Eugene F. Financial 2017 Cengage
Brigham, Michael | Management Learning
C. Ehrhardt :Theory and
Practice
Online Resources:
Online Web site address
Resources No
1 https://www.moneycontrol.com
2 https://www.nseindia.com
3 https://www.sebi.gov.in
4 https://www.rbi.org.in
5 https://www.investopedia.com
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https://www.amazon.in/s/ref%3Ddp_byline_sr_book_2?ie=UTF8&field-author=J.%2BJordan%2BRonald&search-alias=stripbooks
https://www.amazon.in/s/ref%3Ddp_byline_sr_book_2?ie=UTF8&field-author=J.%2BJordan%2BRonald&search-alias=stripbooks
https://www.amazon.in/s/ref%3Ddp_byline_sr_book_3?ie=UTF8&field-author=K.%2BPradhan%2BAshwini&search-alias=stripbooks
https://www.amazon.in/s/ref%3Ddp_byline_sr_book_3?ie=UTF8&field-author=K.%2BPradhan%2BAshwini&search-alias=stripbooks
https://www.google.co.in/search?tbo=p&tbm=bks&q=inauthor%3A%22Eugene%2BF.%2BBrigham%22
https://www.google.co.in/search?tbo=p&tbm=bks&q=inauthor%3A%22Eugene%2BF.%2BBrigham%22
https://www.google.co.in/search?tbo=p&tbm=bks&q=inauthor%3A%22Michael%2BC.%2BEhrhardt%22
https://www.google.co.in/search?tbo=p&tbm=bks&q=inauthor%3A%22Michael%2BC.%2BEhrhardt%22
http://www.moneycontrol.com/
http://www.moneycontrol.com/
http://www.nseindia.com/
http://www.nseindia.com/
http://www.sebi.gov.in/
http://www.sebi.gov.in/
http://www.rbi.org.in/
http://www.rbi.org.in/
http://www.investopedia.com/
http://www.investopedia.com/

MOOC:s:

Resources No Web site address
1 https://swayam.gov.in
2 https://www.edx.org
3 https://alison.com/certificate-courses
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Elective —Financial Management

Programme :MBA CBCS - Revised Syllabus w.e.f. - Year 2022 — 23

Semester Course Code Course Title
i FMO02 Management of Financial Services
Type Credits Evaluation Marks
Elective 3 CES UE:IE = 50:50

Course Objectives:

e To give the students an insight into the principles, practices of the prominent Financial
services and their functioning in the changing economic scenario.

e To make critical appraisal of the working of the specific financial Services in India.

e To brief the students about developments in financial services.

e To provide a judicious mixture of theory and business practices of the contemporary
Indian financial services.

Course Outcomes:

e Understand the role and function of the Indian financial system, Financial Market and
Various instruments of Financial Services.

e Demonstrate an awareness of the current structure and regulation of the Stock Exchange
Mutual Fund Industry, Merchant Banking and Venture capital concept in Indian Context.

e Understand the concept of Rural Banking, Microfinance in Indian Financial service.

e Evaluate and create strategies to promote financial products and services.

Unit Contents Sessions

1 Introduction to Indian Financial System: Meaning and Functions of IFS, 5
Development of Financial System in India, Weakness of Indian Financial
Systems. Structure of Financial System-Financial Market, Financial
Institutions /Intermediaries and Instruments.

Financial Service : Meaning, Features of Financial Service, Classifications,
Importance and Scope of Assets/Fund Based Services:- Hire purchase
finance, Leasing , Factoring , Forfeiting, Loan Syndication, Consumer Credit,
Challenges facing the financial services sector .

2 | Financial Market Operations: Recent Development of Indian Capital and 6
Money Market ,

Capital Market Operation: New Issue Market- Functions of New issue
market, players of New issue market, Primary and Secondary market
Operation, Procedure of (IPO), Book Building. Role of Capital market
Intermediaries Recent cases of IPO*s in India.

Money Market Operation: features and objective of money market, Recent
Developments, Composition of Money Market.

Stock Market Operations: Stock Exchange functions in India, Listing of
securities-Stock Indices in India- SENSEX and NIFTY - BSE&NSE

3 Investment Banking Overview of commercial vs. Investment banking, capital 10
raising, debt, equities,

Merchant Banking: Origin, Nature and scope of merchant banking , Role of
Merchant Banker, types of Merchant banking services, Project Counseling ,
Pre-issue and Post —Issue Management ,Progress of Merchant banking in
India, guidelines for merchant bankers issued by SEBI.

Mutual Fund: Concept, Structure of Mutual fund Operations in India, Types
of Mutual Fund, Advantages and Limitations of Mutual Fund, Problems for
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Slow growth of Mutual fund concept in India, Guidelines for Mutual fund
service, Rights &facilities for Investors, Future of Mutual fund industry.
Recent cases on Mutual Fund Industries in India

Venture Capital: Venture capital: Origin, concept, features, Advantages and
Limitations, Stages in venture capital financing, Venture capital Guidelines-
Methods of venture financing. Case studies of Venture capitalist companies

Credit Rating and Securitization: Credit Rating: Introduction, Meaning,
functions of credit rating agencies, Major Players in credit rating agencies in
India, Debt Rating System of CRISIL, ICRA and CARE.

Securitization: Concept and Meaning, modus Operandi, Securitization in
India and new guidelines on Securitization

Rural Banking and Microfinance: -Financing Rural Development: Functions
and policies of RBI and NABARD; Rural Credit Institutions-Role and
function, Regulation of Rural Financial Services.

Microfinance: Origin, Meaning and Concept, advantages and Limitations,
Micro credit, micro insurance scheme, SHGs/NGOs, linkages with banking,
Role and Functions of Linkage banks towards development of Microfinance
Industry in India.

Student has to upgrade Knowledge by using below inputs:

Reference Books:

Reference Books | Name of | Title of the Book Year Publisher
(Publisher) the Author Edition Company
1 — National E-Gordon, | Financial Markets and Revised 6" | Himalaya
K Services Edition Publishing House
Natarajan 2010
2 — National M.Y.Khan | Financial Services,. 2010 Tata McGraw Hill
3-National Bharati V. | The Indian Financial 2010 Tata McGraw Hill
Pathak System: Markets,
Institutions and Services
5 —National Ramesh Indian Financial System 2011
Babu
6 —National G.S. Batra | Financial Service New 2015 ND publication
Innovation
7—National Gurusamy | Financial Services 2009 Tata McGraw-Hill
Education, 2009
Journals :
1 Indian Journal of Finance
2 ICFAI Journal of Applied Economics
3 ICFAI Journal of Emerging Market Finance
4 Journal of Financial Research
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https://www.google.co.in/search?tbo=p&tbm=bks&q=inauthor%3A%22Bharati%2BV.%2BPathak%22
https://www.google.co.in/search?tbo=p&tbm=bks&q=inauthor%3A%22Gurusamy%22

Online Resources:

Online Web site address
Resources
No
1 corporatefinanceinstitute.com
2 https://www.pdfdrive.com/banking-and-indian-financial-systems
3 https://www.pdfdrive.com/indian-financial-system-and-management-of-
financial-institutions
4 https://www.pdfdrive.com/capital-markets-financial-management-and-
investment-management-
5 https://www.google.co.in/books/edition/The_Indian_Financial System_Market
s_Inst
MOOC:s:
Resources Web site address
No
1 FinTech and the Transformation in Financial Services (Coursera)
2 http://ugcmoocs.inflibnet.ac.in/Subject : Indian Financial Markets

andServices (26)

w

https://www.edx.org/course/financial-development-and-financial-inclusion

4 https://www.coursera.org/specializations/digital-transformation-financial-
services
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https://www.pdfdrive.com/indian-financial-system-and-management-of-financial-institutions
http://www.pdfdrive.com/capital-markets-financial-management-and-
http://www.pdfdrive.com/capital-markets-financial-management-and-
https://www.google.co.in/books/edition/The_Indian_Financial_System_Markets_Inst
https://www.google.co.in/books/edition/The_Indian_Financial_System_Markets_Inst
https://www.mooc-list.com/course/fintech-and-transformation-financial-services-coursera
http://ugcmoocs.inflibnet.ac.in/
https://www.edx.org/course/financial-development-and-financial-inclusion
https://www.coursera.org/specializations/digital-transformation-financial-services
https://www.coursera.org/specializations/digital-transformation-financial-services

Elective — Human Resource Management -

Progeamme :MBA CBCS — Revised Syllabus w.e.f. - Year 2022 — 23

Semester Course Code Course Title

11 HR(E) 01 Employee Relations and Labour Welfare
Type Credits Evaluation Marks

Core Elective 3 IE:UE UE:IE =50:50

Course Objectives:

To clarify the concept of employee relationship management
To explain the components occupational health and safety
To define collective bargaining and worker*s participation
To discuss labour welfare provisions

To elaborate functions and contribution of to International Labour Organisation

To understand the provision in Cooperative Societies Act

Course Outcomes:

After completion of course, student will able to

Explain concepts related to employee relationship management

e Explain components of occupational health and safety.
e Contribute in collective bargaining process
e Handle the issues related to labour welfare
e Explain the functions of ILO
e Elucidate the provisions in The Co-Operative Societies Act
Unit Contents Sessions

1 An introduction to labour management Relations—The structure and functions 8
of IR—Parties to IR-State, Trade Unions and Employers—Role of
Government-Judiciary and Employee Relations—Factors Affecting Employee
—relations Strategy—Role of HRM.

2 Concept and importance of occupational Health and safety in Industry.— 8
Public Policy of occupational Health and safety.—Safety management
legislations—Accident prevention and investigation—Ergonomics—Safety
training and workers compensation claims management.

3 Collective Bargaining and Worker‘s Participation- 7
Meaning and Importance of collective Bargaining—the process of collective
bargaining—Current issues in collective bargaining
Meaning, concepts and objectives of worker‘s participation—Types , growth
and development of workers participation Management in Indian Context.—
Workers Participation Management in Global context.

History of collective bargaining

4 Labour Welfare: Meaning, Theories of Labour Welfare, Welfare Provisions in 8
The Factory Act, 1948, Statutory and non statutory welfare facilities, Duties
and responsibilities of Labour Welfare Officer,

5 The Role Of International LabourOrganisation: Constitution and important 5
resolutions and conventions, Contribution of ILO to Labour Welfare. Workers
Education in India,

6 The Co-Operative Societies Act: Formation and functions of various co- 9

operative societies such as credit, Housing ,Transport, Canteen etc., NGOs
and involvement of NGOs in Welfare. Corporate Social Responsibility:
Corporate Governance, Up-liftment of members of employee‘s families
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Reference Books:

Reference Name of the Title of the Year Publisher
Books Author Book Addition Company
(Publisher)
National C.B.Mamoria Dynamics of 2019 Himalaya
Industrial
Relations
National C.S.VenkataRatnam, | Industrial 2017 Oxford press
Dhal Relations ;
International | Paul Blyton. Dynamics of 2007 Red Globe
Employee press
Relations ;
National V. P. Michael. Industrial 2001 Himalaya
Relations;
Online Resources:
Online Web site address
Resources
No
1 https://www.managementstudyguide.com/employee-relationship-
management.htm
2 https://www.britannica.com/topic/collective-bargaining
3 https://www.yourarticlelibrary.com/management/workers-participation-in-
management-definition-characteristics-and-objectives/35395
4 https://www.businessmanagementideas.com/industries/labour-welfare-meaning-
and-its-importance-industries/6292
5 https://www.ilo.org/global/publications/lang--en/index.htm
MOOCs:
Resources No | Web site address
1 https://collegedunia.com/courses/diploma-in-labour-laws-and-labour-welfare
2 https://www.coursera.org/courses?query=hr
3 https://alison.com/courses/diploma-in-human-
resources/content/scorm/2491/module-11-employee-relations
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http://www.managementstudyguide.com/employee-relationship-
http://www.britannica.com/topic/collective-bargaining
http://www.britannica.com/topic/collective-bargaining
http://www.yourarticlelibrary.com/management/workers-participation-in-
http://www.yourarticlelibrary.com/management/workers-participation-in-
http://www.businessmanagementideas.com/industries/labour-welfare-meaning-
http://www.businessmanagementideas.com/industries/labour-welfare-meaning-
http://www.ilo.org/global/publications/lang--en/index.htm
http://www.ilo.org/global/publications/lang--en/index.htm
http://www.coursera.org/courses?query=hr
http://www.coursera.org/courses?query=hr

Elective — Human Resource Management

Programme :MBA CBCS - Revised Syllabus w.e.f. - Year 2022 — 23

Semester Course Code Course Title
i HR(E) 02 HRD Instruments
Type Credits Evaluation Marks
Core Elective 3 UE:IE UE:IE = 50:50

Course Objectives:

Understanding the usage of assessment centre

Appraise the techniques of personality assessment

Formulating the assessment centre for organizational development
Understanding HRD instruments

comparing and applying various methods of test and instruments
Determining the use of organizational culture profile

Course Outcomes:

e Describe usage of assessment centre applying the techniques for personality assessment

e ldentify the usage of assessment centre for organizational development

e Explain the HRD instruments, distinguish different methods of test and instruments
assess the organizational culture profile

Unit Contents Sessions

1 Introduction to Assessment Centers What is an Assessment Center, 10
Definition, Key features, tracing the growth of assessment center, strategic
use of assessment center technology

2 Concept of Assessment Why to assess, when to assess, What to assess, how 10
to assess, methods and techniques of assessment.
3 Application of assessment center method in organizational development 10

OD interventions, managers involvement, group skills improvement,
management improvement, organizational improvement.

4 Introduction of HRD Instrument Difference between test and instrument, 10
principles of test construction, reliability and validity of tests, ethical values,
do_s and don_ts and limitations of test, advantages and disadvantages of
instruments

5 Tests for personal and interpersonal orientation and behavior 10
FIRO-B, PE Scale, Cattel_s 16 PF test, Transactional Analysis, Ego states,
LOCO inventory, MBTI, Johari Window, Leadership style test, managerial
style test, MAO-C consulting style, Spiro —C , Aptitude tests, Team Building
tests, Clerical test/ Mechanical test, Finger Dexterity test, Thematic
Appreciation test, They X and Y theory, Peter Senge_s Management game.

6 Understanding the Organization's Atmosphere and culture PE Scale, 10
Power enhancer scale, Organizational climate, MAO-C, Organizational
learning, OLD, Organizational atmosphere, MAO-S, Organizational culture
— Profile.
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Reference Books:

Reference Books Name of Title of the Book Year Publisher
(Publisher) the Author Editio Company
n
1 — National UdaiPareek
Training Instruments
for HRD
2 — National S.K. Bhatia | Training and Sage Publications
Development — concept Pvt. Ltd.
and practice
3 — National Radha 360—degree Feedback,
Sharma Competency mapping McGraw Hill.
and Assessment center
4 — International P. Jansen Assessment Centers : A
and F. de Practical Handbook Wiley and Sons
Jongh Ltd.
5 — International | Anne Psychological Testing
Anastasi Pearson
and Susana
Urbina
6 — International Margaret Assessing Management
Dale and Skills — a guide to
Paul les competencies and

evaluation techniques

Online Resources:

Online Web site address
Resources No
1 https://rrbexamportal.com/ALP/psychological-test
2 https://www.123test.com/
3 https://www.16personalities.com/free-personality-test
4 https://bookboon.com/en/assessment-centres-ebook
MOOC:s:
Resources No Web site address
1 https://www.edx.org/
2 https://www.coursera.org/
3 https://alison.com/
4 https://swayam.gov.in/nc_details/NPTEL
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http://www.edx.org/
http://www.edx.org/
http://www.coursera.org/
http://www.coursera.org/
https://swayam.gov.in/nc_details/NPTEL

Elective — International Business

Programme :MBA CBCS - Revised Syllabus — w.e.f. - Year 2022 — 23

Semester Course Code Course Title
i IBO1 Regulatory Aspects of International Business
Type Credits Evaluation Marks
Core elective 3 CES UE:IE = 50:50

Course Objectives:

To enable the student to understand the international business transactions and legal

compliances related to the smooth conduct of business.
To give background of legal framework of Cross border trade.

To make students aware of Regulatory framework and also keep abreast with latest

cross border trade regulations

Course Outcomes:

The course will help students to understand the scenario of world trade and how

regulations help the smooth conduct of trade processes.

The course will help students to know the various legal compliances and documentations

in the cross border trade.

Unit Contents Sessions

1 | International Business transactions — Nature of cross border trade, Need to 10
govern the cross border trade, International Law, choice of Law, conflict of
Laws, Legal & Regulatory aspects

2 | Framework of Statutes that govern cross border trade, Statutes framed by 10
country of origin of transaction & International Guidelines

3 | Regulation of International Banking, High Financial gearing, BCCI 10
International affair, Bank for International Settlement

4 | Regulation of Monetary System, Period between wars, Breton Woods, Euro, 10
Smithsonian Agreement, Snake in Tunnel, Plaza & Louvre Accord,
Regulatory Arbitrage, Labuan Model, Currency Board

5 Indian scenario — Process of Regulation & Deregulation ,Exchange Control 10
Manual, An Introduction to FEMA, FEDAI Role & Rules , UCPDC — ICC
Publication URC — ICC Publication Important clauses &interpretation
,Customs & Baggage Rules — Sale of Goods Act, INCOTERMS

6 International Debt Crises, Herstst Bank Crisis, Asian & other crises, Sovereign 10

Risk — State Immunity Act, International Accounting Standards, Trade related
Intellectual Property Rights, World Transfer Pricing

Student has to upgrade Knowledge by using below inputs:

Reference Books:

Reference Name of the Author Publishers
Books
International | ICC Publication UCPDC -Uniform Customs | International Chamber of
and Practice for Documentary Credits Commerce
International | Global Business Regulation Cambridge University Press

(February 13, 2000)
by John Braithwaite

International | Legal & Ethical Aspects of International Wolters Kluwer Law & Business

(February 27, 2014)
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https://www.amazon.com/John-Braithwaite/e/B001IZVBZ4/ref%3Ddp_byline_cont_book_1

Business (Aspen College)

by Eric L. Richards

International | International Banking Legal and Regulatory | Publisher-Rajiv Beri from
Aspects(Diploma in International Banking Macmillan India Ltd.

and Finance) by

Indian Institute of Banking and Finance,
Mumbai 2007-2008

National Regulatory requirements under FEMA 1999 | FEDAI Publications,Govt.of
Vol | FEDAI Publication India
National Foreign Trade Policy — R- Return XOS &

BEF, FEDAI Publication

Online Resources:

Online Web site address
Resources
1 http://www.ipindia.nic.in/
2 https://udyamregistration.gov.in/docs/nic_2008 17apr09.pdf
3 https://dgft.gov.in/CP/
4 https://www.fieo.org/
5 https://www.trademap.org/
6 https://msme.gov.in/know-about-msme
7. https://www.google.co.in/books/edition/International Banking Legal Regulator
y_A/lhYsJqiKj8EC?hl=en&gbpv=1&dqg=requlatory+aspects+of+international++
business+books+indian+author&printsec=frontcover

MOOC:s:
Resources No Web site address
1 https://www.edx.org/learn/international-trade
2 https://www.openlearning.com/courses/GFML3073/
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https://www.google.co.in/books/edition/International_Banking_Legal_Regulatory_A/IhYsJqiKj8EC?hl=en&gbpv=1&dq=regulatory%2Baspects%2Bof%2Binternational%2B%2Bbusiness%2Bbooks%2Bindian%2Bauthor&printsec=frontcover
https://www.edx.org/learn/international-trade
http://www.openlearning.com/courses/GFML3073/
http://www.openlearning.com/courses/GFML3073/

Elective — International Business

Programme :MBA CBCS - Revised Syllabus w.e.f. - Year 2022 — 23

Semester Course Code Course Title
i 1B02 Export Import Policies Procedures and
Documentation
Type Credits Evaluation Marks
Core Elective 3 CES UE:IE =50:50

Course Objectives:

e To make students aware about the cross border trade procedures and practices in
International Logistics

Course Outcomes:

= The course will provide a clarity on the Import-Export cycle.

= The course will help students to know the various compliances and documentations in the
Import Export Process

= The course will help students to know the logistic process and various agencies involved
the export —import process.

Unit Contents Sessions

1 International Business — Nature & Scope, Framework of International 10
Business, Meaning of Export/ Deemed Export/ Import

2 World‘s Foreign Trade Scenario and Trade Composition, 10
India‘s Foreign Trade,

Important Statutes/Acts/Policies for International Trade,
Export Procedure step by step from registration to final shipment and post
shipment.

3 Documentation in Export/ Import required for Sales Contract, Shipment, 10
Custom Clearance, Banks, Insurance and Transport etc.

4 Cross Border Payment Settlement Procedure with Advanced Payment 10
Method, Open Account Method, Documentary Credit, Documentary
Collection and Consignment Trading

5 International Trade Logistics — Meaning, Objective, International Logistic 10
Agencies in India and outside India, their functions.

6 Warehousing, Ports in India, Port Efficiency and Productivity, Freight 10

Forwarder, Custom House Agent, Multimodal Transport Operator,
Containerization — Types and Dimensions, Linear Shipping Services\
Project —Students are supposed to select a product for export with the help
of Product and Market selection techniques and need to explain each step
involved in the export process from the registration stage to post shipment
stage.

Student has to upgrade Knowledge by using below inputs:
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Reference Books:

Reference Name of Title of the Year Publisher Company
Books the Author Book Edition
(Publisher)
1-National Aseem Export Import | 2007 Excel Books
Kumar Management
2—National C. Rama Export Import | 2019 New age International
Gopal Procedure and Publisher_s, New Delhi
Documentation
3—National W.K. Export Import | 2019 Himalaya Publishing House,
Acharya Procedure and Mumbai
and Jain Documentation
K.S
4—National CA Shiva How to start 2018 Educreation Publishing
Chaudhary | Export Import
Business
Online Resources:
Online Resources Web site address
No
1 http://www.ipindia.nic.in/
2 https://udyamreqistration.gov.in/docs/nic_2008 17apr09.pdf
3 https://dgft.gov.in/CP/
4 https://www.fieo.org/
5 https://www.trademap.org/
6 https://msme.gov.in/know-about-msme
MOOC:s:
Resources No Web site address
1 http://niryatbandhu.iift.ac.in/fexim/
2 https://www.edx.org/learn/international-trade
3 https://www.openlearning.com/courses/GFML3073/
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Elective — Production and Operations Management

Programme :MBA CBCS - Revised Syllabus — w.e.f. - Year 2022 — 23

Semester Course Code Course Title
i PMO01 Quality Management
Type Credits Evaluation Marks
Core Elective 3 CES UE:IE = 50:50
Course Objectives:
o To understand the Quality Management concept and principles and the various tools
available to achieve Quality Management.
o Provide a basic understanding of "widely-used™ quality analysis tools and techniques.

Create an awareness of the quality management problem-solving techniques
currently in use.
o Stressing upon the importance of the quality principles on the business performance.

Course Outcomes:

e Evaluate the principles of quality management and to explain how these principles can
be applied within quality management systems.

e ldentify the key aspects of the quality improvement cycle and to select and use
appropriate tools and techniques for controlling, improving and measuring quality.

e Critically appraise the organizational, communication and teamwork requirements for
effective quality management

e Critically analyze the strategic issues in quality management, including current issues
and developments, and to devise and evaluate quality implementation plans.

Units Contents Sessions.

1 Introduction : Definition, importance, objectives of quality, Types of 10
Quality, Customer driven quality, determinants of quality, cost of quality,
dimensions of quality

2 Quality Control: Quality and Financial performance, quality control 10
objectives, quality control and inspection, quality assurance.

3 Control Charts for SQC :Statistical Quality Control (SQC). Control charts 10
for variables such as X, R charts and control charts for attributes such as p-
chart, np-chart, c-chart. Construction & use of the control charts.

4 Acceptance Sampling for SQC :Principle of acceptance sampling. 10
Producer‘s and consumer‘s risk. Sampling plans —single, double &
sequential. Sampling by attributes and variables.

5 Customer Focus: The importance of customer satisfaction, ACSI Model, 10
Kano‘s model of customer satisfaction, customer — driven quality cycle.
6 Quality Systems: Need for ISO 9000 and Other Quality Systems, 1SO 10

9000:2000 Quality, Quality Auditing, Six Sigma, Taguchi method, TS
16949, Kaizen.

Student has to upgrade Knowledge by using below inputs:
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Reference Books:

Reference Name of the Title of the Year Publisher Company
Books Author Book Edition
(Publisher)
1 — National Sundarrajan Total Quality PEARSON INDIA
Management 3rd
Edition
2 — National P. 1. Jain Quality Control Tata McGraw-Hill
& Total Quality Education
Management
3 — National John Bank The essence of Prentice Hall
Total Quality
Management
4 — N. Logothetis Managing for Prentice Hall;
International Total Quality International Ed Edition
5— Dale H Bester Quality Control Pearson Education
International field
Online Resources:
Online Web site address
Resources No
1 WWW.iS0.0rg
2 WWW.bis.gov.in
3 https://asq.org/quality-resources/total-quality-management
MOOCs:
Resources No Web site address
1 WWW.COUrsera.org
2 www.edx.org
3 www.openlearning.com
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Elective — Production and Operations Management

Programme :MBA CBCS - Revised Syllabus — w.e.f. - Year 2022 — 23

Semester Course Code Course Title
1 PMO02 Business Process Reengineering
Type Credits Evaluation Marks
Core Elective 3 CES UE:IE = 50:50

Course Objectives:

e To explain how organizational performance in terms of efficiency and effectiveness

can be improved through BPR.
e Tointroduce BPR as a change management tool.
e To explore and master the fundamental principles of BPR.

Course Outcomes:

e DEFINE the key terms associated with Business Process Reengineering.

e EXPLAIN the various supporting and opposing forces to Business Process
Reengineering in simple business situations.

e APPLYING APPLY modeling tools for simple business processes

e FORMULATE a working plan to establish a Business Process Reengineering team
e EVALUATE the success of a BPR initiative in relation to the impact on organizational

KPIs.
e IMAGINE ways to improve business or non-business processes.

Unit

Contents

Sessions

Introduction to business processes: Definition of business process, Dimension
of business process, Common business processes in an organization, Definition
of business process redesign, Definitions of various management-related terms,
Business processes improvement

10

Introduction to Business Process Reengineering (BPR): Definition of business
processes — Concept of BPR - Definition of business process redesign, BPR -
Evolution, Definition, Need for reengineering, Benefits, Role of leader &
manager, Breakthrough reengineering model, BPR guiding principles, Business
process reengineering & performance improvement, Key targets of BPR, Myths
about BPR , What reengineering isn‘t , BPR and other quality management
concepts, BPR and ERP relation. BPR and Process Simplification, BPR and
Continuous Improvement

10

Enablers of BPR: Enablers of BPR in manufacturing — Agile Manufacturing,
Lean Manufacturing, JIT, Collaborative Manufacturing, Intelligent
Manufacturing, Product design & development. Relationship between BPR and
information technology, Role of information technology in reengineering
Criticality of IT in Business Process. Factors related to IT infrastructure

10

BPR & Information Technology: Introduction ,Relationship between BPR &
Information Technology, Role of Information Technology in reengineering, Role of
IT in BPR (with practical examples), Criticality of IT in business process, BPR tools
& techniques, Enablers of process reengineering, Tools to support BPR
,Future role of IT in reengineering

10
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5 | BPR implementation methodology: Reasons of implementation of BPR, 10
Necessary attributes, BPR team characteristics, Key concepts of BPR, BPR
methodology, Different phases of BPR, BPR model, BPR methodology
selection guidelines, Common steps to be taken for BPR implementation

6 | The Power of Habit in organizations, 10
Planned changes in business re-engineering projects; Factors relating to change
management systems and culture, Committed and strong leadership,

Factors relating to organizational structure, Factors related to BPR program
management, Factors related to IT infrastructure, Factors Relating to BPR
Failure, Problems in communication and organizational resistance, Lack of
organizational readiness for change, Problems related to creating a culture for
change, Lack of training and education, Factors related to management support,
Ineffective BPR teams, A framework for barrier management.

Success factors of BPR: Reengineering success factors, Critical success factors

of BPR,

Student has to upgrade Knowledge by using below inputs:

Reference Books:

Reference Books | Name of the Title of the Book Year Publisher
(Publisher) Author Edition | Company
1 — National - Radhakrishnan, | Business Process , PHI, Eastern
Balasubramanian | Reengineering Economy
Edition, 2008
2 — National - Jayaraman, Business Process MGH.
Ganesh Natrajan | Reengineering
and
Rangaramanujan
3 — National - Dey, Business Process Biztantra.
Reengineering and
Change Management
4 — International Harmon, P, Business Process Change : Kaufmann
Elsevier/Morgan | A Guide for Business Publishers.
Managers and BPM and
Six Sigma Professionals,
5 — International | Walford, R.B., Business Process Artech
Implementation for IT House.
Professionals and
Managers,
6 — International Hammer, M. and | Re-engineering the Harper
Champy, J, Corporation: A Manifesto Business
for Business Revolution,
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Online Resources:

Online Web site address
Resources No.
1 https://en.wikipedia.org/wiki/Business_process_re-engineering
2 https://searchcio.techtarget.com/definition/business-process-reengineering
3 https://www.minit.io/blog/business-process-reengineering-examples#accept
4 https://www.cleverism.com/business-competitive-business-process-
reengineering-bpr/
5 https://www.sweetprocess.com/business-process-reengineering/#chapter-8
MOOC:s:
Resources No Web site address
1 mooc.org
2 www.Coursera.org
3 www.Udemy.com
4 Swayam.gov.in
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http://www.udemy.com/

Elective — Information Technology Management

Programme :MBA CBCS Revised Syllabus —w.e.f. - Year 2022 — 23

Semester Course Code Course Title
i ITO1 System Analysis and Design
Type Credits Evaluation Marks
Core Elective 3 CES IE:UE:50:50

Course Objectives:

Explain what systems are and how they are developed.
Identify and describe the phases of the systems development life cycle.

Follow the analysis portion of the Systems Development Life Cycle in a disciplined
manner.

Develop and evaluate system requirements.

Work effectively in a team environment.

Describe the role and responsibilities of the systems analyst in the development and
management of systems.

Course Outcomes:

Explain the need for and value of a formalized step-by-step approach to the analysis,
design, and implementation of computer information systems.

Use tools and techniques for process and data modeling.

Describe the role and responsibilities of the participants in information systems®
development.

Develop a feasibility analysis of a proposed system.

Develop and deliver a Requirements Definition Proposal for a new system in a well-
structured business proposal.

Explain the common ways projects fail and how to avoid these failures.
Implement various project management tools.

Units Contents Sessions

1 Introduction to system concepts: Introduction to System, characteristic, 10
elements of system, types of system, categories of information system

2 General phases of system development life cycle: SDLC, waterfall model, 10
prototyping model, spiral model and 4GT, system analysis

3 3 Requirement and Structured Analysis: Feasibility Study, Fact-finding 10
techniques, Decision Tree and Decision Table Pseudocode, Structured
English, DFD

4 Database Design and Documentation Techniques: ERD, System Flow 10
Charts; Functional Decomposition Diagram; Structured Flow-Charts.

5 User Interface Design: Interface Design Dialogue, Strategies, Screen 10
Management

6 Practical and case studies 10
a) Hospital Management b) Hotel Management c¢) Library Management d)
Inventory Management

Student has to upgrade Knowledge by using below inputs:
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Reference Books:

Reference Name of the Title of the Book Year Publisher
Books Author Edition Company
(Publisher)
1 — National Awad System Analysis and Design
2 — National Senn System Analysis and Design:
3 — National Roger S. Software Engineering a
Pressman Practioner's Approach

Online Resources:

Online Web site address
Resources No
1 https://www.tutorialspoint.com/system_analysis_and_design/system_analysi
s_and_design_quick_guide.htm
2 https://www.yourarticlelibrary.com/management/mis-management/system-
analysis-objectives-reasons-and-tools-mis/70388

MOOCs:
Resources No Web site address
1 mooc.org
2 www.Coursera.org
3 www.Udemy.com
4 Swayam.gov.in
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Elective — Information Technology Management

Programme :MBA CBCS - Revised Syllabus — w.e.f. - Year 2022 — 23

Semester Course Code Course Title
1 IT02 Information System Security & Audit
Type Credits Evaluation Marks
Core Elective 3 CES UE:IE = 50:50

Course Objectives:

Describe the general framework for IT risks and control.

Identify the unique elements of computer environment and discuss how they affect the
audit process.

Describe the security aspect and audit issues related to computer security.

To enable the students to grasp knowledge of Auditing along with exposure to modern
business information systems.

Understand the audit objectives and procedures used to test data management controls.
Discuss the stages inthe SDLC

Course Outcomes:

Understand the difference between Security Metrics and Audits.

Knowledge on Vulnerability Management

Know the Information Security Audit Tasks, Reports and Post Auditing Actions
Understand Information Security Assessments

Examine the multiple layers of IS security in organizations.

Analyze the risk management approach to information assets® security with respect to
operational and organizational goals.

Evaluate physical and logical security controls, and the automated approaches in IS
security.

Unit

Contents Sessions

Information SystemsAudit: What is Information Systems (IS) Auditing? 10
,Need for control and audit of computers, Effects of computers on internal
controls, Effects of computers on auditing, Foundations of Information
Systems Auditing, Organizational Responsibilities( Executive management,
Auditors, IT and Information security and General users)

Information system control : Information system control techniques,
categories of internal control, organizational controls, data processing
environmental control, Business continuity planning control, user control,
boundary control, input control, control over data

Meaning of Risk, Business risk, audit risk, security risk, and continuity risk. 10
SEI risk statement (two things needed to express risk clearly) Components of
risk: threat, vulnerability, exposure, impact, consequence Risk response
options: manage, reduce, transfer, ignore, monitor Threat classes: natural,
accidental and unintentional, intentional, political unrest, Threat agents, threat
agent motives, Four basic steps to a risk assessment.

Information security programs- Relative importance of people, policy, and 10
technology, Legal, Ethical and Professional Issues in Information Security
Program foundation: policy, education, ownership, defined responsibilities
Role of risk management in information security programs Information
Security Management- Supporting role and purpose of: policy, training,
culture, baselines, system acquisition and development, change management,
configuration management, monitoring, personnel policies, assessments,
metrics, and evaluation Incident response and basic steps: identification,
containment, collection, recovery, analysis Cyber frauds, cyber attacks, impact
of cyber frauds on enterprise, techniques to commit cyber frauds.
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4 Software / System Development Life Cycle- Four basic steps in SDLC: 10
analysis, development, testing, implementation General sense for SDLC risks
, Differences between pre- and postimplementation audits Pre-
implementation and Post-implementation: approaches, role of auditor,
advantages, disadvantages ( in both phases)

5 Evidence Collection- Audit software, Code review, test data, and code 10
comparison, Concurrent auditing techniques, Interview, questionnaires, and
control flowcharts, Performance measurement tools. Evaluating Asset
Safeguarding and Data Integrity Introduction, measures of asset safeguarding
and data integrity, Nature of the global evaluation decision, Determinants of
judgment performance, Audit technology to assist the evaluation decision,
Cost-effectiveness considerations, Overview of the efficiency evaluation
process, Performance indices, Workload models, System models, combining
workload and system models, Overview of the effectiveness evaluation
process, A model of Information System effectiveness, Evaluating system
quality, Evaluating information quality, Evaluating perceived usefulness,
Evaluating perceived ease of use, Evaluating computer self-efficacy,
Evaluating Information System use, Evaluating individual impact, Evaluating
Information System satisfaction, Evaluating organizational impact

6 Audit planning - Scope, objectives, Audits vs. assessments Need for business 10
continuity management, Business Continuity policy and Planning, objectives
Goals, plan, implementation, testing, Types of Back up, Disaster recovery
plan, Audit of BCP and DRP New trends- cloud computing, security issues,
mobile computing, BYOD(bring your own device) threats of BYOD, web 2.0,
social media and network — social network threats , Green

IT security service and challenges

Student has to upgrade Knowledge by using below inputs:
Reference Books:

Reference Name of the Title of the Book | Year Publisher
Books Author Edition Company
(Publisher)
1 — National Doug Dayton, | -Information (1997), Prentice Hall,
Daug Dayton Technology Audit ISBN:
Handbookl, 0136143148
2 — National Ron Weber Information Pearson Education
Systems Control Inc., Ninth
and Auditl, Impression, 2013,
ISBN 978-81-317-
0472-1
3 — National Richard E. Auditor's Guide to - 978-0-470-
Cascarino Information 00989-5 Willey
Systems Auditing publication
4 — International | Frederick -Information Auerbach Pub,
Gallegos, Technology ISBN:
Sandra Allen- Control and Auditl 0849399947
Senft, Daniel P.
Manson (1999)
5 — International | James A. Hall . —Information South Western
Systems Auditing College
and Assurance,| Publishing, 1999.
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6 — International | Michael E. Principles of -Thomson Course
Whitman and Information Technology, 3rd
Herbert J. Security,| Ed., 2008.
Mattord

Online Resources:

Online Web site address
Resources

No

1 https://core.ac.uk/download/pdf/6673169.pdf

2 https://www.tutorialspoint.com/system_analysis_and_design/system analysis_and
design_security audit.htm

3 https://www.isaca.org/resources/isaca-journal/issues/2016/volume-5/information-
systems-security-audit-an-ontological-framework

4 https://en.wikipedia.org/wiki/Information_security audit

5 https://www?2.deloitte.com/me/en/pages/technology/solutions/it_audit_and_inform
ation_system security deloitte _montenegro technology services solutions.html

MOOCs:
Resources No Web site address
1 mooc.org
2 www.Coursera.org
3 www.Udemy.com
4 Swayam.gov.in
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